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5. HaykoBo-TexHi4Ha podoTa

Hasga po6oTH (YKp)

dopmyBaHHS KIIIEHTOOPIEHTOBAHOI CHCTEMY MapKETUHIY B CY0'€KTIB MiANPUEMHHULIBKO] AisIbHOCTI cdepy OCyr

Ha3sBa po6oTH (aHrJ1)

Formation of client-oriented marketing system in the subjects of entrepreneurial activity in the sphere of services

Pedepar (ykp)

Mera po60TH - TEOPETUKO-METOLUYHE OOIPYHTYBAaHHS IIOJIOKEHb Ta pO3pOOKa IMPaKTUYHUX PEKOMEHJAliil Iozdo
BIOCKOHAJIEHHSI MApKETHMHIOBOI [isiZIbHOCTI IUISIXOM BIPOBAJKEHHS KJIi€HTOOPIEHTOBAHOTO MiAXOAy Ha MiApUEMCTBAX chepu
pO3Bar i Bigno4nHKy. O6'eKT JOCTIIKEHHS — MPOLieC MaPKETUHIOBOI AisVIbHOCTI Ha MiAMpPUEMCTBAaX c(epy PO3Bar i BiATIOUYMHKY.
[IpegMeT AOCIHiIKEHHS — TEOPETUKO-METOIAMYHI M MPaKTWYHI 3acajy BIPOBAJKEHHS KJI€HTOOPI€EHTOBAaHOIO MapKETHUHIY Ha
nianpuemMcTBax chepu posBar i BiiNOYMHKY. MeToAM HOCIiIKEHHS — JIOTiYHE y3arajJbHEHHS, TEOPETUYHE y3arajabHEHHsI, METO]]
MOPIiBHAZIBHOTO aHasi3y, CUCTeMHMUI aHaii3, aHajmi3 Ta cuHTe3, (iHaHCOBUI aHaii3, aHami3 iepapxiil, rpadiyHuil MeTo[,
CTaTUCTUYHUY aHaji3, iHAeKCHUI MeToH, ekchepTHi Meroau. CHcTeMaTH30BaHi Cy4yacHi KOHUeMNlii MapKeTUHTy, HabyB
MOJAJIbIIOrO PO3BUTKY KaTeropiayibHMI amnaparT MapKeTUHTY IOCJyr, po3pobyieHa Kiacu@ikallis mianpueMcTs chepu Mocayr Ha
3acaiax KpUTEPil0 KIIEHTOOPIEHTOBAHOCTI $SK MApKETUHIOBOro (akTopa. VYIOCKOHAJeHUH METOOWYHUN Miaxin [mo
MapKeTHMHTOBOTO JOCJiIXeHHs! MignpuemMcTs cdepu pos3par i BiANO4YMHKY. Po3po6seHMI KOHUENTyaJbHUN MiAXin 10
BIIPOBAI)KEHHS KJIIEHTOOPI€EHTOBAaHOTO MAapKETUHIY. VYIOCKOHAJI€HUM METOAMYHMI MiAXis [0 BU3HAYEHHS HaKNOIbII
KJIIEHTOODI€HTOBAHOTO MiJANPUEMCTBA. PO3MMpEHN METOOWYHUI IHCTPYMEHTapiil KII€HTOOPi€EHTOBAHOTO MAapKETHHTY.

Po3pob6eHi pekoMeHzalii o0 ONTHMaIbHOTO 3aCTOCYBaHHS iHCTPYMEHTIB KJIiEHTOOPIEHTOBAHOTO MapKETHUHTY.
Pedepar (aHr1)

The purpose of the work is the theoretical and methodological substantiation of the provisions and the development of
practical recommendations for improving marketing activities by implementing a client-oriented approach at enterprises in the
field of entertainment and recreation. The object of the study is the process of marketing activities at enterprises in the field of
entertainment and recreation. The subject of the study is the theoretical, methodological and practical principles of the
implementation of client-oriented marketing at enterprises in the field of entertainment and recreation. Research methods -
logical generalization, theoretical generalization, method of comparative analysis, system analysis, analysis and synthesis,
financial analysis, analysis of hierarchies, graphic method, statistical analysis, index method, expert methods. Modern concepts
of marketing were systematized, the categorical apparatus of service marketing was further developed, the classification of
enterprises in the field of services was developed based on the criterion of customer orientation as a marketing factor. An
improved methodical approach to marketing research of enterprises in the field of entertainment and recreation. A conceptual
approach to the implementation of client-oriented marketing has been developed. An improved methodical approach to
determining the most client-oriented enterprise. Advanced methodological tools of client-oriented marketing.
Recommendations on the optimal use of client-oriented marketing tools have been developed.

