O6J1ikoBa kKapTka HIJIKP

Jep>kaBHuM 06ikoBHil HOMep: 0211U013368
Jep>kaBHuM peecrpaniiinmii Homep: 0111U003892

Bigkpura

Iata peecrpamnii: 26-12-2011

1. ETaniy BUKOHAHHS

Homep eTtamy: 1

Hasga eramy: Po3po6ka NpoeKTy pO3BUTKY MapKETUHIOBO] AisIbHOCTI MiJIPUEMCTBA
ITowaTok erany: 01-2011

3akiHueHHs eTany: 12-2011

Bup, 3BiTHOTO ZOKyMeHTa: OCTaTOYHUH 3BiT

2. BukoHaBeup

Hassa oprasnisanii: CxinHoyKpaiHCbKMil HallioHaIbHMI YHiBepcuTeT iMmeHi Bosoprmupa Jans
Kopg, € IPIIOY /IITH: 02070714

MigmopsaxoBaHicTh: MiHiCTEPCTBO OCBITU 1 HAyKM, MOJIOJIi Ta COPTY YKpaiHu

Agppeca: npocn. LlentpanbHuii, 59A, M. CeBepopioHelbK, JlyraHcbKa 0671., 93406

Tenedon: (0642)478228

E-mail: vhu_marketing@mail.ru

WWW: www.snu.edu.ua

3. Bnacuuk peayabtatiB HIJKP (mpoayKiii)

Ha3zga opramnizanii: TOB T[] "Jleneka"

Koz €PIIOY /IITH: 34279915

Appeca: , M. JIyrancek, JIyranceka 06:1., 91051, Ykpaina
IligmopsAKOBaHICTS:

Tenedon: (0642) 34-18-64

WWW: www.leleka.lg.ua

4. JI>kepeJia Ta HanpsiMu piHaHCYBaHHA

IlizcraBa a1 mpoBeAeHHs POOiT: 52 - OTOBIp 3 BiTYM3HIHOIO OpraHisalieio (opranamu Mmicuesoi pagu, GoHAOM, acoljaliiero,

KOHLIEPHOM TO1IIO)
KIIKBK: 2201040

Hanpsm ¢inaHcyBaHHs: 2.2 - IPUKJIAAHI DOCTIIPKEHHS i pO3pO6KU

J>kepesa piHaHCYyBaHHS

IkepeJio giHaHCyBaHHS: 7722 - KOLITY MiMIPUEMCTB, YCTAaHOB, OpraHi3auiil YKpaiHu



dakTuunmii o6csr pinancyBaHHs 3a 3BiTHMIH eTam: 10 THC. IPH.
5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

Po3po6ka npoeKTy po3BUTKY MapKETUHIOBOI HisJIbHOCTI MiJIPUEMCTBA

Hasga po6oTH (aHrJI)

Drafting of marketing company

Pedepar (yKp)

O6'eKTOM AOCTIIKEHHS € SIKICTh CepBiCy B po3ApiOHiNl TOProBesbHiM Mepexi. MeTa po6OTH - OLHUTH CTYIIiHb BifMOBITHOCTI
SKOCTi CepBiCy paHille yTBep-raHizalill cTaHzapTam. Y Mmpoleci po60TH NMPOBOIUINCS MOJIbOBI IOCHIIPKEHHS SIKOCTi CEpBiCy B
PO3-HIYHOM TOProBOi MEepEeXi 3a 3a3faerifp BUBHAYEHOI0 PO3Pax0BaHOi BUOIpILi B Pi3HUX CETMEHTax. Y pe3ysbTarTi JOCTiIKEeHHS
6ysu cOpMyJIbOBaHI MOZE NOBEAiHKY NPe[-CTaBHUKYU Pi3HUX CETMEHTIB, PO3PO6JIeHNI iHHOBALITHUI aJITOPUTM JAaHOTO BULY
JocaimpkeHHs. CTyMiHb BIPOBAIDKEHHSI - PE3yJIbTaTU OOCIIIXKEHHS JISIJIM B OCHOBY IOOIPALIIOBAHHSI paHille pO3pOO0JIEHUX
CTaHJAPTIB SKOCTi cepBicy B pO3OpiOHiNl TOProBesbHiNl Mepexi. EQEKTUBHICTb HOCHIIKEHHS BUPAXA€TbCSI B PO3BUTKY
MapKEeTHHTOBOI IisiIb-HOCTI Ha OCHOBI BJIOCKOHAJIEHHS SIKOCTI CepBicy. Pe3ysibTaTh MOXHA 3aCTOCYBaTU [Jisi BUPOOJIEHHS
METOJMKMA HaBYaHHs [1€PCOHAJIy TOProBOro 3ajly, 34iICHEHHS 3aKyliBeJbHOI MOJITUKU. TaeMHUI MOKYIIelb, KiCTh KyIiBEIbHOTO

