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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

Posib MEHEIPKMEHTY | MADKETUHTIY B IIiANIPUEMHULBKIN OisJIbHOCTI B YKpaiHi

Haspa po6oTH (aHrJ1)

The role of management and marketing in entrepreneurship in Ukraine

Pedepar (yxp)

OG6’eKT IOCIIIXEHHS — CUCTEMa CYCHiJIbHO-eKOHOMIYHMX B3a€MOBIIHOCUH y cdepi cTpareriii yrnpapiiHHS Ta MapKeTHHIOBUX
MiX0AiB, BUKOPUCTOBYBAaHUX YKPAiHCbKAMH MiANPUEMCTBAMU. MeTa pOGOTH — BUBUYEHHS POJIi MEHEIDKMEHTY Ta MAapKETHHTY B
KOHTEKCTi MiANPUEMHULBKOI AisMbHOCTI B YKpaiHi; aHami3 BINJIMBY €(EKTUBHOTO YIPaB/iHHSI Ta MAapKETMHTOBUX CTpaTeTil Ha
PO3BUTOK MiANIPUEMCTB y CyYaCHHUX YMOBAax; BU3HAUYEHHSI OCOOJIMBOCTEN BIPOBAIPKEHHS MEHEIXMEHTY Ta MAapKETHHTY
YKpaiHChKMMU MiINpUeEMCTBaMHU Ta ix ajanTauii go crneun@iky puHKOBOTO CEPEJOBUIIA; BUSIBJIEHHS KIIOUOBUX (PAKTOPIB yCHiXy Yy
BUKOPHUCTaHHI MEHEI)XMEHTY Ta MApKETUHIY B YKPAiHCBKUX MiANPUEMCTBAX; (POPMYJIOBAaHHSI PEKOMEHJALi sl MiAPUEMCTB
OO0 ONTUMi3allii yIIpaBliHCbKUX Ta MAapKETUHTOBUX IPAKTUK [JIs1 NOCSITHEHHSI KOHKYPEHTHUX IepeBar Ha PUHKY YKpaiHU.
MeTtonu [OCHIIKEHHS: aHali3y Ta CUHTE3y — [Jid y3araJbHEHHS TEOPETUYHMX MipKyBaHb; ONUCOBUM — 17 iHTepnperanii
COLiaJIbHO-€KOHOMIYHUX SIBUIL; €KCIIEPUMEHTAIbHO-TEOPETUYHUI ~ JI71s1 BUSIBJIEHHS Ta OMUCY COLialbHO-€KOHOMIYHUX SIBUIL Ta
MIPOLIECIB, 0 BUHMKAIOTh y MPOLECI B3aEMOJii MK MEHEIPKMEHTOM Ta MApDKETMHIM B CHCTEMi YIPaB/iHHA MiJIIPUEMCTBAMHU, a
TaKOX [7Is1 BCTAQHOBJIEHHSl HACJIKIB Takoi B3aeMOjii, OOrpYHTyBaHHsSI NEPCIEKTMBHUX HANpPMiB CHUHEprii MeHEIXKMEHTy Ta
MapKTEUHTY Ha MiANprUeMCTBaxX. Y pe3yJsbTarTi focHigKeHHs Temu HJIP oTpuMaHO Taki pe3yJibTaTU: BUSIBJIEHHO KJIIOYOBi aCIIEKTH,
SKi BIUIMBAIOTh HA YCIHILIHY peasisaliloc MEHEIKMEHTy Ta MAapKETMHIYy B YKPaiHCBKOMY IiANPUEMHULTBI; MPOHAJI30BaHO
€(eKTUBHICTb BUKOPUCTAHHS CTPATEril MEHEKMEHTY Ta MapKETUHIY y IiANPUEMCTBAX Pi3HUX rasy3eil Ta po3mipiB B YKpaiHi;
BMBYEHO BILJIMB 30BHIIIHLOTO CEPENOBMINA HAa NPALE3JATHICTh Ta YCIIIIHICTh 3aCTOCYBaHHS MApKETHHIY Ta MEHEIKMEHTY B
YMOBax YKPaiHCbKOTO PUHKY; OLiHEHO PiBEHb aJalITOBAHOCTI YKPAiHCHKUX MiJIIPUEMCTB [IO HOBITHIX TEHIEHLIN Ta iIHCTPYMEHTIB y
rajysi MEHEIKMEHTy Ta MApPKETHHIy. BH3HAY€HO KJIIOYOBI YMHHUKM, $Ki BU3HAYalOTh YCHIIIHICTb PO3BUTKY Ta

KOHKYPEHTOCIPOMOXKHICTb MiATIPUEMCTB Ha YKPAIHCbKOMY PUHKY 3 YPaXyBaHHSIM MEHEIKMEHTY Ta MapKETHHTY.
Pedepar (aHra)

The object of research is the system of socio-economic relations in the field of management strategies and marketing
approaches used by Ukrainian enterprises. Purpose of the study - to study the role of management and marketing in the context
of entrepreneurial activity in Ukraine; to analyze the impact of effective management and marketing strategies on the
development of enterprises in modern conditions; to determine the features of the implementation of management and
marketing by Ukrainian enterprises and their adaptation to the specifics of the market environment; to identify key success
factors in the use of management and marketing in Ukrainian enterprises; to formulate recommendations for enterprises to
optimize management and marketing. Research methods: analysis and synthesis - for generalization of theoretical
considerations; descriptive - for interpretation of socio-economic phenomena; experimental and theoretical - for identification
and description of socio-economic phenomena and processes arising in the process of interaction between management and
marketing in the enterprise management system, as well as for establishing the consequences of such interaction, substantiation
of promising areas of synergy of management and marketing in enterprises. As a result of researching the topic of the research
work, the following results were obtained: the key aspects that influence the successful implementation of management and
marketing in Ukrainian entrepreneurship were identified; the effectiveness of the use of management and marketing strategies
in enterprises of different industries and sizes in Ukraine was analyzed; the influence of the external environment on the
efficiency and success of the application of marketing and management in the Ukrainian market is studied; assessed the level of
adaptation of Ukrainian enterprises to the latest trends and tools in the field of management and marketing. The key factors that
determine the success of development
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T'amyss 3actocyBanHs: 07 "YIIpaBiliHHA Ta aiMiHiCTpyBaHHS"

Onuc npoaykuii (yKp): BusiBjIeHHO KJTIIOUOBI aCIeKTH, SIKi BIIJIMBAIOTh HA YCIIIHY peasisallilo MEHEIP)KMEHTY Ta MapKeTUHTY B
YKPaiHCbKOMY MiJNPUEMHULTBI. BU3BHaY€HO KJIIOYOBI YMHHMKY, SKi BUBHAYaIOTh YCIIMIHICTh PO3BUTKY Ta

KOHKYPEHTOCIIPOMOXKHICTb MiATIPUEMCTB Ha YKPAiHCbKOMY PUHKY 3 ypPaXyBaHHSIM MEHEIPKMEHTY Ta MapKETHUHTY.
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