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5. HaykoBo-TexHi4Ha poooTa

Hasga po6oTH (YKp)

dopmyBaHHS MapKETUHIOBUX KOMYHiKalliil B yMOBaX JUIpKiTasli3allii HaB4aJbHOTO NPOLECY B OHJIANH YHIBEpCUTETI

HasBa po6oTH (aHrJ1)

Formation of marketing communications in conditions of digitization of the educational process in an online university

Pedepar (yxp)

MeTol0 OCTII)KEHHSI € yIOCKOHAJIEHHS TEOPETUKO-METOLOJIOTIYHUX 3acajl Ta po3pobka HAyKOBO-MPAKTUYHUX PEKOMEHIAllii
o0 (POpMYBaHHSI MAapKETHHTOBUX KOMYHIKallill B yMOBax AUKiTasisallii HaB4asbHOrO MpoLeCy B OHJIANH yHiBepcuteTi. O6'eKT
JIOCJIIPKEHHS — mpouec GOpMyBaHHS MapKeTHMHTOBUX KOMYHiKalill B yMOBax AuAXiTasizalii HaB4aJbHOTO IIPOLECY B OHJIANH
yHiBepcuTeTi. [IpegMeT OOoCHiIpKeHHsI — HayKOBO-METOJWYHI, IIPaKTU4HI ITiJXOAU Ta iHCTPYMEHTHU BUSBJIEHHS HOBITHIX TPEHZiB
KOMYHiKalliil 3aKjafiiB OCBITM B yMOBax JuiKiTainizanii. PO3rsiHyTO Ta OGI'PYHTYBaHO OCOOGJIMBOCTI BEHEHHS MapKETHHIOBOI
IisIbHOCTI 3aKiafiB BUIIOI OCBiTHM B ymMoBax Aimkuranisanii. JlocmimkeHo ta o6rpyHToBaHO digital-MapKeTHHT SIK iHHOBaLiHUAN
iHCTpyMEHT KOMyHiKaliil 3akyiafiB ocBiTU. PO3risiHyTO TeopeTnyHi 3acagy GOPMyBaHHS MapKETHHIOBUMX KOMYHIKallill B yMOBaxX
IumpKiTanmizanii HaBYaJIbHOTO IIPOLIECY B OHJIAMH YHIBEPCUTETi. Y3arajpHEHO iHCTPYMEHTM KOMYHIKAI[ifHOro 3abe3rnedyeHHs
HaBYaJIbHOTO TIPOLeCy B yMOBax Aaupkiramisanii. IIpoBemeHo ananiz ocob6smuBocTed IT-KOHCAATMHIY B CHCTEMi OCBITH.
YIOCKOHA/JIEHO OpraHi3anilHO-MeTOAYHe 3a0e3e4YeHHS TPEHIHroBOi [isSyIbHOCTI B CHCTEMi MiArOTOBKM 3700yBadiB BHUILO]
ocBitu. [locmimxkeHo Hanpsmu GOpMyBaHHS OpeHAY 3aKafiiB OCBITH SK HEBifléMHa YaCTUH MAapKETHHIOBUX KOMYHIKaIii.
[Ipoanani3zoBaHO KOMYHIKaLiHMI BIUIMB IIDOCYBAaHHSI IIPMBATHOIO 3aKJaly OCBiTM B Mepexi IHTepHer. 3niliCHEHO aHasi3

MapKETUHTOBMX KOMYHIKalliil 3aKJ/1ajliB OCBITU B YKpaiHi B yMoBax gujkuTanisanii Ha npuknazni XHEY iM.C.Kysuens.
Pedepar (aHrI)

The purpose of the study is to improve the theoretical and methodological principles and develop scientific and practical
recommendations for the formation of marketing communications in the conditions of digitization of the educational process in
an online university. The object of the research is the process of forming marketing communications in the conditions of
digitization of the educational process in an online university. The subject of the research is scientific-methodical, practical
approaches and tools for identifying the latest communication trends of educational institutions in conditions of digitalization.
Peculiarities of conducting marketing activities of higher education institutions in conditions of digitalization are considered
and substantiated. Digital marketing as an innovative communication tool of educational institutions has been researched and
substantiated. The theoretical principles of the formation of marketing communications in the conditions of digitization of the
educational process in the online university are considered. The tools of communication support of the educational process in
the conditions of digitalization are summarized. An analysis of the features of IT consulting in the education system was carried
out. The organizational and methodical provision of training activities in the system of training of higher education applicants
has been improved. The directions of brand formation of educational institutions as an integral part of marketing
communications were studied. The communication impact of the promotion of a private educational institution on the Internet
is analyzed. The analysis of marketing communications of educational institutions in Ukraine in the conditions of digitalization
was carried out on the example of S. Kuznets Khnev University.
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6. HaykoBo-TexHiuHa npoaykuis (HTII)



