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KIIKBK:
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Ikepesio ginancyBaHHs: 7706 - 6€311aTHO (DOTOBIp PO HAYKOBO-TEXHIYHE CIiBPOGITHUIITBO, TOIIO)

dakTuunnii 06csr pinaHcyBaHHs 3a 3BiTHMHE eTan: O TUC. TDH.
5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

MapkeTUHT TOBapiB i IOCJIYT: MPO6IEMHU Ta IEPCIEKTUBU

Haspa po6oTH (aHrJ1)

Marketing of products and services: problems and prospects

Pedepar (yxp)

MeTta pob0OTH - OOI'PYHTYBaHHS TEOPETUYHUX 3a0€3MeYeHHS Ta HAyKOBO-METOOWYHUX IiIXOZiB 1OJO PO3BUTKY MapKETHHIY
TOBapiB Ta nocJyr B Ykpaini. O6’eKT HOCIIiIKeHHs — IPolieC PO3BUTKY MapKEeTUHTY TOBApiB Ta IOCJYT B YKpaiHi Ta iHMMX KpaiHax
cBitTy. [IpeIMeT JOCIiIKEHH — TEOPETUYHI Ta NPAaKTUYHI peKOMeHJali 3 yIOCKOHAIIEHHS iHCTPYMEHTApil0 MapKETHMHIY TOBapiB
Ta nocyyr. OCHOBHI pe3yJsIbTaTu JOCTIIKEHHs Ta iX HayKOBa HOBU3HA IOJIAraloTh B TAKOMY: 3aIIPOIIOHOBAHO HAYKOBO-TIPAKTUYHi
pexkoMeHalii momo opraxisatiii JOCTiI)KeHHSI pUHKY OCBITHIX IOCJYT B acNeKTi LiHOYTBOPEHHS Ta CHiBIIpalli 3 pO60TOAABLSIMU
Ha 6a3i AUCKPUMIHAHTHOTO aHaJi3y; NOCiI)KEeHO OCHOBHI HANPSIMU PO3BUTKY COLiaJIbHO BiATIOBifAIbHOTO MAapKETUHTY B YMOBax
naHjeMii Ta HOBOTO eTarly eKOHOMIYHOI Kpu3y; po3pobJieHO TeopeTUyHe 3abe3neyeHHs PO3BUTKY i BIIPOBAPKEHHS IHHOBALIHUX
TEXHOJIOTIl B MapKeTUHTY; y[IOCKOHAJIEHO METOJMNYHe 3abe3leyeHHs 3MifiCHEeHHs CerMEeHTYBaHHS PUMHKY Ta BUOOpY NapTHepiB
HiANpUeMCTBA B MPOLECi 3[iliICHEHHS! MApKETUHIOBOI HisILHOCTI; ieHTU(IKOBAHO CYTHICTh MAPTHEPCHKUX BiJHOCHUH, Ha OCHOBI
SIKOi 3alpOIIOHOBAHO BU3HAUEHHS IOHSTTSI «[IAPTHEPCTBAa», MiJ, SIKUM PO3yMIeTbCsl 06'€HAHHS [IBOX Ta Oilblle He3aJeXHUX
Cy0’eKTiB TOCIOJAPIOBAaHHSI HAa OCHOBI JOBIOCTPOKOBOi B3a€MOJii 3 METOI AOCSTHEHHS CHiIbBHUMU 3yCWIISIMUA THX Lijleil Ta
3aBJlaHb, SKi BaXKKO Peasli3oByBaTH IOOAMHILi; BUBHAYEHO POJIb BiJHOCUH 3 NApTHEPAMHU B IIPOLIECi 3MiICHEHHI MapKETUHIOBOi
JisSTIBHOCTI MiZIIPUEMCTBA, SIKa T0JISITa€e B JOJLATKOBUX MOXJIMBOCTAX Ta PECYpCaX, SIKi OTPUMYE MiJIMPUEMCTBO IJIs1 PO3BUTKY Ta
nifBUIIEHHST piBHSI CBO€i KOHKYPEHTOCIIPOMOXKHOCTI; YIOCKOHAQJIEHO METONWYHUN MiaxiZ 1o (PopMyBaHHS 3MICTy HaBYaHHS
MapKeTHHTy B cdepi MyHIIMIanpHOrO YIIpaBdiHHS Ha 3acajax [AWJAKTUYHOI penykuil (Ha npuxnagi cepu >KUTIOBO-
KOMYHAJIbHOTO TOCIIOJIJAaPCTBA) OOI'PYHTOBAHO INPIOPUTETHI HANpPSMU IMiJBUINEHHS COLiaJbHOI BiMOBIJAaTbHOCTI MAapKETUHTY Ha
OCHOBI JOOPOCOBICHOTO pEKJIaMyBaHHSI MTPOJYKIii; pO3pO6JIEHO PEKOMEHAALIN IOAO YIOCKOHAIEHHS MapKETUHIOBOI AisSJIbHOCTI

