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5. HaykoBo-TexHi4Ha podoTa

Hasga po6oTH (YKp)

[TinBUILEHHSI KOHKYPEHTOCIIPOMOXKHOCTI MiANPUEMCTBA

Ha3sBa po6oTH (aHrJ1)

Increasing the competitiveness of the enterprise

Pedepar (ykp)

O6'exT mociaxeHHsl - mpouec pOPMYBaHHSI KOMILJIEKCY iHCTPYMEHTApPil0 MAapKETUHTY Ta ONTUMIi3alisl yIpaBIiHCBKUX Oil 1S
3a6€e3Me4eHHs] KOHKYPEHTOCIIPOMOKHOCTI MiATIPUEMHHULBKOI HisybHOCTI. [IpegmeT NOCTimKeHHS - TeOpeTMKO-MeTOZOJIOTivHi
3acajy i NMPUKJIAJHI aCleKTV BUKOPUCTaHHS MapKETUHIOBUX iHCTPYMEHTIB [JIs1 ONTHMi3aliii KOMIIJIEKCY YIIPaBIiHCbKUX Il [1Jid
3a6e3Me4YeHHs] KOHKYPEHTOCIPOMOXKHOCTI ~ MiANPUEMHHULBKOI AisybHOCTI. MeTta po6oTh - pO3pOOJIEHHS €JIEMEHTIB
yIOCKOHAJIEHHS BUKOPMCTaHHS MAapKETHMHTOBOIO iHCTPYMEHTApil0 Ta OpraHizalisi KOMILJIEKCY MapKeTHMHTOBOTO 3ab6e3leyeHHs
I71s1 MiOnpueMcTBa B YMOBax Io6anizaliiHux 3MiH Ta uu@posisauii [js MigBUILIEHHS KOHKYPEHTOCIIPOMOKHOCTiI Ha PUHKY.
MeTtogy HOCHIIKEHHs - TOPIBHSJILHUM i CUCTEMHO-CTDYKTYPHMI aHaji3, CHCTeMaTu3allis Ta y3arajabHEHHs , CTPYKTYpPHO-
JIOTiYHUH, JenyKuis Ta iHayKuis, rpadiyHmil. Peanizallisi 3a1poroHOBaHUX METOIUYHUX Ta IPAKTUYHUX PEKOMEHalill J03BOIUTD
nigBumUTH €PEeKTUBHICTb POOOTM IMiANpPUEMCTBA 3 MOKpaIlEHHSIM (iHaHCOBO-€KOHOMIUYHUX ITOKA3HUKIB HOro [isiIbHOCTI.
KJIFOYOBI CJIOBA: MapKeTWHroBa CTpaTeris, MapKETHUHIOBi iHCTPYMEHTH, MAapKETMHIOBa MisIbHICTh, IiANPUEMHUIbKA

JisJIbHICTh, KOHKYPEHTOCIIPOMOXKHICTh, KOMIJIEKC YIIPaBJIiHHS
Pedepar (aHrI)

The object of research is the process of forming a set of marketing tools and optimization of management actions to ensure the
competitiveness of entrepreneurial activity. The subject of the research is the theoretical and methodological principles and
applied aspects of using marketing tools to optimize a set of management actions to ensure the competitiveness of
entrepreneurial activity. The purpose of the work is the development of elements for improving the use of marketing tools and
the organization of a complex of marketing support for the enterprise in the conditions of globalization changes and
digitalization to increase competitiveness in the market. Research methods - comparative and system-structural analysis,
systematization and generalization, structural-logical, deduction and induction, graphic. The implementation of the proposed
methodical and practical recommendations will increase the efficiency of the enterprise and improve the financial and economic
indicators of its activity. KEY WORDS: marketing strategy, marketing tools, marketing activity, entrepreneurial activity,

competitiveness, management complex
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into account a marketing component
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