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HasBa po6oTHu (YKp)

®opmMyBaHHS MapKETUHI-OPi€HTOBAHOI CUCTEMHU YIIPABJiHHS CTPAXOBUMHU KOMIIaHIsSIMU

Ha3sBa po6oTH (aHrJI)

Formation of marketing-oriented management by insurance companies

Pedepar (yxp)

3a yMOB MNOrJauOJIEHHSI €KOHOMIYHOI KpU3M ICHYIOUM MEXaHi3MU YIPaBJiHHS BUSBUJUCS HECIPOMOXXHUMU 3a0€3Me4UuTH
edexTuBHE QYHKLIOHYBAHHS BiTYM3HSIHUX MiJIPUEMCTB Ta (PiIHAHCOBUX YCTAHOB. Y JOKPU30Bi POKY, HE3BAKAIOUM HA HETaTUBHUN
MONUT Ta HEJIOBiPY HACEJIEHHS, CTPAXOBUY PUHOK YKpaiHM I€MOHCTPYBAaB 3Ha4Hi TEMIIM [IPUPOCTY Ta IUHAMIYHUI PO3BUTOK. 32
YMOB 3HIDKEHHS IONMUTY Ha (PiHAHCOBI MOCJIYTM 3arajioM Ta, BiJIOBiZHO, HA IOCJIYIM CTPaxyBaHHS, IIOCTA€ MUTAHHS IOIIYKY
HOBUX MeXaHi3MiB 3abe3rneyeHHs1 €(EKTUBHOCTI PO3BUTKY CTpaxoBoro 6i3Hecy. OG6'eKTOM IIpOBEIEHOi POOOTH BUCTYNAJU
npouecu (OpMyBaHHS MAapKETUHI-OPI€HTOBAHOI CHCTEMH YIIPABJIHHS CTPAXOBUM KOMIIAHisIMH. MeTOI0 HayKOBO-JOCHiZHOI
po6OTH CTalo OGIPYHTYBAaHHS TEOPETHMKO-METOAMYHMX 3acaj, i (GOpMyBaHHS NPaKTUYHUX PEKOMEHJALill W00 CTBOPEHHS
MapKeTHHT-Opi€EHTOBAHOI CHCTEMHU YIIPaBIiHHS CTPAxXxOBOIO KOMIIaHi€0. [y JOCSTHEHHS MOCTaBeHOI MeTu Gysia BUKOPUCTaHA
CHUCTEMA Cy4YaCHHUX 3arajJlbHOHAyKOBUX METOHIB: CUCTEMHOTO aHamidy, iHaykuii, memykuii, knacudikalii, CTaTUCTUYHOTO aHAai3y,
€KOHOMIKO-MaTeMaTUYHOTO MOJEeNIOBaHHS, rpadiuHuili Merop. [IpakThUyHe 3HAUEHHS OTPMMAHUX pe3yJIbTATiB MOJSArae y
pPO3po0Li TEOPETUKO-METOAUYHUX 3acajl, aHAJNITUYHUX I OpraHizalilHUX MiOXOZiB, SIKi HO3BOJISIOTH C(POPMYBATH CKJIATOBI
MapKEeTUHT-OPi€HTOBAHOI CUCTEMU YIPABJiHHS CTPAaxOBOK KOMIMaHielo. HaykoBa HOBU3HA C()OPMYJILOBAHUX i OOIPYHTOBAHUX
MOJIOKEHb, BUCHOBKIB Ta PEKOMEHIALINl MOJISITa€ B TOMY, IO BOHM Y CYKYIHOCTi BUPIIIYIOTh BaXJIMBE HAYKOBE 3aBIAHHS MO0

(l)OpMyBaHHH ed[')eKTI/IBHOFO MapKeTHHF—OpiGHTOBaHOFO MeX&HiSMy yI'IpaBJIiHHF[ CTpaxoOBUMU KOMIIaHiIMU
Pedepar (aHrI)

At the terms of deepening of economic crisis the existent mechanisms of management appeared helpless to provide the
effective functioning of domestic enterprises and financial institutions. Before crisis years, without regard to negative demand
and mistrust of population, the insurance market of Ukraine demonstrated considerable growth rates and dynamic
development. At the terms of decrease in demand on financial services on the whole and, accordingly, on services of insurance,
the question of searching new mechanisms of providing of development efficiency of insurance business appears. The processes
of forming of marketing-orientated control system by an insurance company came forward the object of the conducted work.
The purpose of research work was become by a ground theoretic-methodical principles and forming of practical
recommendations in relation to creation of marketing-orientated control system of an insurance company. For achievement of
the put purpose there was the used system of modern scientific methods: analysis of the systems, induction, deduction,
classification, statistical analysis, economic-mathematical design, and graphic method. The practical value of the research
results consists in development theoretic-methodical principles, analytical and organizational approaches which allow to form
the constituents of marketing-orientated control system by an insurance company. The scientific novelty of the formulated and
grounded positions, conclusions and recommendations, consists in that they in an aggregate decide an important scientific task
in relation to forming of effective marketing-orientated mechanism of management insurance companies
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