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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

[IpornosyBaHHs BILIMBY TYPUCTUYHOI CUCTEMU HA EKOHOMIKY KpaiH1

Haspa po6oTH (aHrJ1)

Forecasting the impact of the tourist system on the country's economy

Pedepar (yxp)

MeTol0 1aHOro MPOEKTy € PO3POOKA TEOPETUYHHUX TOJIOKEHb Ta OOIPYHTYBaHHSI ONTUMAJIbHOI /i1 HUHINIHIX KPU30BUX YMOB
METOJ0JIOTii ITPOTHO3yBAaHHS BILIMBY TYPUCTUYHOI CHUCTEMM Ha €KOHOMIKYy KpaiHu. MeToju [OOCHiIKEeHHS: IOPiBHAHHS,
rpyInyBaHHS, aHaJli3y OKPEMUX iHJMKATOPiB PO3BUTKY TYPUCTUYHOI CUCTEMU, METOJ], CKAHYBaHHSA TOPU3OHTY, EMIIIPUYHI METOIH,
CLeHapHe MopemoBaHHA. OO6'€KT AOCTiIXEHHs — MpOLEeC MPOTHO3yBAaHHS BILUIMBY TYPUCTHMYHOI CHUCTEMH €KOHOMIKY KpaiHW.
[IpegmeT OOCHIIKEHHS — TEOPETWYHi Ta METOAOJIOTIYHI 3acajy IPOTHO3YBaHHS, iHCTPYMEHTApiil SIKOrO BU3HAYae ManOyTHil
CTaH TYPUCTUYHOI CUCTEMHU Ha OCHOBI IIPOEKTYBaHHS Cli€HapiiB, aHali3y TEHAEHIiN i cTpaTerivyHoro aHasisy, mo 06yMOBIIOIOTh
CcrM6i03 SKICHUX Ta KiJIbKiCHUX METOJiB AOCimKeHHs. HayKkoBUMU pe3yJbTaTaMy, 10 XapaKTepU3yloTb HayKoBy HOBU3HY H]IP, €
HaCTYIHi: PO3BMHYTO METOZOJIOTiI0 MPOTHO3YBaHHSI HA OCHOBI (hopcailT-MeTOM0JIOri], BU3HAYE€HO (PYHIAMEHTAJIbHUAN IPUHLUI
(opcailTy sSIK IpUHLUI aJIbTEPHATUBHOCTI ySIBJIEHHS PO MailGyTHE, CUCTEMATHU30BaHO NIPUHLMNN (POPCANTY, sika Ha BiIMiHY Bif,
iCHYI0YMX [IOTIOBHEHA I[PMHLMINAMM XPOHOJIOTIYHOCTI, JMHAMIYHOCTI, B3a€MOY3TOJKE€HOCTI, ONTHUMICTUYHOCTI, 3aJly4€HOCTI,
NIJIaHyBaHHS Ta CTPATErivyHOi CIPSIMOBAHOCTI, 1O J03BoJIsle cPOPMYBATU OpraHizaljiiiHe Ta MeTonU4YHE 3abe3ledyeHHs popcaiT-
JOCJIIKEHb TYPU3MY [1J11 BUBHAUYEHHS DECYPCHUX CKJIQ[IOBU. aHAJIITUYHO OOIPYHTOBAHO 3MiCTOBHI XapaKTePUCTUKMU (OpCcaiTy 3a
pe3yJsibTaTaMU €BOJIIOLIMHOTO aHajidy MOro reHe3UCy Ta CKJIAJOBUX, SIKi PO3KPUBAIOTh OCOGIMBOCTI GOPCANTy SK TEXHOJIOTii

MIPOTHO3yBaHHS BapiaTUBHUX CLEHAPiiB PO3BUTKY TYPUCTUYHOI CUCTEMU YKPaiHMU. O
Pedepar (aHr1)