cepBicy, MapKeTHHT, PO3IpibHa TOProBeibHA Mepexka, BUbipka, CeTMEHT, CerMeHTallisl, oBeiHKa MOKYIIIiB.
Pedepar (aHrI)

The object of research is service quality in retail trade network. The aim of research is to evaluate the degree of service
compliance quality with previously stated standards. In the process of work field researches of service quality in retail trade
network according to previously determined calculated selection in different segments were conducted. As the result of
research models of costumer behavior of different segments representatives were formulated, innovative algorithm of the stated
type of research was elaborated. Level of introduction - the results of research were put into the base of revision of previously
elaborated standards of service quality in retail trade network. Effectiveness of the research is expressed in the development of
marketing activity on the base of service quality perfection. The results can be applied for the elaboration of education method
of trade hall personal and realization of purchase politics. SECRET BUYER, QUALITY OF CUSTOMER SERVICE, MARKETING,
RETAIL TRADE NETWORK, SELECTION, SEGMENT, SEGMENTATION, CUSTOMER BEHAVIOR

Ingekc YIK: 658, 658.02

Kogu remarnynux pyopuk HTI: 06.81.01
6. HaykoBo-TexHiyHa npoayKkuis (HTII)

HTII 1

HasBa npoaykiii (ykp): Po3po6Ka NpoeKTy po3BUTKY MapKETUHIOBOI AisSJIbHOCTI MiZTIpeMCTBA

Hassa npoaykuii (arnrui): The development project for the development of marketing activities
OuikyBaHi pe3yJIbTaTH: METOAUYHA JOKYMEHTALLis

T'anyss 3acrocyBaHHS: 73.20.2 J[locifKeHHs i pO3pOOKN B ranysi CyCHiJIbHUX HayK. Po3npi6Ha TOpriBis

Onuc npozykuii (ykp): Ha ocHoBi 3i6paHoi 32 opuriHajbHO0 METOAMKOIO iHpopMalil PO CTaH KyIiBeJIbHOIO CepBicy B

pO3apibHil TOproBesbHiil Mepexi 6ysu 3po6sieHi BUCHOBKY PO MOXKJIMBOCTI PO3BUTKY MapKETUHIOBOI JisIbHOCTI MiJIIPUEMCTBA.
ConianbHO-eKOHOMiIYHa cipsimoBaHicTh HTII:
Cragis 3aBepmenocri HTII: 3git o HIJKP

Bnposazykennsa HTII: BipoBazkeHO



Crpoxku BrnpoBagyKkeHHs: 2011

Bupo6Huk npoaykuii: CHY im.B.Jlans

CnoskuBavi npogykuii: TopriBesbHi nianpuemcTsa Ykpainu
IepcrneKTHBHI pUHKH: YKpaiHa

IpaBa iHTeJIEKTYya/IbHOI BJIACHOCTI: 32 J0OTOBOpaMU

dopmu Ta ymoBH nepepaui npozykuii: CriinibHi HIJIKP
7. Biosriorpagiyuauil onuc

8. 3BiTHa JOKyMeHTaNis

KinpKicTs cTOpiHOK B 3BiTi: 205
Mosga 3BiTy: YKpaiHCbKa

KinpkicTs ¢aiisiB y 3BiTi: 1
9. 3aKJII0YHI BiTOMOCTI

IlepeJtik ocioO-BHKOHABLIiB
Anrinona IOnia KoctaaTuHiBHa
MakcumoBa TetaHa CeMeHiBHa

Copouas [Imutpo Bosogumuposud

KepiBHHUK opraHisamii:
OceniH lOpiii IBaHOBUY
KepiBHHKH po6OTH:

Maxkcumona TetaHna CeMmeHiBHa

KepiBHUK Bigainy peectpanii HayKoBoi AisibHOCTi
YxpIHTEI

IOpyenko T.A.