Inpexc YIK: 658.8, 658.8, 658.8:[338.46:793]
Kozu remarnunux pyopuk HTI: 81.89.13.13, 06.75.55

6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

HasBa npoaykuii (ykp): ©OPMYBAHHS KJTIEHTOOPIEHTOBAHOI CICTEMU MAPKETHHIY B CYB'EKTIB
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Hassa npoaykuii (arrJ): ENSURING THE DEVELOPMENT OF ENTREPRENEURIAL ENTITIES IN THE CONTEXT OF
TRANSFORMATION OF ECONOMIC RELATIONS IN UKRAINE
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T'anyss 3acrocyBaHHS: 72 — HayKoBi JOC/iIPKEHHS Ta pO3POOKY; 73 — PeKylaMHa Jisi7IbHICTb i JOCTiIPKEHHS KOH TOHKTYpY PUHKY;
74 - Inma npodeciiiHa, HayKOBa Ta TEXHIUHA JisbHICTD; 85 — OcBita; 90 — JisbHiCTh y cdepi TBOPUOCTI, MUCTEILTBA Ta PO3BAT;

93 - JisnpHicTb y cepi criopTy, OpraHizyBaHHS BiAIIOYMHKY Ta pO3Bar

Onuc npoaykuii (yKp): BusHaveHi KII040Bi TEOPETHYHI N10JI0KEHHS! MAPKETUHTY IiANPUEMCTB CPEPU MTOCIYT y HasIBHUX
CyCIHiJIbBHO-€KOHOMIYHUX yMOBax. CGOpPMOBaHUI 3MiCT KOHLEMLii KIi€HTOOPi€HTOBAHOTO MAapPKETHHTY, SIKa [PYHTYETbCS Ha
KOMOiHyBaHHI IPUHLIMIIIB i METOJMK MiZX0/iB, 06’€JHAHMX 3 ITO3UIil MaKCHMi3allil CIIO>KMBYOI LIiHHOCTI, i3 3aCTOCYBaHHSAM
iHCTpyMEHTIB KOTHITMBHOI ICUX0JIorii. OGIPYHTOBaHi OCHOBHI TEOPETUKO-METOANYHI 3aCafii MADKETHHTY MiAIPUEMCTB chepu
PO3Bar i BifOYMHKY. BuU3Ha4eHi 0COOGIMBOCTI CMIOKUBALILKOI TOBEiHKY Ta MPOBENIEHNI aHali3 SIKOCTi 06CIyTOBYBaHHS Ha
nianpuemMcTBax cepu po3Bar i BiiMo4nHKy. Bu3HavyeHi Kio4oBi (pakTopu 3aJ0BOJIEHOCTi pOOOTOIO NIEPCOHAIY AJ1S MOJIITUKU
BHYTPIIIHEOTO MapKETUHTY. 3allPOIIOHOBAHO KOHLENTYaJIbHUM IiJXif, 10 BIIPOBAJyKEHHS KIII€EHTOOPIEHTOBAHOTO MapKETUHTY Ha
nignpueMcTBax cpepy po3Bar i BiilIOYMHKY. YIOCKOHaTeHO METOAMYHUM MifXif 1010 BU3HAYEHHS PiBHS KJIiEHTOOPi€HTOBAHOCTI
nianpuemcts. O6IPYyHTOBAHO OpraHi3alliiHO-MeTOAUYHE 3a0€3I1eUeHHs KJIi€HTOOPiEHTOBAHOTO MAapPKETUHTY MiAIIPUEMCTB cepu

pO3Bar i BillIOYNHKY.

ConjiasnpHO-eKOHOMIYHa cipsimoBaHicTe HTII: PekomeHpalil o0 BIpoBaiKeHHSs KJIi€HTOOPIEHTOBAaHOTO MAapPKETHUHIY Ha

nianpuemcrtBax chepu po3Bar i BiAlIOYKHKY.
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