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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

CTaHOBJIEHHS Ta PO3BUTOK r7106a7bHOTO PUHKY TYPUCTUYHUX ITIOCJTIYT

Haspa po6oTH (aHrJ1)

The global tourism market formation and development

Pedepar (yxp)

3Bir mpo HIP: 118 c., 29 puc., 14 Ta6n, 106 mkepesn. OGeKT HOCHiIKEHHS - TIpouec 3abe3nedyeHHs MDKHapOIHOI
KOHKYPEHTOCHPOMOXHOCTI TYpUCTUYHOI rajaysi B yMOBax PO3BUTKY [JI00AJbHUX PUHKIB. MeTa poOOTUM - OOIPYHTYBaHHS
TEOPETUKO-METOOUYHUX 3acafi Ta pPO3poOKa MPaKTUYHMX PEKOMEHJalii MoAo 3abe3neyeHHS KOHKYPEHTOCIPOMOKHOCTI
TYpPACTUYHOI Tajny3i YKpaiHM Ha MDKHAPOJHUX TYPUCTUYHMX DPHUHKax. MeTonu IOCHIIKEHHd — Yy IMpPOLECi IOCHiIKEeHHS
BUKOPUCTAHO TaKi 3arajibHOHAyKOBi Ta CIelliajibHi METOAU: KOHKPETHO-TIOMIYKOBUM — IJIsS BUSIBJIEHHS, BiIOOpY, TEOPETUYHOTO
aHanizy, cuHTe3dy, kiacudikallii, yzarajbHeHHS IPYKOBAaHUX [epesl 3 NMUTaHb KOHKYPEHTOCIPOMOSKHOCTI; MOPiBHSIBHOTO
aHasnizy — 1711 BUBYEHHS CBiTOBOTO JOCBiZly HaJlaHHS TIOCJIYT OCBITHBOT'O TYpH3MY; CUCTEMHOrO MifXoAy — IJIs CHUCTeMaTu3allis
YWMHHUKIB BIUIMBY Ha iHHOBallifiHy aKTMBHICTb TYPUCTUYHUX MiATIPUEMCTB; MapKETUHIOBOI'O aHaJli3y — [Jig OOIPYHTYBaHHS
JOLisbHOCTI (POPMYBaHHS KOMILJIEKCY iHTErpoBaHMX MapKeTUMHIOBUX KOMYHiKalliil TypucCTU4YHOro mizmnpuemcrBa. O6pobieHHs
JAaHUX 37iICHEHO 3a JIONIOMOrOI0 KOMITIOTEPHUX TEXHOJIOTIH, 30Kpema: TabinyHoro npouecopa Microsoft Excel, Access; nakety
CTaTMCTAYHOIO aHasidy Statistica 8.0; IpOrpamMHOro KOMIUIEKCY IJil TYPUCTAYHUX MifgIPUEMCTB «OBepid-Typusm». 3 METOI0
BU3HAYEHHS! 3B'43KiB iHHOBAILiHOI aKTMBHOCTI TYpUCTHMYHUX MiAIIPUEMCTB Ta 30BHIIIHBOTO cepenoBuia CPOPMYJILOBAHO
cucteMy (akTopiB BIUIMBY, i3 BUJJIEHHSIM MOJIITUKO-TIPABOBUX, €KOHOMIYHUX i KyJIbTYPHO-COLaJibHUX YMOB Ta (aKTOpiB
6asoBoro i moxigHoro piBHiB. JlOCIiIKEHO OCHOBHi HalpsSMU PO3BUTKY iHHOBALiMHOI AiSJIBHOCTI TYPUCTUYHUX MiAIPUEMCTB
Ykpainu. OOGIPYHTOBAaHO BAKJIMBICTb BUKOPUCTAHHS KJIACTEPHOTO IiAXOHy [Jisl MiJBUIEHHS KOHKYPEHTOCIPOMOXKHOCTI
TyPUCTUYHOTO perioHy. [IpoaHasnizoBaHO CBiTOBUIA OCBif, iCHyBaHHS KJIACTEPHUX YTBOPEHb, BUBHAYEHO 32 JOIIOMOTOI0 METOLiB
KJIACTEPHOTO aHaJjli3y perioHrM YKpaiHu NEPCHEKTUBHI i1 BIPOBAIKEHHS KJIACTEPHOI MOZEN PO3BUTKY Ta 3alpONOHOBAHO
BIIPOBAIPKEHHSI MOJIeJli «IIOTPIifHOI Cclipani» y pO3BUTOK iHHOBAL[iITHOTO TYPUCTAYHOTrO KiacTepy. JOCiI)KeHO CBITOBI TeHAeHLi

MOGiTbHOCT
Pedepar (aHra)

