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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

HaykoBo-meTonuyHi 3acaay BIPOBAIPKEHHS IHHOBALIMHUX TEXHOJIOTIN Yy MaPKETUHIOBY HisSJIbHICTDb

Haspa po6oTH (aHrJ1)

Scientific and methodological principles of introduction of innovative technologies in marketing activity

Pedepar (yxp)

Lndposizalis cBiTy 1 CKIafHi €KOHOMIYHi YMOBM CY4aCHOTO DO3BUTKY YKpaiHM BMMAararmTb HOBUX BaKEJB OpraHisaliliHO-
€KOHOMIYHOI MepebyloBU HisVIbHOCTI MiANPUEMCTB 3 BpaxXyBaHHSIM CTajioi TEHJEHLil oo 3MIllleHHs MOJIoCiB 6i3Hec-
KOMYHiKalli/l i B3aeMUH i3 crioXuBayamMu y IHTE€pPHET-IIPOCTip. 3 OISy Ha 3a3Hauy€He, TPAaMOTHE BUKOPUCTaHHSI €(EKTUBHUX
IHCTPYMEHTIB iHHOBALIMHMX TEXHOJIOT y MapKETUHIOBIl [ig/JIbHOCTI Ma€ CTaTW KaTajli3aTOpOM iHHOBALiMHOTO PO3BUTKY
niAnpueMcTB. Y po6OTi pO3IJISHYTO KOHLIENTYasIbHi OCHOBU Ta [I€PELYMOBU PO3BUTKY iHHOBALiTHUX MAapKETMHTOBUX TEXHOJIOTIH;
MIpOaHaji30BaHO METOJOJIOTIYHI OCHOBY BIIPOBAJKEHHS iHHOBALIMHUX TEXHOJIOTIN Y MapKETUHIOBY HisIbHICTb MiJIIPUEMCTB, Y
T.4. OOIPYHTOBAaHO 3aCTOCYBAaHHS iHTEpHET-MapKETUHIy $K OCHOBM CYYaCHHUX MAapKETHHIOBUX KOMYHIKalill, AOCIiIXeHO
METOMOJIOTIYHNI iHCTPYMEHTApii MAapKETHMHIOBUX IHHOBALIMHUX TEXHOJIOTiM, BU3HAYEHO METOIWYHI MifXOAu O OLiHIOBaHHS
iHTErpoBaHOTO iHTEPHET-MApPKETUHIY MiJIIPUEMCTB; OOIPYHTOBAHO METOJO0JIOTiUHI OCHOBM (DOPMYBaHHS Ta peasisallii MexaHi3amy
BIIPOBAPKEHHS iHHOBAL[IMHMX TEXHOJIOTIM Y MAPKETHUHIOBY [isSJIbHICTD IiANPUEMCTB PUHKY TE€JIEKOMYHIKAL[iTHUX MTOCIYT YKpaiHu.
3a pesysbraTaMy [JOCJIJKEHHS 3allpPOIIOHOBAHO HAyKOBO-METOAMYHI 3acajy BIPOBAJKEHHs iHHOBALIMHUX TEXHOJIOTINH Yy

MapKETUHTOBY JisJIbHICTb MiJNPUEMCTB YKpaiHN.
Pedepar (aHrI)

Digitalization of the world and the complex economic conditions of Ukraine&#39;s current development require new levers for
the organizational and economic restructuring of enterprises&#39; activities, taking into account the steady trend towards the
shift of business communication and consumer relationship poles into the Internet space. Given the above, the competent use of
effective tools of innovative technologies in marketing activities should become a catalyst for the innovative development of
enterprises. The paper examines the conceptual foundations and prerequisites for the development of innovative marketing
technologies; analyzes the methodological foundations for the implementation of innovative technologies in the marketing
activities of enterprises, including the rationale for the use of Internet marketing as the basis of modern marketing
communications; explores the methodological tools of marketing innovative technologies; defines methodological approaches to
evaluating the integrated Internet marketing of enterprises; substantiates the methodological foundations for the formation and
implementation of a mechanism for the introduction of innovative technologies in the marketing activities of enterprises in the
telecommunications services market of Ukraine. Based on the research results, scientific and methodological principles for the
implementation of innovative technologies in the marketing activities of Ukrainian enterprises are proposed.

Inpexc YIK: 658.628:339.138

Kopgu Temarnunux pyopuk HTI: 71.01.54.05
6. HaykoBo-TexHiyHa npoayKkuis (HTII)

HTII 1

HasBa npoaykii (ykp): HaykoBo-MeTon4HI peKoMeH iallil [0/10 BIPOBAKEHHS! iHHOBALiIHHUX TEXHOJIOTIH Y MApKETUHTOBY

IiSJIbHICTD HNiANPUEMCTB YKpaiHuU.

Ha3sBa npoaykuii (aurJ): Scientific and Methodological Recommendations for the Implementation of Innovative Technologies in
the Marketing Activities of Ukrainian Enterprises.



OuikyBaHi pe3yJbTaTH: MeTOINYHI JOKYMEHTH, AHAJITUYHI MaTepianu
Tanysb 3acTocyBaHHsS: MapKeTUHT

Onuc npozykuii (ykp): HaykoBo-MeTonuHi pekoMeHpallii mo0 BIPOBaPKeHHS iHHOBAI[iTHUX TEXHOJIOTIN y MapKETHUHIOBY

IiSJIbHICTD NiANPUEMCTB YKpaiHu

ConjianbHO-eKOHOMIYHa cnpsimoBaHicTh HTII: IlinBuineHHs epeKTUBHOCTI MAPKETUHIOBOI AisIbHOCTI MiJIIPUEMCTBA, CIIPUSHHS

10r0 KOHKYPEHTOCITPOMO>KHOCTI.

Cragis 3aBepumenocti HTII: 3git no HIJKP, PekoMeHaauii 1o/10 3aCTOCYBaHHS iHHOBAL[iTHUX T€XHOJIOTIl B MApPKETUHTOBIH
IisiIbHOCTI MiANIPUEMCTB Ta NpY BUKJIaJaHHi gucuumtid OIT «MapkeTusr» Jlep>kaBHOMY yHiBepcUTETi iHopMaLifiHO-

KOMYHIKaLiTHUX T€XHOJIOTIN

Bruposagskenns HTII: BnposagkeHo

CTpoKH BNPOBAZ KEHHS!

Bupo6Huk npogykuii: 1IYIKT

Cro>KuBayi NpOAyKIii:

IlepcrieKTHBHI pUHKHU:

IlpaBa iHTesIeKTyasIbHOI BJIaCHOCTI: B YKpaini

dopmu Ta ymoBH nepenavi npoayKiii: [HQOpPMyBaHHS KOMIIAHII-[IaPTHEPIB IIPO MOXJIMBICTD [101AJILIIOrO 3aCTOCYBAHHS Ha

MIPaKTUILi; HABYaHHS 3[100yBayiB BUIIOI OCBITH Ta KOHCYJIbTYBaHHS IIEPCOHAJY KOMITAHiH.
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