The purpose of this project is to develop theoretical provisions and substantiate the optimal methodology for forecasting the
impact of the tourism system on the country's economy in the current crisis conditions. Research methods: comparison,
grouping, analysis of individual indicators of tourism system development, horizon scanning method, empirical methods,
scenario modelling. Object of research - the process of forecasting the impact of the tourism system on the country's economy.
The subject of the study is the theoretical and methodological foundations of forecasting, the tools of which determine the
future state of the tourism system based on scenario design, trend analysis and strategic analysis, which determine the
symbiosis of qualitative and quantitative research methods. The scientific results that characterise the scientific novelty of the
research are as follows: forecasting methodology based on the foresight methodology has been developed, which is formed by
combined methods of scenario planning, forecasting, strategic analysis, and expert surveys for building scenarios for the
development of tourism systems; the fundamental principle of foresight is defined as the principle of alternative ideas about the
future, which correlates with the conceptual space of the future, contributes to the formation of an expanded vision of
development prospects in the context of rapid, unpredictable and rapid changes in the environment and provides opportunities
for qualitatively different development options;othe principles of foresight are systematised, which, unlike the existing ones, are
supplemented by the principles of chronological, dynamic, interconnectedness, optimism, involvement, planning and strategic
orientation, which allows to form organisational and methodological support for foresight studies of tourism to determine the
resource components;the substantive characteristics of foresight are analytically substantiated based on the results of the
tourism

Ingexc YIK: 338.48, 338.486.5 : 330.3

Kozu tremaruunux py6opux HTI: 06.71.57

6. HaykoBo-TexHiyHa npoaykuis (HTII)
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Onuc npoaykuii (yKp): Po3po6ieHo roeTanHy npouenypy popcainTy sik METOAY TPOrHO3yBaHHSI BILJIMBY TYPUCTUYHOI CUCTEMU
Ha €eKOHOMIKy KpaiHU i3 BpaxyBaHHSIM BOEHHOTO cTaHy. OBGIPYHTOBAHO TE€OPETUYHI NOJI0KEHHS (OPCANTY PO3BUTKY TYPUCTUYHOI
CHUCTEMU Ha OCHOBI peepeHTHOi MofeJIi, sika: [To-Teplie, fo3BoJsie ineHTudikyBaTu 06'ekT GopcailTy BUSHAUUTH LIijli, BUCYHYTU
MEBHi riNoTe3u; No-Ipyre, KOHKPETU3ye AKepesia indopmallii, o BiAMOBigaOTh LinsiM GOPCANTy; IO-TPETE, JO3BOJISIE
BU3HAYUTU TOPU3OHTU HOPCANTY: JOBFOCTPOKOBOTO (CTPATETIsT), KOPOTKOCTPOKOBOTO (TAKTHKA) YU ONEPATUBHOTO (yIIPaBJIiHChKE

pimeHHs).

ConianpHO-eKOHOMIYHA cripsimoBaHicTe HTII: [TostinimeHHs IKOCTi XUTTS Ta 3[I0POB'st HaceJIeHHs], €PEeKTUBHOCTI [iarHOCTHUKU

Ta JIiKyBaHHSI XBOPUX

Cragis 3aBepmenocti HTII: 3it o HIAJIKP

BnposazykenHsa HTII: BipoBazkeHO

Crpoku BupoBagykeHHs: 01.202312.2023
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Kommnanenp KatepuHa AHzpiiBHa (K. €. H., IOIIEHT)
Kocap Onekcangp BacunboBud (acmipaHT)

Kpusko Anna QegopiBHa (acmipaHT)

Kynuk Mapis BosnopumupiBaa (K. €. H., 1011,
OxpimeHko Ana ['puropisHa (g. €. H., [0, Ipogdecop)
Pacysnosa Ansa MukosaiBHa (K.€.H., 7O11.)

Pomanuyk Jlrogmuiia JIMUTpiBHA (K. €. H., JOLIEHT)
CrnobopsiHik AHacTacist AHIpiiBHa

CromyeHko €BreHis [BaHiBHa (acmipaHT)

Txauyk TeTsiHa MuxaiisiBHa (K. €. H., JOLIEHT)

KepiBHHK opraHi3arrii:
Masapaki AHaToi#1 AHTOHOBUY (7.€.H., Tpodecop)
KepiBHHKH PO6OTH:

Boiiko Mapraputa ['puropisHa (g, €. H., mpodecop)

KepiBHuK Bigainy peectpanii HayKoBoi gisibpHOCTI
YxpIHTEI

IOpyenko T.A.



