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5. HaykoBo-TexHi4Ha poooTa

HasBa po6oTHu (YKp)

Crparerii aganTallii MapKeTUHTOBUX iIHCTPYMEHTIB 17151 320€3T1€4€HHS PO3BUTKY IiANIPUEMCTB B YMOBAX JUCTaHLINHOI pO6OTH

Ha3sBa po6oTH (aHrJI)

Strategies for adapting marketing tools to ensure the development of enterprises in the context of remote work

Pedepar (yxp)

3Bir mpo HJP: 52 c., 5 puc., 11 Tabmn., 24 mKepesa jitepaTypyu. MeTa HayKOBO-[OCIigHOI pOoOGOTH — NpoOaHali3yBaTU MpoLec
TpaHcdopmalii MapKeTUHIOBOI MisSyIBHOCTI MiJMIPUEMCTB B YyMOBax NUCTaHIiNHOI poboTH Ta po3pobuTtu edeKkTHBHI cTpaTerii
aganTanii MapKeTHHIOBMX iHCTPYMEHTIB [JIl CTUMYJIIOBAaHHS iX PO3BUTKY y LudpoBomy cepepmosuili. OG’€KT NOCHIIKEHHS -
MAapKETUHIOBa [isiJIbHICTh MiANPUEMCTB y CYy4aCHMX YMOBax rOCHOJAPIOBaHHS. [IpenMmeT HOCHifKeHHs - cTpaTerii ajganTauii
MapKeTHMHTOBUX IHCTPYMEHTIB IJisI 3a06e3ledyeHHs PO3BUTKY MiANPUEMCTB B yMOBaX AMCTaHIiMHOI po6oTu Ta nudposizarii.
MeTtonou OOCHIIKEHHS: JIOTIYHOTO y3arajJbHEHHS; TEOPETUYHOTIO Y3arajJbHEHHS; METOJ, MOPIiBHSJIBHOTO aHAaji3dy; CUCTEMHHUMN
MiAxin; aHami3 Ta CUHTE3; METOJ, €KCIEpPTHOro aHasisy, rpadiuyHuil, iHAEKCHHMH MeTonu. PO3IJsIHYyTO TEeOopeTWYHi 3acaju
BUKOPHUCTAaHHS MapKETHMHIOBMX iHCTPYMEHTIB y Cy4aCHMX yMOBax TOCIIOJapIOBaHHS, 30KpeMa B KOHTEKCTi mudposizanii Ta
IAHAMIYHUX 3MiH PUHKOBOTO cepenoBuia. Ocob6auBy yBary NpuiiieHo TpaHc(popmallii MapKeTHUHIOBOI Hisi/IbHOCTI MifIPUEMCTB
mifg BIUIMBOM Iepexojy Ha OUCTaHLiiHy (opmy po60oTH. Y Mexkax [NOCJiIXKEeHHS [POoaHali30BaHO clelniKy BUKOPHCTAHHS
uMdPOBUX KaHaliB KOMyHiKallii, aBBTOMAaTU30BaHMX CHUCTEM YITPaBJIiHHSI MAPKETMHIOM Ta iHCTPYMEHTIB aHaIiTUKU. OOrPYHTOBAaHO
cTparerii aganTanii MapKETUHIOBUX iHCTPYMEHTIB, $Ki CIPSIMOBaHi Ha MigBUILEHHS €(EKTUBHOCTI B3aeMOZii 3i CIIOXMBaYaMHu,
ONTMMI3allil0 BHYTPIIIHIX NpOLECIB Ta 3a0€3ME4YEHHSI CTAJIOrO0 PO3BUTKY MiINPUEMCTB y LUA(PPOBOMY cepenoBuli. OCHOBHI
pesyabTaTé [OOCIi[KEHHS peasnizoBaHi B HaB4yasbHOMY npoueci XHEY im. C. KysHeus Ta BOpoBagXeHO Yy pisnbHicTh TOB
«Arpictap». MAPKETUHIOBI CTPATELI, MAPKETWMHIOBI [HCTPYMEHTU, [VCTAHILIMHA POBOTA, PO3BUTOK
MMIATNTPUEMCTBA, UMOPOBE CEPEIOBHIIE

Pedepar (aHrI)

