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J>kepesia piHaHCYBaHHS

JIkepesio ¢piHaHcyBaHHs: 7706 - 6e31J1aTHO ([OTOBIp PO HAYKOBO-TEXHiYHE CMiBPOGITHULITBO, TOIIO)

daxruynmii o6car dinancyBanHs 3a 3piTHuH etam: 0.000 TuC. IpH.
5. HaykoBo-TexHi4Ha poooTa

HasBa po6oTHu (YKp)

YrpaBiiHHS iHBECTULIMHUMU PU3MKAaMU B TOTEJILHOMY 6i3Heci

Ha3sBa po6oTH (aHrJI)

Investment risk management in the hotel business

Pedepar (yxp)

[lpencraBneHi pe3yabTaTM JOCIIIKEHHS Cy4aCHOTO CTaHy VIPAaBIiHHA IiHBECTULIMHMMM PU3MKaMH, TPOBEJEHO OLIHKY
iHBECTUILIIHUX PU3UKIB Ta PO3pOOKY OpraHisalilHUX iHCTPYMEHTIB YIPaBJiHHS iHBECTULIMHMMHU pU3UKAMU Y TOTEJIbHOMY
6i3Heci. Bu3HaueHO Cy4acHWI CTaH yNpPaBJIiHHS iHBECTULIMHUMM PU3MKaMH, TPEHIM iHBECTULIHHOTO PO3BUTKY MiANIPUEMCTB
rOTEJIbHOTO TOCIOJAPCTBa. [JOCiIKEHO METOUKY OL[iHKY iHBECTULIMHUX PU3UKIB [isSyIbHOCTI MiANPHUEMCTB rOTEILHOTO Gi3HeCYy.
BukopucraHo QopcalT-mifXin IO OIiHKM iHBECTHMIIHUX PU3MKIB. BpaxoBaHO (akTOp HEBU3HAYEHOCTi IiJi Yac IIPOBEAEHHS
OLIiHKM PU3UKIiB Ta PO3POOJIEHO CTpaTeriio il B yMOBaxX HEBU3HAYEHOCTi. Ha OCHOBI JJaHMX WIOAO YHUKHEHHS a60 3HMKEHHS
PU3UKY PO3POOJIEHO CTPYKTYPHY MOJEJb OJIs1 3HMKEHHS PiBHSI PU3UKY Ha MiJIPUEMCTBI FOTEJIbHOTO rocnojapctsa. [IposeneHo
CKOpPUHT (DPAKTOpIB BIUIMBYy HAa BUHMKHEHHS PU3MKIB B PO3BUTKY [iSJIbBHOCTI TOTEJIBHOTO MiANpUEMCTBA. BcTaHOBIEHO, 11O
BLKJIMBUM YVMHHUKOM Y IIPDOLECI IIPOBENEHHS OLHKMA IHBECTULIMHUX PHU3UKIB € PpO3PaXyHOK IHOEKCY IHBECTULINHOI
NpUBabJIMBOCTI MO perioHax. sl UpOro BU3HAYEHO PETiOHM 3 HAWGinbll NPUBAOIMBUMHU iHBECTULIMHUMU MOXXIMBOCTSIMHU 3
MOTJISIly iHBECTOPIB AJI 3ajly4eHHd iHBecTULid. ONKMCaHO OpraHisaniliHi iHCTPYMEHTH YIIPaBJliHHS iHBECTULIHHMMU PU3NKAMU Y
roTesIbHOMY 6i3Heci. [IpoaHasnizoBaHO pU3MK-(PAKTOPU, HA OCHOBI aHaji3y PO3pOOJIEHO AJITOPUTM YNPABJiHHS iHBECTULIHHUMU
PU3MKaMU Ha MiAIPUEMCTBI FOTEJBHOTO TOCIOHAPCTBA Ta METOAU YNPAaBIiHHS HUMU. PO3PO6JIEHO CX€My MOXKJIMBUX BapiaHTiB
NPUMHATTS iHBECTHLiMHUX pilleHb. Po3po6eHO KiacTepusalilo 006jacTell 3a iHTErpajbHUM MOKa3HMKOM iHBECTHULIIHOI
MpUBabaMUBOCTI. Ha OCHOBI MpoBeeHOi KacTepuaaliii CTBOPEHO KapTy, 110 BifoOpaskae iHBECTULITHMI MTOTEHLIia PerioHiB, 10 €

