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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

TeopeTuyHi acrekTu Ta MPUKJIALHI PillleHHs yNPaBliHHA MapPKETHMHIOBOI IisITIbHICTIO MEPEKEBUX MiANPHUEMCTB PECTOPAHHOTO

6isHecy

Hasga po6oTH (aHrJ1)

Theoretical aspects and applied solutions for marketing management of network enterprises of restaurant business

Peepar (yxp)

[Ipo6semMa yIpaBiliHHS MapKETHHIOBOIO [isITIbHICTIO IiANPUEMCTBA € OfHi€l0 i3 HaWbiMbIl HEOJHO3HAYHO TPAKTOBAHUX B
€KOHOMIYHi Hayli. AKTyaspHICTb mociigxkeHHs. CydacHi T€HIEHIil PO3BUTKY PMHKY OOTDYHTOBYIOTb IOTPEOY MOLIYKY HOBHUX
MOTJISIAIiB HA MPO6JIeMY 37iICHEHHSI MapKETUHTOBO] [isiJIbHOCTI. BinnmoBigHO OO 1bOro, 6i/IBIIICTh aBTOPIB Y TPAKTYBAaHHI CYTHOCTI
MapKETUHTY BUAUISIIOTh HACTYIIHI MiZXO4M: MAPKETUHT SIK CAMOCTIMHUI BUJ MiNIIPUEMHULILKOI AisIJIbHOCTI; MAPKETHUHT SIK Cy4acHe
6avyeHHs ¢inocodii 6i3HECY;MapKETUHT K (YHKLis YIPABIiHHS; MAaPKETUHT SIK METOMO0JIOTisl HislIbHOCTI; MApPKETUHT $IK MPOLLEC

TNIJIaHYBaHHA Ta peasiisatlii.
Pedepar (aHrI)

The problem of managing the marketing activities of the enterprise is one of the most ambiguously interpreted in economics.
Relevance of research. Current trends in market development justify the need to find new views on the problem of marketing
activities. Accordingly, most authors in the interpretation of the essence of marketing distinguish the following approaches:
marketing as an independent type of business; marketing as a modern vision of business philosophy, marketing as a function of
management; marketing as a methodology of activity; marketing as a process of planning and implementation.
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6. HaykoBo-TexHiyHa npoayKkuis (HTII)

HTII 1

Hassa npoaykuii (yKp): MeToanyHi peKoMeHAallil 11010 METOIUKY OL[iHKY e(PEeKTUBHOCTI MEHEIPKMEHTY Ta IPONO3uLiii 1010

BITPOBAP)KEHHSI MAPKETHUHTOBUX iHCTPYMEHTIB [1isIJIbHOCTI y POOOTY MEPEKEBUX MiJIIPUEMCTB PECTOPAHHOIO TOCIIOJAPCTBA.

Hassa npoaykuii (arrJi): Methodical recommendations on the methodology for assessing the effectiveness of management and
proposals for the implementation of marketing tools in the work of network enterprises of the restaurant industry.

OuikyBaHi pe3ysbTaTi: MaTepianu, MeTtonu, Teopii, MeTogn4Hi JOKyMEHTH, AHAITUYHI MaTepianu
T'anyss 3acrocyBaHHS: PecTropaHHMil Gi3HEC

Omnuc npogykuii (yKp): JleTalbHO 06rPyHTOBAHO METOAMKY OLiHKY e()EeKTUBHOCTI MEHeIKMEHTY Ta IIPONO3ULii 010

BITPOBA)KEHHSI MAPKETHUHTOBUX iIHCTPYMEHTIB [IisSJIbHOCTI y POGOTY MEPEKEBUX MiJIIPUEMCTB PECTOPAHHOTO TOCTIOJAPCTBA.

ConjianbHO-eKOHOMIYHa cipsimoBaHicTh HTII: TTosinmmeHHs SIKOCTi KUTTS Ta 3L0POB'sSt HACceJIeHHs], e(PEeKTUBHOCTI 1iarHOCTUKU

Ta JIIKyBaHHS XBOPUX
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