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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)
dopmyBaHHS MeXaHi3My IPOCYBaHHS [TPOJYKLii HA PUHKY
Hasga po6oTH (aHrJI)

Formation mechanism of promotion products on the market

Peepar (yxp)

OG6'eXT IOCHIIKEHHS - MPOLECH ITPOCYBaHHS MTPOMYKIil, 3aCHOBaHI Ha KOHLEMIii iHTerpoBaHMX MapKEeTHHIOBUX KOMYHIKallill Ta
BUKOPHUCTaHHi iHHOBalilfHUX MiIXO[iB B yMOBaX PUHKOBOI €KOHOMIKM. MeTa po60TH - PO3POOGJIEHHS Ta HAyKOBE OOIPYHTYBaHHS
TEOPETHMKO-METOLO0JIOTIYHUX 3acall IPOCYBAHHS IIPOAYKLIi B yMOBaX PUHKOBOI €KOHOMIKU. MeTony IOCIiIKEHHS - AiaJleKTUYHUMI
METOJ, HAyKOBOTO Mi3HAHHS, METOJ], JIOTiYHOTO y3arajJbHEHHS, MeTOAU HEUiTKO] JIOTiKY, METOJ], €KCIIEPTHUX OLIIHOK, METOT, (POKYyC-
TpyI, CTPYKTYPHO-JIOTIYHOTO MOJEJIIOBaHHS, IIODPIBHANILHUI Ta CTAaTUCTUMYHMUI aHajli3, CUCTEMHO-CTPYKTYPHUIA aHaJIi3,
(pakTOpHMI1 aHaNi3, CUCTEMHUI IMiAxin, (yHOAMEHTAJIbHI TOJIOKEHHS Cy4acHOi €KOHOMIuHOi Teopii, MapKeTHMHIy, Cy4acHOi
KOHLeNLii yNnpaBiHHA MifNpHeMCTBAMU Ta iHHOBAaTUKU. J[OCIiIKEHO OCOOJMBOCTI HisIBHOCTI NMPOMHUCIJIOBUX MiANPUEMCTB Y
PUHKOBUX YMOBaX. YIOCKOHAJIEHO TEOPETHMKO-METOLOJIOTIYHI OCHOBU IIPOLECY IPOCYBAaHHS INPOAYKLiI Ha PMHKY Ha 3acajax
iHTErpoBaHMX MapKeTMHIOBUX KOMYHiKallill Ta iHHOBalilHOrO pO3BUTKY. ICTOTHO MOTMOJIEHO i PO3BUHEHO NPAaKTUYHi acMeKTu
BIIPOBAJI)KEHHS MEXaHi3My IIPOCYBaHHS NIPOAYKLii HA PUHKY B YaCTUHI BUKOPUCTAHHS iHHOBALIMHUX MiIXOLiB WOL0 AOCIiI>KEHHS
Ta BIPOBA/IKEHHS KOMyHiKaliliHOi AisibHOCTI MiANpreMCTB. JOCiIKeHO 0COBIMBOCTI BUKOPUCTAHHS [HTepHET-MapKeTUHTY Ha
MiATIPUEMCTBAX, Y T.4. [JIl IPOCYBaHHS HayKOBO-OCBITHIX MOCIYT. T€OPETUYHi MO0JIOKEHHS 3BiTy JOBENEHI 10 PiBHS KOHKPETHUX
METOJVK. Pe3ysbTaTi JOCIiIKEHHS! MOXYTb BUKOPUCTOBYBATUCH Y NPAKTUYHIN NisJILHOCTI MiJIIPUEMCTB i HaBYaJIbHUX 3aKJIaliB

pi3Hux ranyseit Ta popm BiaacHocTi. Cepa (rasmysb) BAKOPHUCTAHHS: €EKOHOMIKA Ta YIIPaBJIiHHS MigIIPUEMCTBAMU.
Pedepar (aHrI)

Object of study - the process of promoting products based on the concept of integrated marketing communications and use of
innovative approaches in a market economy. Purpose - to develop the scientific basis and theoretical and methodological
foundations promote products in a market economy. Research methods - dialectical method of scientific knowledge, logic
synthesis method, methods of fuzzy logic method of peer review, focus group method, structural and logical modeling,
comparative and statistical analysis, system-structural analysis, factor analysis, a systematic approach, fundamental
assumptions of modern economic theory, marketing, modern concept of business management and innovation. The features of
industrial enterprises in market conditions. The theoretical and methodological basis of the process product promotion in the
market on the basis of integrated marketing communications and innovation. Significantly enhanced and developed practical
aspects of implementing a mechanism promoting products on the market in terms of the use of innovative approaches to
research and implement communications activity. The features use Internet marketing enterprises, including to promote
scientific and educational services. The theoretical report to the level of specific techniques. The research results can be used in
the practice of enterprises and educational institutions in different sectors and forms of ownership. Scope of use: economics

and business administration.
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OOI'PYHTYBaHHSI i pO3POOKM METOIOJIOTIYHUX i TEOPETUKO-METOJAUYHUX OCHOB iX MapKETHHTOBOI IOJIITUKY B PUHKOBIM €KOHOMillj,
IO I'PYHTYETHCS HA Cy4aCHUX KOHLEMLISIX MAPKETUHTY, MEHEIPKMEHTY, iHHOBAL[iTHOTO PO3BUTKY Ta JOCSITHEHHSIX HAYKOBO-
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