O6J1ikoBa kKapTka HIJIKP

Jep>kaBHuH 061ikoBHI HOMep: 0220U101841
Jep>kaBHuUM peecrpaniiinuii Homep: 0119U103036

Bigkpura

Iara peecrpamnii: 26-02-2020

1. ETaniy BUKOHAHHS

Homep eTtamy: 1

Hassa erany: CtaTucTUKO-iHdOpMaLiltHuil eTarn. 36ip Ta ONMpaloBaHHS IEPBUHHUX CTATUCTUYHUX [1OKa3HUKIB
ITowaTok erany: 07-2019

3akinueHHs erany: 08-2019

Bup, 3BiTHOTO ZOKyMeHTa: [IpOMIKHMIA 3BIT

2. BukoHaBeup

Hasga oprasnisanii: KuiBcbkuil HaljioOHaJIbHUI TOPrOBEIbHO-EKOHOMIYHMI YHIBEPCUTET
Kog €PIIOY /IIIH: 01566117

MigmopsaxoBaHicTh: MiHiCTEepCTBO OCBIiTU i HAyKu YKpaiHu

Appeca: By:1. Kioro, 19, m. Kuis, Kuisceka 0611., 02156, Ykpaina

Tesedon: 0445314741

E-mail: knteu@knteu.kiev.ua

WWW: https://www .knteu.kiev.ua/

3. Bnacuuk peayabtatiB HIJKP (mpoayKiii)

Ha3sBa opramnisaunii: [JouipHe ninnpuemctBo "KiiHiyHui canatopiii "ABadrapn" IIpuBaTHOTO aKkIliOHEPHOTO TOBAPUCTBA
JIiKyBaJIbHO-037J0POBYMX 3aKJafiB npodcminok Ykpainu "Ykprnpodo3nopoBHULs"

Kog, €IPTIOY /ITIH: 04818298

Appeca: By:. [lleByenka,16, m. Hemupis, Hemupiscbkuii p-H., BinHumpka o6s1., 22800, Ykpaina

IligmopsaAKOBaHICTS:

Tenedon: 380433121717

Tenedon: 380433121713

E-mail: avangard_nemirov@ukr.net

4. JI>xkepeJia Ta HanpsiMu piHaHCYBaHHSA

IlizcraBa o1 mpoBeAeHHs PoOiT: 52 - TOTOBIp 3 BiTYM3HSIHOIO OpraHisalieio (opranamu Micuesoi pagu, GoHAOM, acoljaliero,
KOHILIEPHOM TOIIIO)

KIIKBK:

Hampsam ¢inancyBaHHs: 2.2 - IPUKJIATHI JOCIiIKEHHS i pO3p0oOKU

J>kepesia piHaHCYBaHHS



IkepeJio diHaHCyBaHHS: 7722 - KOLITY IiMIPHUEMCTB, YCTAHOB, OpraHi3auiil YkpaiHu

daxkTuunmii 06csar dpinaHcyBaHHs 3a 3BiTHMHE eTan: 50 TUC. TPH.
5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

MapkeTrHroBa CTparerist caHaTopito "ABaHrapg

Haspa po6oTH (aHrJ1)

Marketing Strategy of Sanatorium of Avangard

Pedepar (yxp)

P03p06s1€HO KOMITIEKC MApKETUHIOBUX 3ax0fiB JlepkaBHOro mianprueMctsa «KiiHiYHMN caHATOPill «ABaHrap»», Opi€HTOBAaHUX
Ha 3a6e3redyeHHs] KOHKYPEHTOCIIPOMOXKHOCTI MiJIPUEMCTBA Ha HalliOHAJIbLHOMY PHHKY CaHaTOPHO-KYPOPTHUX MOCJIYT.
3AiICHEHO CTaTUCTMYHMI aHajli3 PUHKY CaHAaTOPHO-KYPOPTHMX IIOCIYr YKpaiHM 3 aKLEHTOM Ha CIIOXKMBYIM IOBEIiHII;
MIPOBEJIEHO ONUTYBaHHS MOTEHLINMHUX i peasbHUX CIIOKMBAYiB MOCJIYT CAHATOPI0 3 METOI0 BHU3HAYEHHS IpKepes iHgopmariii,
KpuTepiiB  BUGOpPYy  3akjaAiB i  CTymeHsT  33[lOBOJIGHOCTI  OTPUMaHMMM  MOCHYyramy;  3TiCHEHO  MOHITOPHHT
KOHKYPEHTOCIIPOMOXKHOCTi CaHaTOPil0 «ABaHTrap[»; MPOBEJEHO OLIHKY TI0TOYHOI MapKETUHIOBOI MOJIITUKY 3aKJafly, pO3pO0JIEeHO
KOMIIJIEKC 3aXO[iB IIOJO0 BAOCKOHAJIEHHS IPOAYKTOBOi, I[iHOBOi, 30yTOBOI Ta KOMYHIKallillHOI MOJITHUKU. Y3arajabHIOIOYUM
pe3yJIbTaTOM JOCJIIPKEHHS CTaJI0 CTBOPEHHs iHpopMaliliHOro 3abesneyeHHs NpoLecy po3poOJIeHHS MapKeTUHIOBOI cTparerii

HIT «KotiHiyHMI caHaTOPiV «ABaHTapa»».
Pedepar (aHrI)

The complex of marketing measures of the State Enterprise "Clinical Sanatorium" Avangard "has been developed with focusing
on ensuring the competitiveness of the enterprise in the national market of resort services. The statistical analysis of the
Ukrainian resort services market with the emphasis on consumer behavior is carried out; a survey of potential and actual
consumers of sanatorium services for identifying the sources of information, criteria for the customer choice and the degree of
satisfaction with the received services are conducted; the competitiveness of the sanatorium “Avangard” was monitored; the
current marketing policy of the company is assessed, a set of measures to improve the product, price, marketing and
communication policy is developed. The general result of the study was the information support development for the Clinical
sanatorium” Avangard "marketing strategy.

