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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)
YrpaBiliHHS penyTalielo TYPUCTUYHOI JeCTUHALLL
Haspa po6oTH (aHrJ1)

Reputation management of tourism destination

Pedepar (yxp)

O6'eKTOM [OCIIIPKEHHS € Tponecu (OPMyBaHHSI i DO3BUTKY PEMyTaLilHOTO MEHEIKMEHTY TYPUCTAYHOI AEeCTUHALii Ta
YIOCKOHAJIEHHSI MEXaHi3MiB yIIpaBJliHHS peIyTalie€lo TypUCTUYHOI A€CTUHALl 3 BpaXyBaHHs NMpoLeCcy UudpoBi3alii TypuCcTUYHO]
ranysi. MeTow IOCHIIKEHHS € TEOPETUKO-METOMO0JIOTiYHE OOIPYHTYBAaHHS CYTHICHOTO 3MiCTy pENyTalilfHOTO MEHEIKMEHTY
TYPUCTUYHOI [JeCTHHALii, po3pOOKa NPAaKTUYHMAX PEKOMEHIAli moA0 (POPMyBaHHS KOHLENTY PEMyTalifHOTO MEHEIPKMEHTY
Hal[jOHaZIbHOI TYPUCTUYHOI [AECTUHAlii, BIOCKOHAJEHHSl CTpaTerii, TaKTUK Ta MEXaHi3MiB (IHCTpyMEHTapil) YIpaBIiHHS
pemnyTallielo TYpUCTUYHOI JeCTMHALill B YyMOBax TOTajbHOI LMQPOBi3alil TypuUCTU4YHOI ranysi. MeTogu HOCHIIKEHHS -
cucTeMarusalii - 1J1s1 BU3HAYEHHsS HAyKOBUX Mpallb NPO BU3HAUEHHS «PEMyTallis» «YyIpPaBJiHHS pernyTalieo», «uudposizalis
TYPUCTUYHOI rajy3i», MOHITOPUHIY 3aCTOCOBaHMUIA JjI1 BUBYEHHS PEWTHMHIIB, IK YAHHUKIB OO0 OLHIOBAHHS penyTalii; aHamisy
BUKODUCTAHMI [JI1 aHajlidy 4YMHHUKIB OLIHIOBAaHHS peIyTalii; MOZesI0BaHHS 3aCTOCOBAaHMI MJi1 MNOOYAOBUM KOHLEMNTY
peryTaniiHOro MEHEIXMEHTY TYPUMCTUYHOI HaliOHa/IbHOI JeCTUHALii; aHasorii — [ MOpiBHAHHS HAalliOHAJIbHOI TYPUCTUYHOI
JecTuHalii 31 CBITOBUMU TypUCTUYHUMU JI€CTUHALSIMY; ITOPIBHSHHS LUQPOBUX PECYpCiB Ta CEPBICIB y CBITOBUX TYPUCTUYHUX
JecTuHalisi. Po3po06sieHO HayKOBO-METOJOJIOTIUHI 3acafy BU3HAYAaHHS LiIbOBUX (YHKIINA penyTaliflHOr0O MeHEeIPKMEHTY
TYPUCTUYHOI JlecTuHalji, siki Ha BigMiHy Bij icHylouux, nepenbdadae kiacudixalio BUIiB penyTaii TYpUCTUYHOI JecTuHalii 3a
pi3BHMMM O3HaKaM{, OIMUCY PEMNyTalilHUX XapaKTEPUCTUK TYPUCTUYHOI JEeCTHMHAL{i 32 KOMIJIEKCOM SIKICHMUX i KiJIbKICHUX
napameTpiB, KOHKpeTHu3allilo /BUOKPEMJIEHHSI/ [eTepMiHAaHT B apXiTEKTOHIili pemnyTalii TypUCTHYHOI JAeCTUHAILLil,
CTPYKTYpU3allil0 06'€KTHO-CY6'€KTHOTO [[i/IOBOTO CEPEIOBUIIA PEMYyTaLliiiHOr0O MEHEIKMEHTY, O B LiIOMY 03BOJIMTh HaJaBaTh
KOHKDETHY OLHKY pemnyTauii NneBHOI TypUCTU4YHOI [OeCTMHALii Ta aJpecHO KOperyBaTH MNpPOrpamHi 3axOoly CTPaTerivyHoro

yIIPaBIiHHA Helo. 3TIPONOHOBAaHO HAYKOBO-METOMYHI 3acaZyl POPMYBaHHS MEXaHI3MIiB peIyTaliiiHOro MEHeIKMEHTY.
Pedepar (aHra)

The object of the study is the processes of formation and development of reputation management of a tourist destination and
improvement of mechanisms for managing the reputation of a tourist destination, taking into account the process of
digitalization of the tourism industry. The purpose of the study is to theoretically and methodologically substantiate the
essential content of reputation management of a tourist destination, develop practical recommendations for the formation of
the concept of reputation management of a national tourist destination, improve the strategy, tactics and mechanisms (tools) for
managing the reputation of tourist destinations in the context of total digitalization of the tourism industry. Research methods -
systematization - to identify scientific works on the definition of “reputation”, “reputation management”, “digitalization of the
tourism industry”; monitoring - used to study ratings as factors in assessing reputation; analysis - used to analyze the factors of
reputation assessment; modeling - used to build the concept of reputation management of a tourist national destination;
analogy - to compare the national tourist destination with world tourist destinations; comparison of digital reputation
management. The scientific and methodological bases for determining the target functions of reputation management of a
tourist destination are developed, which, unlike the existing ones, provide for the classification of types of reputation of a tourist
destination by various characteristics, description of reputational characteristics of a tourist destination by a set of qualitative
and quantitative parameters, specification /selection / determinants in the architectonics of the reputation of a tourist
destination, structuring of the object-subject business environment of reputation management, which in general will allow
providing a concise and comprehensive service. The scientific and methodological bases for the formation of reputation m
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6. HaykoBo-TexHiyHa nponykuis (HTII)

