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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

P03BUTOK KOMILJIEKCY IHTETPOBAHUX MAPKETVMHIOBMX KOMYHIKAL} Ha BITYM3HSAHUX IiAIIPUEMCTBAX

Haspa po6oTH (aHrJ1)

Development of integrated marketing communications in domestic enterprises

Pedepar (yxp)

O6’eKTOM HayKOBO-ZOCJIZHOI POGOTU € IpoLec PO3BUTKY KoMmIlekcy iHTerpoBaHHMX MapKeTHMHroBux KomyHikaniil (KIMK) na
indpopmauiiHo-KoMyHiKaLiiHO-TexHosoriyHux (IKT) mignpuemcrBax VYkpainu. [IpegMeTom [OOCHIIKEHHS € CYKYIHICTb
TEOPETUYHUX TOJIOKEHD, IPUHIMIIB, METOZIB Ta iHCTPYMEHTIB 3a6e3nedeHHs npouecy po3sutky KIMK Ha IKT-nignpruemcraax
Ykpainu B ymoBax 1u@dpoBoi TpaHcdopmauii. MeTolo pobOTH CTajso OOrPYHTYBaHHS TEOPETUYHUX 3acaj, Ta pPO3pPOOJIEHHS
HayKOBO-MIPaKTUYHUX Npono3uiii momo po3BuTtky KIMK Ha IKT-migmpuemcTBax. MeToguyHa 6a3a JOCIIIKEHHS OXOILIIOE
METOJM: aHaJli3y, CUHTE3y, y3arajabHEHHs, MTOPIBHAHHS, iHTErpaJIbHOrO OLiHIOBaHHS, EKOHOMIKO-MaTEMAaTUYHOTO MOJEIOBaHHS,
CTpaTeriyHoro aHajlidy i CUCTEMHOTO X0y, eMNipuyHi Ta rpadiyHuil. TeopeTnyHe 3HaUY€HHS POOOTU MOJISATaEe y Po3poOLi
KOHLENTyaNbHOI Mogesi «[-10», MeTO SKOi € MpoAeMOHCTpyBaTy iHTerpauinui npouecu BcepenuHi KIMK 3 moBeneHHAM Ha
OCHOBI €eMIIpUYHUX JaHUX €eQEKTUBHOCTI BUKOPUCTAHHS [HCTPYMEHTIB WITyYHOrO iHTEJIEKTY SIK CKJaZoBOi TaKoi Mogei.
[IpakTUyHE 3HAYEHHS OIEPKAaHUX pe3yJbTaTiB IOJSITae B CTBOPEHI kiacudikalilo iHCTPYMEHTIB IITYYHOTO iHTEJIEKTY,
NiATBEpPIKEHI JOLIMBHOCTb iX BUKOPUCTAHHS B [iSJIBHOCTI JleapTaMeHTy MapKeTuHTry (120 iHCTpyMeHTIiB — mepeBakHO SaaS-
Iporpam); B po3poOLi NPaKTUYHUX PeKOMeHZaliil mono BukopuctaHHsd Kaptu BrpoBamkeHHs KIMK Ha migmpueMcTsi.
JJOCTOBIpHICTh Ta OOGI'PYHTOBAHICTb PE3YJIBTATIB JOCHIIPKEHHS MiATBEPIPKYEThCSl IXHBOIO anpobaliielo Ha HayKOBO-TIPAKTUYHUX
3axo/lax; HayKOBMMM Iyb6iikalisMu (axoBUX BUAAHHSX YKpaiHM Ta 3aKODJOHHMX BUJAHHSX; BUKOPMCTAHHSIM Yy IPaKTU4HIN
JisTTBHOCTI MiANIPUEMCTB, B CTPYKTypax [E€pP>KaBHOTO yNpaBiiHHA. ['any3b 3aCTOCyBaHHS: Gi3HeC Ta ymIpasiiHHS; iHpopmariiHi

TEXHOJIOTii.
Pedepar (aHr1)

