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5. HaykoBo-TexHi4Ha poooTa

HasBa po6oTHu (YKp)

Po3BuTOK iHCprMeHTapiIO MEHEI)KMEHTY Ta MAPKETHUHTY B YMOBaX r7100aJIbHUX €EKOHOMIYHUX INEPETBOPEHD

Ha3sBa po6oTH (aHrJI)

Development of management and marketing tools in the context of global economic transformations

Pedepar (yxp)

Meroio HJIP € po3po6ka iHCTPyMEHTIB MEHEI)KMEHTy Ta MapKeTHHIY, CIIPSIMOBAaHMX Ha ajanTallilo 0 CUCTEeMHUX 3MiH B
€KOHOMIlli mif BIJIMBOM IIpolieciB rio6Gainizanii. Pesynratamu BukoHaHHsi HJIP € BusBI€HI 3aKOHOMIpHOCTI Ta TeHZeEHIi
riobanbHOi TpaHcopMmallii eKOHOMIKM Ta X MposiB Ha MIiKpO-, Makpo-, Me30- Ta Mera- piBHSX; CUCTEMAaTHU30BaHO Cy4aCHUN
iHCTpyMeHTapili MEHeI)XMEHTy Ta MapKeTHMHTYy B YMOBax rJobaii3allii; po3po6eHO METONUKY OLHKM CHCTEMU YIIPABIiHHS
PO3BUTKOM TE€PUTOPIN B YMOBAX IJI00aJIbHOTO 3€JIEHOTO KyPCY, pO3POOIEHO MEXaHi3M aIallTUBHOIO MEHEIKMEHTY B IIM(POBOMY
CepeoBUI, 3aIIPOIIOHOBAHI HOBI MapKeTHHIOBi iHCTPYMEHTU INPOCYBAaHHS 0i3HECY B IJI06AJBHOMY CEpEeIOBHUILi, PO3PO6IEHO
peKoMeHalii Mmoo iMIIeMeHTalil afanTUBHOTO iHCTPYMEHTAPil0 MEHEIKMEHTY Ta MAapKETUHTY Ha MiKpO-, MaKpo-, Me€30- Ta
Mera- piBHSIX €KOHOMIYHOro po3BUTKY. CHUCTEMATH3AaLlisl 3aKOHOMIPHOCTEN, IPUHLMIIIB, IIiAXOMAIB Ta IHCTPYMEHTAPIIO yIIPaBJIiHHS
COLIi0O-€eKOHOMIYHMMHU CHUCTEMaMHU B yMOBAax [JI00aji3alii po3LMPIOE METOLOJIOTI0 MEHEIKMEHTY Ta MApKeTHUHTY B YaCTUHI
MOUVPEHHS aJANTUBHUX KOHLeNuUii. [Iponosunii mono yMoB, IOPSAKY i MeXaHi3My PO3pOOKM alalTMBHOTO iHCTPYMEHTApilo
MEHE[I)XMEHTY Ta MapKeTUHTY CTAaHOBJISATh IMPAKTUYHUI iHTEpecC IJIsl CY6'€KTiB rOCIo/iaploBaHHsl, sSKi PO3BUBAIOTH OiJIbII THYYKI
MiAX04M yIpaBJliHHS 6i3HECOM B yMOBAax CTPYKTYPHUX 3pyLIEHb B €KOHOMilli. PeKoMeHanii momo iMmieMeHTalii afanTuBHOTO
iHCTpYMEHTapil0 MEHEIKMEHTy Ta MapKeTUHIy Ha MiKpO-, Makpo-, Me€30- Ta Mera- piBHSIX MOXYTb OyTM KOPHUCHUMU [Jid
CTPYKTYp HOEP’KaBHOi Ta PETiOHAJbHOI BIaAU IMpU PO3pOOLI CTpaTerii Ta Nporpam TEPUTOPIalbHOTO PO3BUTKY, OCKIJIBKU
(popMylOTh HanpsMu miil Blagu Ta Oi3HECY B NMTAHHSAX PO3BUTKY HOBUX iHCTPYMEHTIB B3aeMoOZii Ta iHCTUTyLioHami3awii