ONTUMAJIbHUMU [J151 iHBECTUIIiliHOTO 3a6e3nedeHHs cpepu Typu3My Ta roTeJIbHOTO TOCIIOIAPCTBA 30KpeMma.
Pedepar (aHrI)

The results of the research on the current state of investment risk management are presented, the assessment of investment
risks and the development of organizational tools for investment risk management in the hotel business are carried out. The
current state of investment risk management, trends of investment development of hotel enterprises are determined. The
method of assessing investment risks of hotel business enterprises was studied. A foresight approach to the assessment of
investment risks was used. The factor of uncertainty was taken into account during the risk assessment and a strategy of actions
in conditions of uncertainty was developed. Based on data on risk avoidance or reduction, a structural model has been
developed to reduce the level of risk at the hotel industry. Scoring of the influencing factors on the emergence of risks in the
development of the hotel enterprise was carried out. It was established that an important factor in the process of assessing
investment risks is the calculation of the investment attractiveness index by region. For this purpose, the regions with the most
attractive investment opportunities from the point of view of investors have been determined for attracting investments. The
organizational tools of investment risk management in the hotel business are described. Risk factors were analyzed, based on
the analysis, an investment risk management algorithm and methods of managing them were developed at the hotel industry. A
scheme of possible options for making investment decisions has been developed. The clustering of regions according to the
integral index of investment attractiveness has been developed. Based on the clustering, a map was created that reflects the
investment potential of regions that are optimal for investment support in the tourism and hotel industry in particular.

Inpexc YIK: 639.2/.3:338; 639.2/.3;658; 639.2 /.3:338.26; 639.2/.3.001.18;639.2 /.3:330.322, 640.4.03

Kopgu Temarnunux pyopuk HTI: 69.01.75, 71.35.75



6. HaykoBo-TexHiyHa nponykuis (HTII)

HTII 1

Hassa npoaykiii (yKp): Y 0CKOHaIEHHS IPOLECY YIPaBJIiHHs iHBECTULITHUMY PU3MKaMHU B FOTeJIbHOMY GizHecin
Hassa npoaykuii (anrur): Improvement of the investment risk management process in the hotel business
OuikyBaHi pe3ysbTaTi: MeTonu, Teopii

T'anyss 3acrocyBaHHS: [lisyIbHICTD TOTeIB i TOAIGHUX 32CO6iB TUMYACOBOTO PO3MIlIEHHS

Omnmuc npozykuii (yKp): BusHaueHo cyyacHUi CTaH yIpaBiliHHS iHBeCTULIMHUMY PU3UKaMU, TPEHY iHBECTULIIIHOTO PO3BUTKY
MiAIPUEMCTB TOTEJIBHOTO FOCIIONAPCTBa. JJOCHiIKEeHO METOIMKY OL[iHKM iHBECTULINHUX PU3UKIB IisiZIbHOCTI MiANIPUEMCTB
roTesibHOro 6i3Hecy. OnycaHo OpraHisaniiiHi iHCTPYMEHTH YIIPaBIliHHS iHBECTULIIHUMY PU3UKAMU y TOTE€JIbHOMY Oi3HECI.
JlocimpkeHo pouec OIiHKY iHBECTHULIMHNX PU3UKIB y TOTEJIbHOMY 6i3HEC] (IIpOBeIeHHS SIKICHOTO Ta KiJIbKiCHOTO aHaJi3y),
METO/Y aHaJli3y iHBECTUILIMIHOTO PU3UKY B rOTEJIbHOMY 6i3Heci, pu3nK-(aKTOPH, 10 MOKYTh MaTH BILJIMB HAa Mi>KHApOIHi
rOTeJIbHI MEPEXi, METOIU YIIPaBJIiHHSA iHBECTULIIMHUMU PU3UKAMU, MOKJIMBI BapiaHTU NIPUMHATTS PillleHb B IIPOLEC YIIPaBIiHHSA
iHBECTULIHUMYU PU3MKaMU. PO3pPO6JIEHO BapiaHTU NIPUMHATTS PillleHb B yMOBaX PU3UKY, GOpCAUT-MiIXif, JO OLiHKA
IHBECTULIIIHUX PU3UKIB, MOZEJIb 3HVKEHHS PiBHA iHBECTULIIMHUAX PU3UKIB, PO3PaX0BaHO iHTErPaIbHUM iHAEKC iIHBECTULIIHOI
pUBa6IMBOCTI Ta Bifl0OOpaKEHO 3a JOMOMOroI0 rpadiky, IPOBEAEHO KJIaCTepU3allilo 061acTell YKpaiHu 3a iHTepraJbHUM
MOKa3HMKOM iHBECTUIiHOI IpMBabIMBOCTi, 0OPaHO [Ba MiAIIPUEMCTBA FOTEIBHOTO TOCIIONAPCTBA 3 Pi3HUX KJIACTEPIB AJIs1
MOPiBHSIHHS Ta 0O6YMCIIEHO iHAEKC IBOX iHBECTULIIHUX TPOEKTIB, HA OCHOBI PO3PAaxyHKY iHAEKCY iHBECTHUIIIHOTO IPOEKTY