The object of the research work is the process of developing the Integrated Marketing Communications Complex (IMCC) at
information, communication and technology (ICT) enterprises of Ukraine. The subject of the study is a set of theoretical
provisions, principles, methods and tools for ensuring the process of developing IMCC at ICT enterprises of Ukraine in the
context of digital transformation. The aim of the work was to substantiate the theoretical foundations and develop scientific and
practical proposals for the development of IMCC at ICT enterprises. The methodological basis of the research includes the
following methods: analysis, synthesis, generalization, comparison, integral evaluation, economic and mathematical modeling,
strategic analysis and systems approach, empirical and graphical. The theoretical significance of the work lies in the
development of the conceptual model "I-10", the purpose of which is to demonstrate integration processes within IMCC with the
proof based on empirical data of the effectiveness of using artificial intelligence tools as a component of such a model. The
practical significance of the results obtained lies in the creation of a classification of artificial intelligence tools, the confirmation
of the feasibility of their use in the activities of the marketing department (120 tools - mainly SaaS programs); in the
development of practical recommendations for the use of the KIMK Implementation Map at the enterprise. The reliability and
validity of the research results are confirmed by their testing at scientific and practical events; scientific publications in
professional publications of Ukraine and foreign publications; use in the practical activities of enterprises, in public
administration structures. Field of application: business and management; information technologies.

Ingexc YIK: 339.187; 339.13; 339.146; 658.8, 373.61; 339.138; 658.8

Kozau remaruunux py6puk HTI: 06.81.55, 06.81.03

6. HaykoBo-TexHiyHa npoaykuis (HTII)



HTII 1

Hassa npoaykii (ykp): KonuenryanpHa Mozesns «I-10», MeToIo0 5IKOi € iHTerpaliis mporeciB BcepeuHi KOMIUIEKCY iHTETPOBAHUX
MapKeTHMHTOBUX KOMYHiKalliil 3 JOBEJE€HHSIM Ha OCHOBI eMITIIpUYHUX JaHUX €(PEKTUBHOCTI BUKOPUCTAHHS IHCTPYMEHTIB ITYYHOTO
iHTEeJIEKTY SIK CKJIa[loBOi Takoi Mogeli. KapTa BIpoBa/i>KEHHS! KOMIUIEKCY iHTErPOBAaHMX MaPKETUHIOBUX KOMILIIEKCY iHTErPOBAHMX

MapKETUHTOBUX KOMYHIKallill Ha MiJTPUEMCTBI.

HaszBa npoaykuii (anri): Conceptual model "I-10", the purpose of which is the integration of processes within the integrated
marketing communications complex with the proof based on empirical data of the effectiveness of using artificial intelligence
tools as a component of such a model. Map of the implementation of the integrated marketing complex of the integrated
marketing communications complex at the enterprise.

OuikyBaHi pe3yJybTaTH: MeTonu, Teopii, AHaIITUYHI MaTepianu

T'anyss 3acrocyBaHHs: M 72.20 - [IpodeciiiHa, HayKoBa Ta TeXHiUHa JisiyibHICTb / HayKoBi gociifKeHHs Ta po3podku /

JocnimKeHHs i eKCcnepruMeHTabHi pO3pOo0OKU y cdepi CyClinbHUX i FyMaHiTaApDHUX HAYK

Onuc npoaykuii (ykp): JJociifKHO 3Ha4eHHs! iHTErPOBaHUX MAapPKETUHIOBUX KOMYHiKalliil 17151 e(PeKTUBHOI IisisIbHOCTI
MiANpUEMCTB B YMOBax UM(PoBi3allii; BU3HaYeHHS €(DEeKTUBHICTb BUKOPUCTAHHS iHCTPYMEHTIB ITy4HOro iHTesnekTy (II) y
Cy4aCHOMY KOMIIJIEKC] iHTErpOBaHMX MapKETUHIOBMX KOMYHIKalill; 31iliCHEHO OLiHIOBaHHS BIUIMBY iHCTpyMeHTIB Il Ha
CKOPOYEHHSI Yacy BUKOHAHHSI MapKETUHIOBO-KOMYHIKal[illHUX 3aBJlaHb, 3HKEHHS BUTPAT i MiIBUILILEHHSI SKOCTi BUKOHAHHSI B

YMOBaX KOMIIJIEKCY iHTErPOBAaHMX MapKETUHIOBUX KOMYyHiKallill.

ConjianpHO-eKOHOMIYHa cnpsimoBaHicte HTII: IlinBuimenHs npogykTuBHOCTI npauyj, [TinBuimenHs aBToMaru3sallii BUPOOGHUYMX

rpoLecis
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Bruposagskenus HTII: BuposamxeHo
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