HTII 1

Hassa npoaykii (yKp): MeToposoris ¢popMyBaHHS MEeXaHi3MiB PernyTalillHOro MEHEIP)KMEHTY MeTOo0JI0TisI OIiHIOBaHHS
PEe3yJIbTaTUBHOCT] PEMyTaLitHOrO MEHE)KMEHTY Ha PErioHaJIbHOMY PiBHi 3 ypaxyBaHHIM crielu(iku JUCTaHLiHOI Mofei

PO3BUTKY TypU3MY

Hassa npoaykii (auru): Methodology for the formation of reputation management mechanisms Methodology for evaluating
the effectiveness of reputation management at the regional level, taking into account the specifics of the remote model of
tourism development

OuikyBaHi pe3yabraTi: Metoau, Teopii, HopmaTuBHi [OKyMeHTH, MeTOOUYHI JOKYMEHTH, AHAIITUYHI MaTepianu

T'anyss 3acrocyBanHs: KBE]] 84.13 - PeryoBaHHs Ta CIpUSIHHA €(PEKTUBHOMY BEI,EHHIO €EKOHOMIYHOI IisI/IbHOCTI (Y TOTEIBHOMY

rOCIIOHAPCTBi i Typu3mi)

Omnuc npoaykiii (ykp): Po3po6sieHa MeTO0JI0Tisi MeXaHi3MiB penyTaliiHoro MeHe)KMeHTY Ha Bi]MiHy Bifi TpaaulifiHoro
MiAXo4y 40 BUOKPEMJIEHHS CIlelliabHAX PYHKLINA MEHEIPKMEHTY (IIPOTHO3YBaHHS, IJIaHyBaHHS, OpraHisallii, MOHITOpUHTY,
aHaJi3y Ta KOHTPOJIIO), JOMIOBHEHO CIIELiaJIbLHUM iHCTPyMEHTapieM, 3 IOTO CTPYKTYPHOIO JieTasi3alielo Ta (POKyCyBaHHSM Ha
MpiOpUTETi iHCTPYMEHTIB UMpPOBi3allii Ta 6PEHANHTY, IO J03BOJIUTb OOUPATH ONTUMAbHUI Habip METOLIB yIIpaBliHHS
peryTallielo KOHKPeTHOI fiecTuHallii. MexaHi3aMu 6a3yl0TbCsl Ha KJIaCTEPHOMY MiIXOZi Ta MiCTSTh ONUC METOLiB, O0'€KTIB i
MPOAyKTiB LMpoBisalii, kaacudikalio cyo’eKTiB penyTaliiiHOro MeHeIXMEHTY (iH(oeHcepiB), opraHisaliiHy CTPyKTypy
digital-areHTCTB, 110 3a6€3MeYNTh OTPMMAHHS BUCOKUX MMO3UTUBHUX PEIyTaLiliHUX XapaKTE€PUCTUKU BiiNOBiIHOI TYpUCTUYHOI
JecTuHauii 3arrporoHOBaHa METOL0JIOTIS OLiHIOBAaHHS PE3yJIbTaTUBHOCTI PENYTaLiiHOTO MEHE/IPKMEHTY Ha PEriOHaJIbHOMY PiBHi
3 ypaxyBaHHM crienudiku JUCTaHLifHOI MOAIeJli PO3BUTKY TYPU3MY Ha BiMiHY Bif iCHYIOUMX, CUHTE3y€ OLIiHOYHi IapaMeTpu
penyTalii cy6’eKTiB pUHKY TYPUCTAYHUX [TOCJIYT HA TPHOX PiBHSIX — MIKpO (Cy0’€KTiB TYpUCTUYHOI AisSJIbHOCTI), M€30- Ta/ abo
MaKpo piBHi (PEUTUHIYBaHHS Ta [TO3UI{I0BAaHHS TYPUCTUYHOI IeCTHUHAlLi]) NpU3HauY€eHe 1J1 MOHITOPUHTIY i BU3HAYEHHS 3MiH
peryTaliiHUX XapaKTePUCTHUK JECTUHALl Ha PErioHaJIbHOMY PiBHi, 110 O3BOJIUTh ONEPATUBHO 3MiHIOBATU TAKTUKY B

CepenoBULLi MiNPUEMCTB-KOHCOJIiaTOPiB

ConjianbHO-eKOHOMIYHa cipsimoBaHicTh HTII: IlinBrineHHs MpoyKTUBHOCTI npalyi, 3a6e3nedeHHs IPOMUICIIOBOCTI Y1

HaceJIeHHs] HOBUM BUAOM iHPOpMaliliHO-KOMYHIKalilHUX TIOCITYT

Crapgis 3aBepmenocti HTII: 3sit no HIIJKP

Bruposagskenns HTII: BuposamxeHo

Crpoku BupoBamkenHs: 01.202112.2024

Bupo6uuk npoaykuii: ITEY

CnosxuBavi npoaykuii: I'C "HanjioHanbHa TypucTryHa oprasisauis Ykpainu"
IlepcneKTHUBHI pHHKHU: PUHOK TYPUCTUYHUX [TOCJIYT YKpaiHU
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