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5. HaykoBo-TexHi4Ha poooTa

HasBa po6oTHu (YKp)

®dopMyBaHHS CUCTEMHU JIOSITIBHOCTI CIIO>KMBAYiB MiJIPUEMCTBAaMU cpepy 06CTyrOBYBaHHS

Ha3sBa po6oTH (aHrJI)

Formation of the consumer loyalty system by enterprises in the service sector

Pedepar (yxp)

Cy4yacHi pMHKOBI YMOBU 3 BHCOKOIO KOHKYPEHLi€l Ta iH(OpmaTu3allielo 3yMOBJIOIOTb HEOOXiIHICTb (HOPMyBaHHS CHUCTEMU
JIOSITIBHOCTI CIIO’KMBAYiB SIK CTPATEriYHOrO iHCTPYMEHTY YIIPABJIiHHA MAapKETUHTOBOIO [isJIbHICTIO. YTPUMAaHHS JIOSJIbHUX KJIIEHTIB
CIIpUSIE JOBrOCTPOKOBMM KOHKYPEHTHHMM II€peBaraM; MifBUIIEHHIO NPUOYTKOBOCTi; IPOTHO3YBAaHHIO IIOBEMIHKM I[iJIbOBOI
ayouTopii; 1o3BOJIsE€ MigNPUEMCTBAM 3a0€3MEYUTH CTIMKUII PO3BUTOK Y AWHAMIYHOMY CEpeIOBHILi, OpIEHTYIOUMCh Ha
B32€MOBUTIIHI MOBroTpyBaji BiIHOCHMHH. Y AOCIIIXEHHI IpoaHali30BaHO TEOPETUYHI MigXogu 10 (POPMYBaHHS JIOSIIBHOCTI,
(axropu ii BrMBY, 30KpemMa SIKICTb OOCJIyTOBYBaHHS, I€PCOHANi3alio, LiHOBI CTUMYJIM Ta LU(pPOBi TexHosorii. Po3pobieHo
pexomeHpanii moAo iHTerpaiii cTasoro po3BUTKY B NPOTPaMM JIOSJIBHOCTI, OLIIHEHO iX eKOHOMiuHy e(pEeKTHUBHICTh i BIJIMB Ha
CIIO>KMBayiB. Pe3ysbTaTy BIPOBaIKEHO y HaBuanbHMil npounec YTEI JATEY Ta MOXyTh 6yTH BUKOPHCTAaHI MigIIpUEMCTBaMU JIJIs
¢opmyBaHHS ePEKTUBHUX NPOTPAM JIOSJIBHOCTI, III0O BPaxOBYIOTb CyYacCHi MOTPeOM CIOKMBAUiB, MiIBUIIYIOTb 33[0BOJIEHICTh
KJIIEHTIB, 3MILJHIOIOTb JOBrOCTPOKOBi BiJHOCMHH, 3a0€3M€4Yyl0Th KOHKYPEHTOCIIPOMOXKHICTb i CHPUSIIOTH JOCSTHEHHIO Linei

CTajioro pO3BUTKY.
Pedepar (anru)

Modern market conditions of high competition and informatization necessitate the consumer loyalty system formation as a
strategic tool for managing marketing activities. Retaining loyal customers contributes to long-term competitive advantages;
increasing profitability; predicting the target audience behavior; allowing enterprises to ensure sustainable development in a
dynamic environment, focusing on mutually beneficial long-term relationships. The study analyzed theoretical approaches to
loyalty formation, its influence factors, in particular service quality, personalization, price incentives and digital technologies.
Recommendations were developed for the integration of sustainable development into loyalty programs, their economic
efficiency and impact on consumers were assessed. The results were implemented in the educational process of the CHTEI
SUTE and can be used by enterprises to form effective loyalty programs that take into account modern consumer needs,
increase customer satisfaction, strengthen long-term relationships, ensure competitiveness and contribute to achieving
sustainable development goals.

Inpekc YIK: , 658.8

Kozau tremaruunux py6pux HTI: 82.15.21.09
6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

Hassa npoaykii (yKp): [HCTpyMEHTH Ta METOJIY CTBOPEHHSI IPOTPaM JIOSILHOCTI 3 ypaxyBaHHSIM crieiudiku chepu
06CyroByBaHHS, BIUIMBY IMGPPOBUX TEXHOJIOTIN HA B3AEMOIIIO 31 CIIO’KMBAaYaMU Ta JOCSITHEHHS LIiJIEN CTaoro PO3BUTKY 3

aKI€HTOM Ha COlliaJIbHO-€KOJIOTiYHi CKJIagHUKM.

Hassa npoayxkii (anrui): Tools and methods for developing loyalty programs, taking into account the service sector
peculiarities, the digital technologies impact on consumer interaction, and achieving sustainable development goals with a focus



on social and environmental components.
OuikyBaHi pe3yJbTaTH: MeTOIUYHI JOKYMEHTH, AHAJITU4HI MaTepianu

T'anysse 3acrocyBaHHs: [linnpuemcTtBa chepu 06CIyroByBaHH:, TOProBesbHI KOMIIaHil, piHaHCOBI yCcTaHOBH, OpraHizaliii oCBiTHix

nocJyr, uuQposi naaThpopmu

Onuc npozykuii (ykp): CTBOpEHHSI METOOUYHUX PEKOMEH 1allill Ta iIHHOBALiMHUX {HCTPYMEHTIB IJ1s1 BIOCKOHAJIEHHS CUCTEMU
B3aeMogii mignpuemcTs cpepu 06CIyroByBaHHS 3i CIIOKMBaYaMU IJIIXOM PO3POOKY aIallTOBAHUX IIPOTPaM JIOSITIbHOCTI,
OpPiEHTOBAaHMX HAa BUKOPUCTAaHHS IM(PPOBUX TEXHOJIOT, 3 METOIO ITifBUIIeHHS PiBHS 33J0BOJIEHOCTI CIIOKMBaYiB, ONITUMi3arlii
MapKETUHTOBUX BUTPAT IiJIIPUEMCTB, 3MilJHEHHS iX KOHKYPEHTHUX [TO3ULIi}l HA PUHKY Ta CIPUSHHS JOCSATHEHHIO LijIel CTajioro

PO3BHUTKY.

ConjiasnbHO-eKOHOMIYHa cnpsimoBaHicTh HTII: IlinBuineHHs piBHS 32/10BOJIEHOCTI CIIOKMBAYiB, 3MiIJHEHHS iXHbBO] JI0OSJIBHOCTI,

3a6e3rnevyeHHs! CTiIHKOr0 €eKOHOMIYHOTO PO3BUTKY MiJIPUEMCTB cpepr 06CIyroByBaHHS
Crapis 3aBepmenocti HTII: 3sit o HIJKP

Bruposagskenns HTII: BnposagxeHo

Crpoku BupoBamkeHHs: 01.202212.2024

Bupo6nuk npoaykuii: YTEI JTEY
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