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Hassa oprasnisanii: HanionansHuil yaiepcureT "JIbBiBCbKa MOJiTEXHIKa"
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MigmopsaxoBaHicTh: MiHiCTEepCTBO OCBIiTU i HAyKu YKpaiHu
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4. JI>kepeJia Ta HanpsiMu piHaHCYBaHHSA

IligcraBa o151 mpoBeAeHHs POOiIT: 43 - BacHA iHilliaTKUBA (KO pO60Ta BUKOHYETHCS 3 BIACHOI iHILIaTUBY 32 KOLITH BUKOHABLS

HJIIP a60 6€3KOIITOBHO)
KIIKBK:

Hamnpsm ¢inancyBanus: 2.1 - pyHIaMeHTaNbHi TOCTiIKEHHS

J>kepesa piHaHCYBaHHS



Ikepesio dinancyBaHHs: 7704 - BlacHi KOWITH, KOIITH IiAPHUEMCTB, YCTAaHOB, OpraHisaniil, pisnyHoi 0cob6M Ha BUKOHAHHS

iHiLiaTUBHUX pOGIT

dakTuunmii 06csr pinaHcyBaHHs 3a 3BiTHME eTan: 15.000 TuC. IpH.
5. HaykoBo-TexHi4Ha podoTa

Hasga po6oTH (YKp)

YrpaBJiliHHSI pO3BUTKOM TYPUCTUYHOI Tajy3i YKpaiHu: cOLialbHO-€KOHOMIYHUM aCIIeKT

Ha3sBa po6oTH (aHrJ1)

Management of tourism development of Ukraine: socio-economic aspect

Pedepar (ykp)

[IpoanasnizoBaHO BHYTPIIHIMA Typu3m B YKpaiHi B yMoOBaX MaHjeMii i HacHigKu BIPOBAJKEHHS KapaHTUHHUX 3aXOiB s
CBITOBOTO i YKPAiHCBKOTO TYPUCTUYHOTO 6i3Hecy. [IpoBeieHO JOCIiIKEHHSI TEOPETUYHUX Ta IIPUKJIaJHUAX ACMIEKTIB 3aCTOCYBaHHS
TEXHOJIOTiNl HEPOMApKETUHTY 3 METOIO BILIMBY Ha NPUMHATTS pillleHb CIIOKMBAYiB Ha PUHKY TYPUCTUYHUX TIOCJIYT Yepe3 BIIMB
Ha 30pOBY, CJIyXOBY, HIOXOBY, CMaKOBY Ta JOTUKOBY CEHCOPHi CUCTEMHU JIIOJUHU. 33 pe3ysbTaTaMU COLi0JIOTiYHOTO AOCTiIKEHHS
c(pOpMOBaHO «CEHCOPHUI (HEIpOo)» MOPTPET ynojnobaHb TYpUCTa — JKIHKM Ta YOJIOBIKa, SIKMH BifoOpa’kae Ti CEHCOPHi YyTTs
TYPHUCTIB, BIUIMB Ha fKi [O3BOJIMTb TYPUCTMYHMM OpraHizallisMm Kpalle BIUIMBATA Ha iXHIO IOBEMIHKY, a TaKOX Ha eMOLii Ta
BpakeHHs. [IpoaHasi3oBaHO PO3BUTOK CBiTOBOTO Ta BiTYM3HSHOTO PUHKY KaBU SK 3a0e3leuyBajbHOrO YMHHUKA (POPMYBaHHS
JleCTHHAIil KaBOBOTO Typu3My. OXapakTepU30BaHO OCOOGIMBOCTI PO3BUTKY KaBOBOTO Typu3My y JIbBOBi. BUCBiTIIEHO TeopeTuyHi
ACIIEKTHN PO3BUTKY MiCTUYHOTO TYypu3My 4K BUIOY «TEMHOTO» TYpU3My. HpOHHa]IiSOBaHO TeHﬂeHU‘i'l. PO3BUTKY TYypHU3My Yy
JIpBiBCBKill 06s1aCTi Ta MepegyMOBU PO3BUTKY MICTUYHOTO TYypU3MY; PO3POOJIEHO KAapTy HaMOLIbII MOMYJSPHUX «MICTUYHUX»
Micup YKpainu Ta JIpBiBCbKOI 06s1acTi. BUOKpeMIeHO CUbHI Ta c1abKi CTOPOHHM, MOKIMBOCTI Ta 3arpO3U MICTHYHOTO TYPU3MY 3
nojanbiuM (POPMYBAHHSIM CTPaTerivHUX Miil AJjg TYypUCTUYHUX (ipM; 3alpONOHOBAHO Iporpamy Typy <«MicTuka TemHOi
JIpBIBIIMHU» Ta OGIPYHTOBAHO ii €KOHOMIiYHY edeKTHBHiCTb. OOI'PYHTOBAHO iHCTUTYLiHi YMOBU MifBUIEHHS €(pEKTUBHOCTI
COIiaJIbHO-€KOHOMIYHOrO MEXaHi3My [ep’KaBHOIO YIIPaB/iHHS TypPUCTHUYHO-peKpealiiiHolo cdepoio Ykpainu. [lo6ymoBaHo
MEXaHi3M [EeP>KaBHOTO YIPAaBJIiHHS iHBECTYBaHHSIM MiANPUEMCTB TYPUCTUYHOI rajy3i Ha 3acazax KJIacTepy i peKpeauiliHOro
MIPOCTOPY. YIOCKOHAJIEHO KOMIUIEKCHY MOAEJNb aKTUBi3alii iHBECTUIIMHNX HpoleciB y GOpMyBaHHI peKpeauiiHOTro MPOIYKTY-
MOCJIYTY 3 ypaxyBaHHSIM HAasIBHOIO PEKpealiifHOro MOTEeHIialy TepUTOPii Ta OCOGIMBOCTEN CIIOKMBYOI MOBEAiHKNA HAaCEJIeHHS

