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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

KornitTnBHa Mopmenb Komepuiasnizauii iHHOBalii B ymoBax IHaycTpii 4.0: 3axMCT iHTeJIeKTyaJlbHOTO KamiTany, MapKeTHHI Ta

KOMYyHIKallii
Haspa po6oTH (aHrJ1)

Cognitive model of innovations' commercialization in the conditions of Industry 4.0: intellectual capital protection, marketing

and communications

Pedepar (ykp)

751 po3risigy napameTpiB iCHYI04Oi CUCTeMU KOMePpLiasisalii iHHOBallii, BUSHAaYEHHS IPUYMH ii NOTEHLiHOi HeeEKTUBHOCTI,
3a JOIIOMOTOI0 MeTa-aHami3y 6y BCTaHOBJEHI (aKkTOpH, O CIPUSIOTh YCIIIHOCTI KoMepliasisalii iHHoBalill Ta pakTopu, 1o
CTBOPIOIOTh Tepemkonu. [lopanbmuii aHajii3 Ta MOOyZoOBa JIOTYHOI MPUYMHHO-HACJiZKOBOi giarpamu IcikaBu cnpusna
BCTAQHOBJIEHHIO KaTajizaTopiB Ta iHribiTopiB mpolieciB kKomepuianizauii iHHoOBauiil. TakoXX y AOCJiIKeHHI OyB 3milicHeHuil
6i6iorpadiyHmii aHasi3 npaip YKpaiHCBKUX Ta 3apyODKHMX HAyKOBLIB i3 MMTaHb KOMepliali3alii iHHOBalliil Ta KOMYyHiKaliltHOi
B3aeMOZii cTeiixoaepiB y yaHL03i Komepiiianisalii Ha ocHOBI maTdopm Scopus Ta Web of Science. [Tpu BUKOHaHHI HAyKOBOTO
JIOCTIIKeHHsT OynM PO3IJISIHYTI OCHOBHI CTEMKXOJJepy B JIaHILI03i Komepliasnizauii iHHOBalill Ta OXapakTepu30BaHi THUMU
KOMyHiKalliiiHOi B3aemopmii MK HuMU. JlogaTKoBO OynM IPOAaHasi3oBaHi MepenoBi Mopesi KoMmeplianizanii iHHoBaliil Ta
3[ilICHEHO peNTHHTyBaHHS YKpaiHU MOPIiBHSHO 3 iHIIMMU KpaiHaMu CBiTy 3a HaGOpPOM iHAMKATOPiB, 10 6a3ylOTbCS HA CBITOBUX
PEATHUHIOBUX TOKAa3HMKAX iHHOBALIIMHOCTI Ta XapaKTEPU3YIOTh YCHIMIHICTh iX KOMepuiasizaliflHuxX IpoueciB. s MifgcuieHHs
OTPUMAaHUX pe3yJbTaTiB OysiM BU3HAYEHI KI/IIOYOBI PUBMKMU KOMepLiasnizanii iHHOBaliili Ta PO3IJISIHYTO INMTAHHS B3aXUCTY
CTBOPEHOrO iHTeseKTyaJbHOro Kamitanmy. OTpuMaHi pesysbTaTd aHaslidy [O3BOJWIM PO3POOMTH MOZEsb KoMepuiasisalii
iHHOBali}, SIKa MiCTUTbh BU3HA4Y€HI Ha MONEPEHIX €Tanax KI40oBi €JIEMEHTH, BKJIIOYEHHS SIKUX 10 MOJEJIi JO3BOJIMIIO OJHOYACHO
nigcunuTty i Ta MOJOJIATH TPW HANOGINMBII KPUTUYHI «BY3bKi» MICIS «By3bKe» Miclie, IOB'SI3aHE 3 BiZOCOOGJIEHICTIO MpOIECy
KoMepIiasnizanii Bif y4JacHMKIB; By3bKe» MiClie, NOB'SI3aHE i3 3aXMCTOM IHTEJIEKTyaJbHUX IIpaB Ha iHHOBALINMHY MPOAYKILO;

«BYy3bKe» MiClle, [TOB'sI3aHe 3 HEIOCTAaTHLOIO YBaroio JO AyMOK CIIO>KMBAYiB Ta HEY3IOPKEHICTIO iHHOBA i3 ix 6akKaHHIMH