Inpexe YIK: 681.5.009(100): 004.009(100), 373.61; 339.138; 658.8

Kopu remarnuynux pyopuk HTI: 50.01.14, 06.81.03
6. HaykoBo-TexHiyHa npoayKuis (HTII)

HTII 1

HasBa npoaykrii (yKp): MapKeTHHIoBa CTpaTerisi CAaHaTOpil0 «ABaHTrapa»

Ha3zBa npoaykuii (anri): Marketing strategy of sanatorium «Avangard»

OuikyBaHi pe3yabTaTH: [I[pOeKT MapKeTUHI0BOi cTparerii canatopiio "ABaHrapz’, AHaJiTHYHI MaTepianu
T'amyss 3acTocyBaHHS: ['0CnogapchKa AisybHICTD MiANPUEMCTBA CAHATOPHO-KYPOPTHOTO TUITY

Onuc npogykuii (ykp): OnpalfoBaHHs! CTaTUCTUYHOI Ta (PAKTOJIOriYHOI iHdopMallii 103B0IMB PO3POOUTH HA3KY NPONO3ULIIL: 1.
Pe6peHpinr canatopiio «ABaHrapzi» B KOHTEKCTi TpaHchopMallii colliabHO-MOMITUYHOI cucTemMu YKpaiHu. 2. Po3po6ieHHs
peabiniTaniHUX Mporpam Ta BIPOBAIKEHHS CIELiaIbHOTO CTPYKTYPHOTO Mifipo3ziny «PeabiniTauiiHuil IeHTp» caHaTopilo. 3.
[TocunenHs o3uLiii Ha pUHKY KOMEPLHOTO CAaHaTOPHO-KYPOPTHOTO JIIKYBaHHSI i 03[[0POBJIEHHS, IO Mepefdadae 3HaYHe
MiIBUIIEHHS PiBHS KyPOPTHOTO CEPBICY, OKPAIIEHHS SIKOCTi CAHATOPHO-KyPOPTHUX i 030,0POBYMX MOCIYT, HaOJIM>KEHHS PiBHA

00CIyroByBaHHS B CaHATOPIi 10 CTaHAAPTIB FOTEJIBHOrO i KYPOPTHOTO CEPBIiCy €BPOMNENChKUX Ta MPOBIAHUX BITYUN3HAX KYPOPTHUX



3aKJIagiB i, SIK HACJIiOK, 3MiHM 1IiHOBOI MOJIITUKY CaHATOPIIO Y IEPCNEKTUBI. 4. PO3p0o6IeHHs i peanisallis caHaTopiem cTpaTerii
IHTErpOBaHMX MapKETUHIOBMX KOMYHIKalliil Ta CTpaTerii IPOCyBaHHSA CaHATOPHO-KyPOPTHOTO IIPOAYKTY Ha OCHOBI peasisanii

KOHIENLii MapKeTUHIy B3aeMoZii (MapKeTUHry criBnpatli, KoHuenuii CRM- ta PRM).

ConjianpHO-eKOHOMIYHa cipsimoBaHicTh HTII: 36inbmeHHs o6CsriB BUpoOHUITBA, [TigBUIEHHS IPOAYKTUBHOCTI Mpali,
[ToninmeHHs SIKOCTi )KUTTS Ta 300POB'sl HACceIeHHS, €(PEeKTUBHOCTI AiarHOCTUKU Ta JIIKyBaHHS XBOPUX, 3abe3leueHHs

IIPOMMUCJIOBOCTI Y1 HACEJIEHHS HOBUM BUIOM iHpOpMaliliHO-KOMYHIKallifHUX TIOCITYT
Cragis 3aBepmenocti HTII: 3git mo HIJIKP

Brnposaaskenns HTII: 3sit no HIJKP, 6yne BnpoBamikeHa y po60Ty MApKeTHHIOBOrO Ta BUPOOHUYUX Nifpo3zisiB «KiiHiuHMHA
caHaTopill «ABaHrapg»

Crpoku Buposagskenns: 07.201901.2020
Bupo6uuk npoaykunii: KHTEY

CnoskuBadvi npoaykuii: JlepxkaBHe nianprueMctso «KiliHiYHMI caHAaTOPiil «ABaHrapa»»., CaHaTOPHO-KYPOPTHI 1 03,0pOBUi
3aKyagy YKpainy, siki nianopsaxkosadi [IpuBaTHOMY aKLiOHEPHOMY TOBapUCTBY JIiKyBaJIbHO-03[0POBUMX 3aKJIa/liB, TPOPCIiNOoK

YKpainu «YKprnpoQo3mopOBHULIS»
IlepcneKTHUBHI pHHKH: PHOK CaHaTOPHO-KYPOPTHUX i 03[J0POBYMX [IOCJYT YKpaiHu
IIpaBa iHTeIeKTyasIbHOI BJIACHOCTI: 32 JOrOBOpaMu

®opmu Ta ymoBH nepegaui npogykuii: Hapuyanns nepconasny, Crinsai HIJKP
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