Research report: 52 p., 5 figures, 11 tables, 24 sources of literature. The purpose of the research work is to analyze the process of

transformation of marketing activities of enterprises in conditions of remote work and to develop effective strategies for
adapting marketing tools to stimulate their development in the digital environment. The object of the research is marketing
activities of enterprises in modern business conditions. The subject of the research is strategies for adapting marketing tools to
ensure the development of enterprises in conditions of remote work and digitalization. Research methods: logical
generalization; theoretical generalization; comparative analysis method; system approach; analysis and synthesis; expert
analysis method, graphic, index methods. The theoretical principles of using marketing tools in modern business conditions are
considered, in particular in the context of digitalization and dynamic changes in the market environment. Particular attention is
paid to the transformation of marketing activities of enterprises under the influence of the transition to a remote form of work.
The study analyzes the specifics of using digital communication channels, automated marketing management systems and
analytics tools. Strategies for adapting marketing tools are substantiated, which are aimed at increasing the efficiency of
interaction with consumers, optimizing internal processes and ensuring sustainable development of enterprises in the digital
environment. The main results of the study are implemented in the educational process of the S. Kuznets KhNEU and
implemented in the activities of Agristar LLC. MARKETING STRATEGIES, MARKETING TOOLS, REMOTE WORK, ENTERPRISE
DEVELOPMENT, DIGITAL ENVIRONMENT

Inpexc YIK: 339.187; 339.13; 339.146; 658.8

Kopu remarnynux pyopuk HTI: 06.81.55



6. HaykoBo-TexHiyHa nponykuis (HTII)

HTII 1

Hassa npoaykuii (ykp): Ctparerii azanTanii MApKeTUHIOBUX iHCTPYMEHTIB 115 3a6e311e4eHHs] PO3BUTKY MiJIIPUEMCTB B yMOBax

IMCTaHLiHOI po60TH

HasBa npoaykuii (anri): Strategies for adapting marketing tools to ensure the development of enterprises in remote working

conditions
OuikyBaHi pe3yabTaTi: Metonu, Teopii, MeTogn4Hi JOKyMeHTH, AHAJITUYHI MaTepianu

T'anyss 3acrocyBaHHs: [1i 4ac ynpapJiHHS Ta PO3BUTKY BiTYM3HSIHUX MiJIMIPUEMCTB, B OCBITHbOMY [TPOLIEC] 1JIs1 IOKPAIIEHHS

SIKOCTi OCBITH CII€L}ia/liCTiB 3 MEHEI)KMEHTY BCiX PiBHIB BUIIOi OCBITH

Onuc npoaykuii (yKp): PO3risiHyTO TEOpeTHYHi 3acaiy BUKOPUCTAHHS MapKETUHTOBUX iIHCTPYMEHTIB y Cy4aCHUX YMOBaxX
rOCIIOJAPIOBaHHS, 30KpeMa B KOHTEKCTI 11 poBi3allii Ta AMHaAMIYHUX 3MiH PUHKOBOTO cepenoBuia. OCo6MBY yBary NpuiiieHoO
TpaHchopMallii MapKETMHTOBOI JisSJIbHOCTI MiANPUEMCTB TIiJ, BILIMBOM MEPEXOAY Ha NUCTaHILiHYy GopMy pobOTH.
[IpoananizoBano cnenudiky BUKOPUCTaHHS LAQPPOBUX KaHaliB KOMyHiKallii, aBBTOMaTA30BaHNUX CUCTEM YIIPABJIiHHA
MapKEeTHMHTOM Ta iHCTPYMEHTIB aHaliTuKu. OGIPYHTOBAHO CTPATeETii afanTalii MApKETHHIOBUX iHCTPYMEHTIB, SIKi CIPSIMOBaHi Ha
NifBUAIIEHHS ePEKTUBHOCTI B3a€MO/Iii 31 ClIOKMBavyaMu, ONTUMI3allilo BHYTPIlIHIX NPOLECIB Ta 3a6€3M1eYEHHS CTaJIOTO PO3BUTKY

HiANPUEMCTB y LU(POBOMY CE€PEIOBUII.

ConjianpHO-eKOHOMIYHa cipsimoBaHicTh HTII: PO3BUTOK TPYZOBOTO MOTEHLiaMy Yepe3 MigTPUMKY 3aHSITOCT] B IUCTaHIIITHOMY

dopmari

Cragis 3aBepmenocti HTII: 3sit o HAJIKP
BnposazykernHsa HTII: BipoBazkeHO

CTpOKH BIIPOBaA KEHHS:

Bupo6uuk npoaykuii: XHEY im.C.Ky3sneus
CnosKuBayi NpOAyKIii:

IlepcrnieKTHBHI pUHKH:

IlpaBa iHTe/IEKTYaNIbLHOI BJIACHOCTI: 3a 0rOBOpamMu

®opmu Ta yMoBH nepeaadi npogykuii: [Ipogax nmponykiiii
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