IMPOPAaH>XOBAHO PU3MKU 3a BUAAMU Ta 06Y1CIIeHO 3arajabHi pu3nKu aja 000X rOTEJIbHUX Hi,]alI/IeMCTB.

ConianpHO-eKOHOMIYHA cripsimoBaHicTh HTII: 3a6e3neyeHHs] IPOMUCIOBOCTI YU HAaCeJIeHHSI HOBUM BUIOM iHboOpMariiiHO-

KOMYHIKaLiiHUX TTOCJIyT

Cragis 3aBepmenocti HTII: 3git mo HAJIKP

Buposazyxkennst HTII: BupoBagkeHO

Crpoku BrnpoBagskenHs: 01.201912.2023

Bupo6uuk npoaykuii: ITEY

Cnosxkuayi npoaykuii: TOB "Xorten Menemxment I'pyn JIJIC
IlepcneKTHUBHiI pUHKH:

IIpaBa iHTeIeKTyasIbHOI BJacHOCTI: 3a jorosopamu, B YkpaiHi

®opmu Ta yMoBH nepegadi npogykuii: HapyaHHs nepcoHany
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KoH(epeHLiii « TpaHcpopmallisi rOTeIbHO-PECTOPAHHOTO 6i3HeCy perioHy B yMoBax eBpoiHTerpauii», ITEY: 23 Tpasus 2023;

Kulyk M. «Strategy Of Sales And Communication Of Hotel Services During The War» na V MixxHapop#iit koHpepennii « EECME
2023 Future Challenges of Management», Ljubljana School of Business (CnoBeHis): 25 TpaBus 2023

8. 3BiTHa JOKyMeHTallisl



KinbKiCTh CTOPiHOK B 3BiTi: 56
Mosga 3BiTy: YKpaiHCbKa

KinpkicTs daitnis y 3BiTi: 1
9. 3aKJII0YHI BiOMOCTi

IlepeJiik 0Ci6O-BHKOHABIIiB

AnTonrok KatepuHa 'enHagiiBHa (acmipaHT)

Boitko Mapraputa I'puropisHa (g, e. H., mpodecop)
Bonpap CaiTyiaHa BosonyumupiBHa (acmipaHT)
Kpueko AnHa QenopiBHa (acnipaHT)

Kynuk Mapis BosopnmupiBHa (K. €. H., JI011.)
CromyeHko €BreHis [BaHiBHa (acnipaHT)

KepiBHuK opranisamii:

Masapaki AHaTosili AHTOHOBUY (7. €. H., Ipodecop)

KepiBHHKH po6OTH:

Boiiko Mapraputa ['puropisHa (g, €. H., mpodecop)

KepiBHuK Bigainy peectpanii HayKoBoi gisipHOCTI
YxpIHTEI

IOpyenko T.A.



