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5. HaykoBo-TexHi4Ha podoTa

HasBa po6oTHu (YKp)

MeTovKa po3po0KyU CaliTy KaTajlory TOBapiB

Ha3zBa po6oTHu (aHrJI)

Methodology for developing a product catalog site

Pedepar (yxp)

MeTo10 po60TH € CTBOPEHHSI METOAMKHM PO3POOKU CAMTy KaTayoTy TOBApiB 3 ypaxyBaHHSIM MOSKJIMBOCTI HOTO yIOCKOHAJIEHHS Ta
TpaHcdopmanii y iHTepHeT-MarasuH. [IpegmMeToM JOoCiiKeHHS € IIPOLeC CAalTy KaTajory TOBapiB Ha 6a3i 6€3KOITOBHOI cucTeMHU
KepyBaHHsI BMICTOM Ha OCHOBi o6paHoi CMS. O6'ekT mocrmimpkeHHs — mpouec iHdOpMauiiHOI MiIATPUMKU PO3POOKU CanTy
KaTasiory ToBapiB. MeToau OOCHIIKEHHsI — CUCTEMHUM, JIOTIYHUI MiAXOAW; aHami3dy i CUHTe3y, iHAyKUii Ta memykuii; imiTauiine
MopesoBaHHs; rpadivyHuil. KaTtanor toBapiB Hamae MOXJIMBICTb MPEICTABUTH BeCh CBill aCOPTMMEHT Ha CaUlTi 3 HasSBHICTbH
OKpPeMOi CTOPiHKHU [JIs1 KOXKHOTO 3 TOBapiB, ONMCOM MOTO XapaKTepPUCTHUK, (OTO, Bifleo, BiiTyKaMu Ta KOMEHTapsaMu. Takox y
KJIi€eHTa € MOJKJIMBICTb CKOPUCTATUCS MOUIYKOM, (pifbTpalielo Ta MOPiBHSHHSAM TOBapiB. [Ipy HEOOXiAHOCTI KOpHUCTYBad HaBiTh
MOJK€ [I0JIaTH TOBAPU [0 KOLIMKY, SIK Y KJIACUYHOMY iHTEpDHET-MarasuHi. Ajie Ha Bifj MiHy Bill iHTepHET-MarasuHy, CaiT KaTajaor He
Mae iHTerpatii 3 NIaTKHUMU CUCTEMaMU Ta CUCTEMaMU JIOCTAaBKU TOBapiB. Takox BiH MOXXe HE MaTH OCOOUCTOro KabiHeTy AJis
MOKynuiB. lle 3MeHIIye Yac Ta BapTiCTh pO3pOOKM i MOJasbLIoi MiATPUMKU cauTy. Takuil miaxin 4o3BoJISE€ MPOCYBAaTH CAWT Y
[IOUIYKOBUX CHUCTEMAX IO AHAJIOrl 3 iHTepHeT-marasvHoM. CalT KaTajor TOBApiB MOJKJIMBO PO3IIMPUTU LO ITOBHOLIHHOIO
iHTepHeT-MarasuHy. Aje 1€ MO>KHa POOUTHU ITOCTYIIOBO i TiJIbKU NPY HAIBHOCTI HEOOXiZHOCTI. Lle TOBUHHO BPaxOBYBAaTHUCh 1€ Ha
eTani IIPOeKTYBaHHS CalTy Kartasnory. [IpakTMYHUM pe3ysbTaTOM POOOTH CTaB CaWT KaTajory TOBApiB HAa CHUCTEMi KypyBaHHS

BMICTOM 3 BiIKpUTUM BUXiTHMM KOZOM Ta MOKJIMBICTIO J10r0 oganbiioi TpaHcdopmallii y IOBHOLIIHHUI iHTepHEeT-MarasuH.
Pedepar (aHrI)

The purpose of the work is to create a methodology for developing a product catalog site, taking into account the possibility of
its improvement and transformation into an online store. The subject of the study is the process of a product catalog site based
on a free content management system based on a selected CMS. The object of the study is the process of information support
for the development of a product catalog website. Research methods - systematic, logical approach; analysis and synthesis,
induction and deduction; simulation modeling; graphic. The product catalog provides an opportunity to present your entire
assortment on the website with a separate page for each product, describing its characteristics, photos, videos, reviews and
comments. The client also has the opportunity to search, filter and compare products. If necessary, the user can even add
products to the cart, as in a classic online store. But unlike an online store, the catalog site does not have integration with
payment systems and delivery systems. Also, he may not have a personal account for buyers. This reduces the time and cost of
development and further support of the site. This approach allows you to promote the site in search engines by analogy with an
online store. The product catalog site can be expanded to a full-fledged online store. But this can be done gradually and only if
necessary. This should be taken into account at the stage of designing the catalog site. The practical result of the work was a
product catalog site on a content curation system with open source code and the possibility of its further transformation into a
full-fledged online store.
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6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

HasBa npoaykii (yKp): MeToanyHi 3acagy po3po0Ky CailTy KaTayory TOBapiB



Hassa npoaykuii (arrJi): Methodological principles of product catalog site development
OuiKyBaHi pe3yJIbTaTH: AHAJIITUYHI MaTepiaan
TFanyss 3acTrocyBaHHs: KoMmepLiliHa [isyIbHICTD

Omuc npogykuii (ykp): CyTHICTb 3aIIpOIIOHOBAHOTO IiIXOy [10JIIrae B CTBOPEHHI Ta OO PYHTYBaHHI METO/IOJIOTIYHUX 3acaj]
PO3p0o6KU caiiTy KaTajiory ToBapiB. HoBu3Ha IiiIX0/ly BU3HAYA€ThCSl HOBU3HOIO 3alIPOIIOHOBAHMX METOMOJIOTIYHUX 3acaf]

PO3POOKM CalTy KaTajyiory TOBapiB.
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