MiANPUEMCTBA B YMOBAX KPU3H IUISIXOM IOOYIOBY ITPOTHO3iB €KOHO
Pedepar (aHra)

The purpose of the work is to substantiate the theoretical support and scientific and methodological approaches to the
development of marketing of goods and services in Ukraine. The object of research is the process of marketing of goods and
services in Ukraine and other countries. The subject of research - theoretical and practical recommendations for improving the
marketing tools of goods and services. The main results of the study and their scientific novelty are as follows: proposed
scientific and practical recommendations for organizing a study of the market of educational services in terms of pricing and
cooperation with employers on the basis of discriminatory analysis; the main directions of development of socially responsible
marketing in the conditions of pandemic and a new stage of economic crisis are investigated; developed theoretical support for
the development and implementation of innovative technologies in marketing; improved methodological support for market
segmentation and selection of partners of the enterprise in the process of marketing activities; the essence of partnership is
identified, on the basis of which the definition of "partnership" is proposed, which means the union of two or more independent
entities on the basis of long-term cooperation in order to achieve joint goals and objectives that are difficult to achieve alone;
the role of relations with partners in the process of marketing activities of the enterprise is determined, which consists in
additional opportunities and resources that the enterprise receives for the development and increase of its competitiveness; the
methodical approach to formation of the maintenance of training of marketing in the field of municipal management on the
basis of didactic reduction is improved (on an example of sphere of housing and communal services) the priority directions of
increase of social responsibility of marketing on the basis of conscientious advertising of production are substantiated

Ingexc YIK:

Kozu temaruunux py6puk HTI: 23.01.14



6. HaykoBo-TexHiyHa nponykuis (HTII)

HTII 1

Hassa npoaykuii (ykp): KoMIIIEKC TEOPETUYHOr0 3a6€3Ie4YeHHs Ta METOANYHUX ITiAXOiB IO PO3BUTKY MAapPKETHHTY TOBapiB Ta

MOCJIYT B YKpaiHi.

Hassa npoaykii (anr): A set of theoretical support and methodological approaches to the development of marketing of goods

and services in Ukraine.
OuikyBaHi pe3yabrati: Metonu, Teopii
I'anyss 3acrocyBaHHs: [linnpruemMcTBa BUpOOHNYOI cPpepu Ta chepu MOCIyT

Onuc npozykuii (ykp): MeTonuyHi nmigxony Ta HAyKOBO-TIPaKTUYHI peKOMeH 1allil 11[0/10 opraHisanii 1oCipKeHHs] pUHKY OCBiTHIX
MOCJIYT B ACIEKTi [[iHOYTBOPEHHS Ta CIiBIpalli 3 po60ToAaBLsIMU Ha 6a3i JUCKPUMIHAHTHOTO aHai3y; PO3BUTKY i BIPOBaIKEHHSI
iHHOBALITHMX TEXHOJIOTiY B MAaPKETUHTY; 3[1iICHEHHSI CETMEHTYBaHHS PUHKY Ta BUOOPY NapTHEPIB MiAIIpUEMCTBA B IPOLECi
3IiiICHEHHS] MaPKETUHTOBOI JislNIbHOCTI; POPMYBaHHS 3MiCTy HaBYaHHS MApKETUHTY B CPePi MyHILIMNAIbHOTO YIPABJIiHHS Ha
3acajax AMJAKTUYHOI peayKuii (Ha mpuknagi cepu KUTI0BO-KOMYHAJIBHOTO TOCIIOJAPCTBA); OOrPYHTYBaHHSI IPIOPUTETHUX
HanpsIMiB MiIBUIIEHHS COLialbHOI BiMOBigaIbHOCTI MAPKETUHTY Ha OCHOBI JOGPOCOBICHOTO PEKJIaMyBaHHs NPOAYKIii;
yIOCKOHAJIEHHSI MapPKETUHIOBOI Jisi7IbHOCTI MiAMPUEMCTBA B YMOBaxX KPU3H LIISIXOM MOOYIOBU [IPOTHO3iB EKOHOMIYHOTO

PO3BUTKY Ta ineHTUdiKalLii HOBUX TPEHIiB HA CIIOKUBYMX PUHKAX.

ConjianpHO-eKOHOMIYHA cripsimoBaHicTk HTII: [TinBuiieHHS aBTOMAaTH3aLlii BUPOOHUYMX IIPOIIECiB
Cragis 3aBepmenocri HTII: 3git o HIJIKP

BnposazykenHsa HTII: BipoBazkeHO

CTpoKH BIIPOBaZI>KEHHS!

Bupo6uuk npoaykuii: XHEY im. C. Kysneus

Cno>KuBayi NpOAyKIii:

IepcrneKTHBHI pUHKH:

IIpaBa iHTeIeKTyasIbHOI BJIACHOCTI: 3a OrOBOpaMu

dopmu Ta ymoBu nepepavi npogykuii: Crinbai HIIKP
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