Pedepar (aHr1)

To consider the parameters of the existing system of innovation commercialization, to determine the reasons for its potential
inefficiency, factors contributing to the success of innovations commercialization and elements that create obstacles were
established using a meta-analysis. Further analysis and construction of Ishikawa's logical cause-and-effect diagram contributed
to the establishment of catalysts and inhibitors of innovation commercialization processes. The study also carried out a
bibliographic analysis of Ukrainian and foreign scientists' works on the innovation commercialization and communication
interaction of stakeholders in the commercialization chain based on the Scopus and Web of Science platforms. When
performing the scientific research, the main stakeholders in the innovation commercialization were considered, and the types of
communication interaction between them were characterized. In addition, advanced innovation commercialization models were
analyzed, and Ukraine was ranked compared to other countries of the world according to a set of indicators based on the global
rating indicators of innovativeness and characterizing the success of their commercialization processes. The key risks of the
commercialization of innovations were determined, and the issue of protecting the created intellectual capital was considered.
The obtained results of the analysis made it possible to develop a model of commercialization of innovations, which contains the
critical elements identified at the previous stages, the inclusion of which in the model allowed to simultaneously strengthen it
and overcome the three most critical "bottlenecks": the "bottleneck” associated with the separation of the commercialization
process from the participants; "bottleneck” related to the protection of intellectual rights to innovative products; a "bottleneck"
associated with insufficient attention to the opinions of consumers and the inconsistency of innovation with their wishes

Inpexc YIK: 347.77, 658.001.76, 339.187; 339.13; 339.146; 658.8
Kozu remaruynux pyopuk HTI: 06.54.31.17, 06.54.31.03, 06.81.55

6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1

HasBa npoaykiii (yKp): MeTO0JI0TiYHI CXeMU PO3MIMPEHO] Ta CIIPOIIEHOI KOMYHIKali1HOI B3aeMOJIii y4aCHUKIB JIaHIIOTa

KoMepuiasisalii iHHOBaLin

Hassa npoaykuii (aurJi): Methodological schemes of extended and simplified communication interaction of participants in the

innovation commercialization chain
OuikyBaHi pe3yybTaTi: MeTonu, Teopii
T'amysp 3acTocyBaHHS: Jep>XKaBHUI Ta IPUBATHMI CEKTOPUA €KOHOMIKA

Onuc npozykuii (ykp): ChopMoBaHi METOAOJIOTIYHI CXEMHU PO3MKPEHO] Ta CIIPOLIEHOI KOMYHIKAIiFTHOI B3aEMO/Iil y4aCHHUKIB
JIaHIJIora KoMepiiasnizanii iHHoBallil, 0 BpaxoBYIOTh TUIIM CTENKXOJIIEPiB, 3a7Iy4€HUX 10 KOHKPETHUX JIAHLOTIB, Ta KOMGIHALIiI0

iX «<KOPCTKUX» i «M'IKMX» HABUYOK

ConjianpbHO-eKOHOMIYHa cipsimoBaHicTh HTII: IlinBuinenHs apromarrsanii BUpOGHMYYX IIPOLECiB
Crapgis 3aBepmenocti HTII: 3sit no HIIJKP

Bruposagskenns HTII: He BnposamxeHo

CTpoKH BIIPOBaJKEHHS:

Bupo6Huk npoaykuii: CymIy

CnoskuBayi mpoaykuii: MiHiCTEPCTBO pO3BUTKY €KOHOMIKH, TOPTiBJIi Ta CiZIbCHKOTO roCIiofiapcTBa YKpainu, MiHicTepcTBo
uudpoBoi Tpanchopmaliii Ykpainu, komiteT BepxoBHoi Pany YkpaiHu 3 muTaHb €KOHOMIYHOTO PO3BUTKY Ta KOMITETY 3 MUTaHb

OCBIiTH, HAyKU Ta iHHOBALiA
IlepcrieKTHBHI pUHKH:
IIpaBa iHTesIeKTyasIbHOI BJIacHOCTI: B Ykpaini

®dopmu Ta yMOBH nepesavi IPOAyKIii: YKIaJaHHS rOCIIPO3PaXxyHKOBUX IOTOBOPIB, lepefiaya 1o Jep>KaBHUX OPraHiB Baanu
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