€KOHOMIYHUX TNIEPETBOPEHD.
Pedepar (aHrI)

The purpose of the research is to develop management and marketing tools aimed at adapting to systemic changes in the
economy under the influence of globalization processes. The results of the research are the identification of patterns and trends
in the global transformation of the economy and their manifestation at the micro-, macro-, meso- and mega- levels; the
systematization of modern management and marketing tools in the context of globalization; the development of a methodology
for assessing the development management system of territories in the context of the global green course; the development of a
mechanism for adaptive management in the digital environment; the proposal of new marketing tools for promoting business in
the global environment; and the development of recommendations for the implementation of adaptive management and
marketing tools at the micro-, macro-, meso- and mega- levels of economic development. Systematization of patterns,
principles, approaches and tools for managing socio-economic systems in the context of globalization expands the methodology
of management and marketing in terms of the spread of adaptive concepts. Proposals on the conditions, procedure and
mechanism for developing adaptive management and marketing tools are of practical interest to business entities that develop
more flexible approaches to business management in the context of structural shifts in the economy. Recommendations on the
implementation of adaptive management and marketing tools at the micro-, macro-, meso- and mega-levels can be useful for
state and regional government structures when developing strategies and programs for territorial development, as they form
the directions of action of government and business in the development of new tools for interaction and institutionalization of
economic transformations.

Inpexc YIK: 338.24.01, 339.9:338.1; 339.9:330.34, 373.61; 339.138; 658.8



Koau Temarnunux pyopuk HTI: 06.39.41, 06.51.25, 06.81.03
6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

HaszBa npoaykuii (ykp): MeToa1Ka OL[iHKY CCT€MH YIIPaBJIiHHS PO3BUTKOM «3€JIeHOI» TepuTopii

HasBa npoaykrii (anru): Evaluation method of the management system for the development of "green" territory
OuikyBaHi pe3yJbTaTH: MeTonu, Teopii

T'anmyss 3actocyBanHs: 70.2 KOHCY/IbTyBaHHS 3 IIMTaHb KEPYBaHHS

Onuc npogykuii (yKp): MeTonuka npyusHayeHa Jijis OliHIOBaHHS €(peKTUBHOCTI yIIpaBliHHS PO3BUTKOM TEPUTOPIl, OPi€HTOBAHUX
Ha IIPUHIUIY CTaJoro (3€JIeHOT0) PO3BUTKY. BOHa [103BOJIsSie CUCTEMHO aHasli3yBaTU CTaH, AUHAMIKY Ta MOTeHIial
TepuUTOpiaNbHOI OJMHUL MOAO BiJMOBIGHOCTI KDUTEPISIM «3€JI€HOI» MOJepHi3allii: eHeproeeKTUBHOCTI, UUPKYJISIPHOCTI

€KOHOMIKH, 36epe>KeHHs] €KOCUCTEM, HU3bKOBYTIIeLleBoi TpaHchOopMallii, eK0I0riyHOoi 6e3MeKkH Ta ColjianbHOI 3TypTOBAHOCTI.
ConjianpHO-eKOHOMIYHa cipsimoBaHicTe HTII: TlosinmeHHs CTaHy HaBKOJIMIIHBOTO cepenosuina, EKoHOMis eHepropecypcis
Cragis 3aBepmenocti HTII: 3git mo HAJIKP

BnposazykenHsa HTII: BipoBazkeHO

Crpoku BupoBagykeHHs: 01.202212.2024

Bupo6HuK npoayKuii: JHiNpoBchKuil HallioHaIbHMIA YHiBepcuTeT iMeHi Osecs 'oHvapa

CnoskuBavi npoaykuii: OpraHu ep>XaBHOTO YIIPaBJIiHHS Ta CAMOBPSIAYBaHHS

IlepcneKTHUBHI pUHKH: YKpaiHa

IIpaBa iHTe/IEKTYaJIbHOI BJIACHOCTI: 3a 0rOBOpamMu

®opmu Ta yMoBH nepegadi npogykuii: HapyaHHs nepcoHany
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