HTII 1

Ha3zBa npoaykuii (ykp): DopMyBaHHS MapKeTHMHIOBUX KOMYHIKaliil B yMOBax AuzKiTasisalil HaB4aJbHOro NpoLecy B OHJIAiH

yHiBEpPCUTETI

Hassa npoaykuii (anri): Formation of marketing communications in the conditions of digitalization of the educational process

in an online university
OuikyBaHi pe3ybTaTh: MeTOAN4HI JOKyMEHTH
Tany3s 3acTocyBaHHS: 3aKJIaJld OCBIiTU

Onuc npoaykuii (ykp): HaykoBo-gociigHa po6oTa Kadepu CripsiMOBaHa Ha YIOCKOHAJIEHHS TEOPETUKO-METOI0JIOTIYHUX 3aca],
Ta PO3po6Ka HAYKOBO-TIPAKTUYHUX PEKOMEHAALliil mon0 (popMyBaHHSI MAaPKETUHIOBUX KOMYHiKaIlill B yMOBax OUIpKiTasi3arii
HaBYaJIbHOTO NIPOLeCY B OHJIAMH YHiBepcUTeTi. O6'eKT JociiKeHHs — nponec (popMyBaHHS MapKeTUHIOBUX KOMYHIKalliil B
yMOBax JuJKiTasnizanii HaBYaJbHOTO MPOLECY B OHJIANH YHiBepCUTETI. [IpegMeT JoCligpKeHHs — HAyKOBO-METOJWYHI, IPaKTUYHI
MiAXoAu Ta iIHCTPYMEHTH BUSIBJIEHHS HOBITHIX TPEH/IiB KOMYHIKallill 3aK/IafliB OCBITHA B yMoBax Auaxitanizauii. Y HIP xadenpu
PO3IJISIHYTO Ta OGI'PYHTYBAHO OCOGJIMBOCTI Be,eHHS MapKeTUHTOBOI Aisl/IbHOCTI 3aKJIafliB BUIIOI OCBITU B YMOBax AifsKuTamisariii.
JHocnigkeHo Ta o0rpyHToBaHO digital-MapKeTHHT SIK iIHHOBaLliiHMI iHCTPYMEHT KOMYHiKalliil 3aKkafiB OCBiTH. PO3IIsIHYTO
TeOpeTUYHi 3acagy GopMyBaHHS MapKETMHTOBUX KOMYHiKalliil B yMOBaX AU KiTali3allii HABYaJIbHOTO NIPOLECY B OHJIANH
yHiBepCcUTeTi. Y3arajbHeHO iHCTPYMEHTU KOMYHiKalliiiHoro 3a6e3rnedyeHHs] HaB4aJbHOTO MPOLeCy B yMOBax JUIpKiTasi3arlii.
[TpoBeneHo aHani3 ocobmuBocTell IT-KOHCANITUHTY B CUCTEMI OCBITH. YI0CKOHAJIEHO OpraHi3aliliHo-MeTou4He 3a6e3Me4eHHs
TPEHIHrOBOI JisI7ILHOCTI B CUCTEMI MiIrOTOBKY 3[,00yBayiB BUIO] OCBIiTU. JlocifKeHO HanpsiMu pOpMYyBaHHS OpeHAY 3aKIafiB
OCBITH $SIK HEBiJl'€eMHa YaCTUH MapKeTUHIOBUX KOMYHiKalliil. [I[poaHani3oBaHO KOMYHiKallilHUI BIJIUB IIPOCYBAHHS IIPUBATHOTO
3aKJIa/ly OCBiTH B MepexXi [HTepHeT. 31iliCHeHO aHaJli3 MapKETUHIOBUX KOMYHiKallill 3aKJIaZiiB OCBiTH B YKpaiHi B yMOBax

numkuTanisanii Ha npukiani XHEY im.C.Kysnens.
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