O6J1ikoBa kKapTka HIJIKP

Jep>kaBHu# 06s1ikoBHi HOMep: 02170000045
Jep>kaBHUMH peecrpaniiinuii Homep: 0112U000128

Bigkpura

Iara peecrpamnii: 16-01-2017

1. ETaniy BUKOHAHHS

Homep eTtamy: 1

HasBa erany: MapKeTHHIOBi iHCTPYMEHTH iHHOBALITHOTO PO3BUTKY EKOHOMIYHUX CUCTEM
IToyaTok erany: 01-2012

3akiHueHHs eTany: 12-2016

Bup, 3BiTHOTO ZOKyMeHTa: OCTaTOYHUH 3BiT

2. BukoHaBeup

Hassa opranisanii: OpecbKuil Hal[iOHaJIbHUIM €KOHOMIYHUI YHIBEPCUTET
Kopg, € IPIIOY /IITH: 02071079

MigmopsaxoBaHicTh: MiHiCTEepCTBO OCBIiTU i HAyKu YKpaiHu

Agppeca: 65082, m. Ozeca, By [IpeobpaskeHChbKa, 8

Tenedon: 723-05-89

E-mail: mail@oneu.edu.ua

3. BnacHuk peayabtatiB HIJKP (mpoaykirii)

HasBa opraHi3sanii: [HCTUTYT eHepro36epeskeHHs Ta eHeproMeHeKMeHTy HallioHajbHOro TEXHIYHOTO yHiBepcuTeTy YKpaiHu
"KuiBcpkuii [TonitexHiyamii IHCTUTYT"

Kog, €IPIIOY /IIIH: 00027677

Aznpeca: nip. Ilepemoru 37, M. KuiB, Kuis, 03056, Ykpaina

IlizgnmopsakoBaHicTe: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

Tenedon: 0442048428

E-mail: auek@ukr.net

4. JI>kepeJia Ta HanpsimMu piHaHCYBaHHA

IligcraBa aJj1s npoBeAeHHs PooiT: 34 - HOroBip (3aMOBJIEHHS) 3 LIEHTPAJIbHUM OPTaHOM BMKOHABYO] BIa1, aKaZieMi€io HayK

(roJ1I0BHMMU PO3MOPSIAHUKAMU OI0IKETHUX KOIITIB Ha TpoBeaeHHs HIIKP)
KIIKBK: 2201040

Hanpsm ¢inancyBanss: 2.1 - pyHIaMeHTasbHI JOCIiIKEHHS

J>kepesia piHaHCYBaHHS

IxepeJio gpiHaHCyBaHHS: 7713 - KOWITH IEePXKOIOIKETY



dakTuunmii o6csr pinancyBaHHs 3a 3BiTHMIH etam: 800 TUC. IpH.
5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

MapKeTHHroBi iHCTPYMEHTH iHHOBAL[ITHOTO PO3BUTKY €KOHOMIYHMX CUCTEM

Hasga po6oTH (aHrJI)

Marketing tools for innovation development of economic systems

Pedepar (yKp)

B pamkax mocCiifKeHHS BU3HAYEHO IIEPCIIEKTUBHI TPEHAM PO3BUTKY Cy4acCHOrO PUHKY. 3allpoOINOHOBAHO iHQOpMaLiliHy
KOHIIEMNIi}0 MAapKETUHIY - LIiJIECIIPSIMOBAHY B P€ajibHy i BipTyaJbHy €KOHOMIKY (iocO(]il0 MApKETUHIOBOI HisIbHOCTI B yMOBax
€KOHOMIKM 1o4aTky XXI cropiuys. JOocnigKeHO peanbHO-BipTyaabHY AyasbHICTh IPOMMUCIJIOBOTO PUHKY, OCHOBOIO SKOi € AKiCHO
HOBi yMOBM MAapKETHHIOBOi [isIbHOCTI, $Ki 0OysJ0 Cc(HOPMOBAHO 3aBISKM MOXKJIMBOCTSM iH(OPMaLiiHO-KOMYHIKaTUBHUX
TeXHOJOrid. HajaHo KOHLEMIio, TEOopilo, MPUHLUMNM Ta METOHOJIOTI0 cy4acHOi iHQOpMaliiHOi KOHUEMNLi MapKeTHUHTY.
Y3arajibHEHO Ta NMPOBEEHO CUHTE3 CYYaCHUX TEOPETUYHUX NOCHiIKeHb 3apyOi’KHUX Ta BITYM3HSIHUX HAYKOBLIB LOMO AyalbHOI
(6iHazbHOI) MPUPOIM CbOTOJEHHOI €KOHOMIKM Ta MEPEeXoly Ha HOBY TEXHOJIOTYHYy IPOMMCIIOBY OCHOBY - peBoJolLiio 4.0.
[Ipoanani3zoBaHO MEPCIEKTMBU PO3BUTKY PMHKY, MOrO YYAaCHUKIB Ta iX MAapKETUHIOBOI AiSIZIbHOCTI B 3B'SI3Ky 3 iHHOBALiHUMU
pimeHHsIMU B cepi iHpopmaliliHMX TeXHOJIOTiH; BU3HaYeHOo TpaHchopMalliliHi 3MiHH, SIKi TOB'SI3aHO 3 TIOBEiHKOIO CIIOKMBAaYiB B
HOBUX YMOBaX. B [ociimkeHHi OyJ0 BH3HAY€HO OCHOBHI HaNpsSMKU PO3BUTKY KOHLENTYajabHOI OCHOBUA CTBOPEHHS
MapKeTHMHTOBOTO iHCTPYMEHTApil0 Ha PUHKaX, WO (POPMYIOTbCS. JOCTIIKEHO METOJO0JIOTIiYHI OCHOBU, 3aCO6M Ta iHCTPYMEHTH
KOMyHiKaliil Ha puHkax B2B, B2C, B2G, C2G Ta iH., Ta iX BOPOBaJPKEHHS B IIPAKTUYHY AisyIbHICT NignpueMcts. CHoOpmMyIbOBaHO
TEOPETUYHi 3acafiy iHTErpOBAaHMX MAPKETMHIOBUX KOMYHIKalliii B KOHTEKCTI iHHOBALIIHOTO PO3BUTKY €KOHOMIYHUX CUCTEM Ta

JlyaJIbHOCTi Cy4aCHOTO PUHKY.
Pedepar (aHrI)

It was identified perspective trends of the modern market within research. It was proposed a marketing information concept -
aimed to the real and virtual economy philosophy of marketing activity in conditions of the beginning of XXI century economy. It
was studied real-virtual duality of the industrial market, which base on the qualitatively new conditions of marketing activity,
which was formed due to the possibilities of information and communication technologies. The concept, theory, principles and
methodology of modern information marketing concept were provided. It was summarized and synthesized modern theoretical
research of foreign and domestic scientists about dual of the nature of today's economy and the transition to a new
technological industrial base - revolution 4.0. The perspectives of development of the market, its participants and their
marketing activities in connection with innovative solutions in the field of information technology was analyzed; it was identified
transformational changes that are connected with consumer behavior in the new conditions. The study identified the main
directions of development of the conceptual basis for the creation of marketing tools at the emerging markets. It was
researched methodological bases, tools and communication tools on the B2B market, B2C, B2G, C2G, etc.,, and their
implementation into practice of enterprises' activity. It was formulated the theoretical basis of integrated marketing
communications in the context of innovation development of economic systems and the duality of the modern market.
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