3aJI€KHO BiJ] piBHS 1OXOMY CiM'i.
Pedepar (aHra)

Domestic tourism in Ukraine under the conditions of the pandemic and the consequences of introducing quarantine measures
for the global and Ukrainian tourism business are analyzed. Application of neuromarketing technologies to influence consumer
decision-making in the market of tourist services through the influence on human sensory systems was conducted. A "sensory
(neuro)" portrait of the preferences of female and male tourists was formed, which reflects the sensory senses of tourists, the
impact of which will allow tourism organizations to influence better their behavior, emotions, and impressions. The
development of the global and domestic coffee market as a supporting factor in forming coffee tourism destinations is analyzed.
Features of the development of coffee tourism in Lviv are characterized. The theoretical aspects of the mystical tourism as a
type of "dark" tourism are highlighted. The trends in the development of tourism in the Lviv region and the prerequisites for the
development of mystical tourism have been analyzed, developed a map of the most popular "mystical" places of Ukraine and the
Lviv region has been. The strengths and weaknesses, opportunities, and threats of mystical tourism are highlighted, with the
subsequent formation of strategic actions for tourism companies; the program of the tour "Mystics of the dark Lviv region" is
proposed. The institutional conditions for increasing the effectiveness of the socio-economic mechanism of state management
of the tourism and recreation sphere of Ukraine are verified. A means of state management of investment of enterprises in the
tourism industry has been built based on a cluster and recreational space. A comprehensive model of activation of investment
processes in forming a recreational product service has been improved, taking into account the existing recreational potential of
the territory and the characteristics of consumer behavior of the population depending on the level of family income.

Inpexc YIK: 338.48; 796.5, 338.48.02; 796.5:658, 796.5, 338.48



Koau Temarnunux pyopuk HTI: 71.37, 71.37.75, 71.37.05, 06.71.57
6. HaykoBo-TexHiyHa npoaykuis (HTII)

HTII 1
HasBa npoaykuii (ykp): TeopeTuko-MeTOoH0I0TiuHi MiIXonu N0 yIpaBiliHHSI PO3BUTKOM TYPUCTUYHOI rasysi Ykpainu

HasBa npoaykii (anru): Theoretical and methodological approaches to managing the development of the tourism industry in
Ukraine

OuikyBaHi pe3yJybTaTH: MeTonu, Teopii, AHaIITUYHI MaTepianu
T'anyss 3acrocyBaHHs: 72.20 JJoC/liI)KeHHS Ta €KCIIEPUMEHTaJIbHI PO3p0oOKU B cepi CyCIiNbHUX i ryMaHITapHUX HayK

Onuc npoaykuii (yKp): 3aniporoHOBaHO METOAUYHI PEKOMEH ALII] 1[0/10 3aCTOCYBAHHS TEXHOJIOTIM HEMPOMAapKETUHIY 3 METOIO
BILJIVBY Ha NIPUIHATTA PillleHb CTIIOKMBAYiB Ha PUHKY TYPUCTUYHMUX IOCIIYT YEPE3 BILJIMB HA 30POBY, CIIyXOBY, HIOXOBY, CMaKOBY Ta
JOTMKOBY CEHCOPHi CUCTEMHU JIIOJMHU. PO3P0O6JIEHO MOZEJIb «CEHCOPHOTO NOPTPETa YIO[006aHb TypUCTa» — XKiHKM Ta 4OJIOBIKa,
sIKa BifoOpa’kae Ti CEHCOPHI YyTTs TYPHUCTIB, BIIJIMB HA SIKi J03BOJIUTh TYPUCTUYHMM OpraHisaljisiM Kpallle BIUIMBATH Ha iXHIO
MOBEJIiHKY, @ TAKOXK Ha €MOLlii Ta BpaXkeHHsl. PO3po6s1eHO KapTy Hal6ibII NOMYJISIPHUX «MICTUYHUXY» Micllb YKpaiHu Ta

JIpBiBCBKOI 06J1aCTi 3 BpaxyBaHHSIM [1€PEYMOB PO3BUTKY MiCTUYHOTO TYPU3MY.

ConianbHO-eKOHOMIYHa crpsimoBaHicTs HTII: QyHnameHTaIbHI HAYKOBI JOCIIKEHHS 3 HABaXUIMBIINX IPOGJIEM PO3BUTKY

coujasbHO-€KOHOMIYHOTO MOTEHLiay

Cragis 3aBepmenocti HTII: 3sit no HIIJIKP

Buposagskenns HTII: He BupoBamkeHo

Crpoku BuposagykeHHs: 03.202012.2022

Bupo6Huk npoaykuii: HanionanpHuii yHiBepcuTeT "JIbBiBCbKa MOJiTEXHIKA"

CnosxkuBavi npoaykuii: TypucTUyHi oprasisauii, pekpeauiiiHi opranisatiii, HayKoBi yCTaHOBU
IlepcneKTUBHI PUHKH: PUHOK TYpPUCTUYHUX IIOCJIYT, PUHOK IIOCTIYT 3 peKkpealtii

IIpaBa iHTeIeKTyasIbHOI BJIACHOCTI: 32 JOroBOpamu

®opmu Ta ymoBH nepegadi npogykuii: CriinipHi HIJIKP
7. Bi6siorpagiyHuii onuc

8. 3BiTHa JOKyMeHTaList

KinbKicTh CTOPiHOK B 3BiTi: 150
Mosga 3BiTy: YKpaiHCbKa

KinpkicTs ¢aiisiB y 3BiTi: 1
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