GDR Report: 118 pages, 29 figures, 14 tables, 106 sources. The object of study is the process of ensuring the international
competitiveness of the tourism industry in the context of the development of global markets. The purpose of the work is to
substantiate theoretical and methodological foundations and to develop practical recommendations for ensuring the
competitiveness of Ukraine's tourism industry in international tourism markets. Research methods - the following scientific and
special methods were used in the research process: specific search - for identification, selection, theoretical analysis, synthesis,
classification, generalization of printed sources on competitiveness issues; benchmarking - to study the world experience of
providing educational tourism services; systematic approach - to systematize the factors influencing the innovation activity of
tourism enterprises; marketing analysis - to substantiate the feasibility of forming a complex of integrated marketing
communications of a tourism enterprise. Data processing is done using computer technologies, including: Microsoft Excel
spreadsheet, Access; statistical analysis package Statistica 8.0; program complex for tourism enterprises "Overy-tourism". In
order to determine the links between the innovative activity of tourism enterprises and the external environment, a system of
factors of influence has been formulated, with the separation of political, economic, cultural and social conditions and factors of
basic and derivative levels. The basic directions of development of innovative activity of tourist enterprises of Ukraine are
investigated. The importance of using a cluster approach to increase the competitiveness of the tourist region is substantiated.
The global experience of the existence of cluster entities is analyzed, the regions of Ukraine identified by the methods of cluster
analysis are promising for the implementation of the cluster model of development, and the introduction of the "tr

Inpekc YIK: 338.48.02; 796.5:658, 338.487



Kopgu TemarnuHux pyopuk HTI: 71.37.75
6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

Ha3zBa npoaykiiii (yKp): TEOPETUKO-METOINYHUX 32Caf] Ta PO3POO6KaA MPAaKTUYHUX PEKOMEHAALIN 1010 3a6e3nedeHHs

KOHKYPEHTOCIPOMOXKHOCTI TYPUCTHUYHOI rany3i YKpaiHu Ha Mi>KHaPOJHUX TYPUCTUYHUX PUHKAX

Haszsa npoaykuii (anr): theoretical and methodological foundations and development of practical recommendations on
ensuring the competitiveness of Ukraine's tourism industry in international tourism markets

OuikyBaHi pe3ysabTaTH: MeTOU, Teopii
T'amyss 3acTocyBanHs: 73.10

Onuc npoaykKuii (yKp): 3ariporioHOBaHO anropuT™M GOpMyBaHHS TYPUCTUYHOTO 6peHly KpaiHu; TpoaHaslizoBaHO HasiBHUI
TypPUCTUYHUI OpeH] YKpaiHy; BU3HAUE€HO 3aBJAHHS Ta CTPATETil0 TYPUCTUYHOTO 6PEHIUHTY; PO3p06IeHO MOofeb GOPMYBaHHS
cTparerii NpocyBaHHS TYPUCTUYHOTO OpeHy KpaiHu; 3alpOIIOHOBAHO [TOKa3HMKY BU3HAUYEHHS 3arajIbHOTO iHZIeKCY
MIPUBAGINBOCTI TYPUCTUYHOTO 6peHy KpaiHu. OGIPYHTOBAHO NOLiIbHICTE GOPMYBaHHS KOMILJIEKCY iHTEerpOBaHUX
MapKEeTHMHTOBUX KOMYHiKalliil 111 e(peKTUBHOTrO IPOCYBaHHS TYPUCTUYHOTO OIIEpaToOpa Ha PUHKY, MiIBUIIEHHS
KOHKYPEHTOCIIPOMOXXHOCTI Ta peHTabeIbHOCTI POy TYPUCTUYHOTO NPOAYKTY; BUSIBJIEHO OCOOJIMBOCTI (POPMYyBaHHS
KoMmIuiekcy IMK 171 TYpUCTUYHUX MiAIIPUEMCTB, a CaMe: IlepeBakaloydy iHAMBiAyanisalio Ta aipeCHiCTh KOMYHIKal[itHOTO
3BEPHEHHS], KOMIIJIEKCHE BUKOPUCTAaHHS KOMYHiKallifHUX 32CO6iB Ta TEXHOJIOTIH, 6araTopiBHEBICTb Y4aCHUKIB KOMYHiKalilTHO]
B3aeMOZii B Typu3Mi, 10 03BOJIsI€ PaH)XyBaTH KOMYHiKalliliHi 3B€pHEHHS BiJITOBiAHO L0 LiIbOBOI ayAUTOPii, OCKIJIbKM BOHU
HaIIpaBJIEHi He JIUIIE Ha CIIOKMBAYiB TYPUCTUYHMX IIOCJIYT, ajle ¥ Ha iHIli BiTYN3HSHI Ta iIHO3€MHi TypUCTUYHI MigIIPUEMCTBA,

Pi3HOMaHITHi yCTaHOBU TYPUCTUYHOI raysi, F(pOMa/iChbKi Ta ep>kaHi oprasisarii.

ConjiasnbHO-eKOHOMIYHa cipsimoBaHicTh HTII: TlosinmeHHs cTaHy HaBKOJIMIIHBOTO cepefoBuIna, [TinBuIeHHS TPOAYKTUBHOCTI
npaui

Crapis 3aBepmenocti HTII: 3it o HIJKP
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