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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

dopmMyBaHHS MapKETHMHIOBOI CTpaTerii pO3BUTKYy O6GaHKIBCBKOIO CEKTOPY PerioHy y KOHTEKCTi 3abe3rnedeHHs (iHaHCOBOI

cTabinbHOCTI (Ha puKiai 6aHKiB XapKiBChbKOTrO periony)

Hasga po6oTH (aHrJ1)

Formation of marketing strategy for banking sector development of the region in the context of financial stability (by example of
banks of Kharkiv region)

Pedepar (yxp)

MeTa HayKOBO-ZOCJIiIHOI POOOTH MOJIAra€ B PO3BUTKY TEOPETUYHUX IOJIOKEHb, METOJAUYHOTrO Ta NPUKJIAAHOIO 3a6€3MeYeHHs
(popMmyBaHHSI MapKETHMHIOBOI CTpaTerii PO3BUTKY OaHKIBCBKOTO CEKTOPY B KOHTEKCTi 3abe3nedeHHs (piHAaHCOBOI CTabibHOCTI.
O6'eKTOM [JOCTIIXEHHS € [isyIbHICTh 06aHKiB WOAo (GOPMYyBaHHS MAapKETUMHIOBOI CTpATerii po3BUTKY IJs1 3ab6e3MedeHHs
(pinancoBoi crabinbHOCTI. [IpeaMeTOM [OCTiAKEHHS € TEeOpPeTHWYHI Ta METOAWYHI MOJIOKEeHHs i migxomu No (OpMyBaHHS
MapKeTHHTOBOI CTparerii po3BUTKy OaHKIBCBKOTO CeKTOpy. HaykoBa HOBM3HA: NpOaHaIi30BaHO HAayKOBO-METOIMYHI 3acamu
(opMyBaHHSI MapKETUHIOBOi CTpaTerii pO3BUTKY O6aHKIBCBKOIO CEKTOpPY VYKpaiHM, C(OpPMYJIbOBaHI aKTyasjbHi 3aBIaHHS
MapKeTHHTOBOI CTpaTerii PO3BUTKY OAHKIBCbKOTO CEKTOPY B KOHTEKCTi 3abe3nedyeHHs! piHaHCOBOI CTabiIbHOCTI, TPOAHAi30BaHO
e€(pEeKTUBHICTb MApKETUHIOBOi CTpaTerii PO3BUTKY OAHKIBCBKOTO CEKTOPY, PO3pOOJIEHO 3aXOAW [Jisl MiABULIEHHS! CIIPUNAHSITTS
SIKOCTi GAHKIBCbKUX MPOJYKTIiB Ta MOCJYT B 3aJIEKHOCTI Bif, PiBHS iCHYIOUOTO CIIPUMHSTTS, (PAaKTOPIiB BIIJIMBY HA HBOTO Ta MOTUBIB
KODUCTYBaHHS OaHKIBCbKMMHU IIPOAYKTaMU Ta TIIOCJAYraMy. PO3POOJIEHO MEXaHi3M MAapKeTUHIOBOI CTparerii po3BUTKY
6aHKIBCbKOTO CEKTOPY B KOHTEKCTi 3abe3neuyeHHs1 PpiHAaHCOBOI CTabilbHOCTI, MOOYJOBAHO MOZEJi MiABULIEHHS €PEeKTUBHOCTI
MPOoJaXy OGaHKIBCBKUX MPOAYKTIB Ta yOCKOHAJIEHOTO KUTTEBOTO LIMKJIY CIIOKMBAya OGAHKIBCHKUX MPOAYKTIB Ha NPUKJIaAi 6aHKY
XapkiBcbKoro periony (AT "YKpcu66aHK").

Pedepar (aHrI)

The purpose of research work consists in development of theoretical positions, methodical and applied providing of forming of
marketing strategy of development bank to the sector in the context of providing of financial stability. A research object is
activity of banks in relation to forming of marketing strategy of development for providing of financial stability. The article of
research are theoretical and methodical positions and approaches to forming of marketing strategy of development of bank to
the sector. Scientific novelty: methodical principles of forming of marketing strategy of development are analysed scientifically
bank to the sector of Ukraine, actual tasks to marketing strategy of development are formulated bank to the sector in the
context of providing of financial stability, efficiency of marketing strategy of development of bank is analysed to the sector,
taking into account financial performance of banks of Ukraine indicators, measures are developed for the increase of perception
of quality of bank products and services depending on the level of existent perception, factors of influence on him and reasons
of using bank products and services. the mechanism of marketing strategy of development is developed bank to the sector in the
context of providing of financial stability, the models of increase of efficiency of sale of bank products and improved life cycle of
user of bank products are built on the example of bank of the Kharkov region ("Ukrsibbank").
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context of financial stability (by example of banks of Kharkiv region)"
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T'anyss 3acTocyBaHHS: OAHKIChKa JIisITTbHICTD

Onuc npozykuii (ykp): V mpoueci gocifkeHHs 6y10 yTOYHEHO HU3KY KaTeropill Ta MOHSATh 3 ypaXyBaHHSIM CBITOBOTO OCBimy 3i
CTBOPEHHSI NEPEKJIAAHUX rajly3€BUX CJIOBHHUKIB CIeljabHOi JIEKCUKU. ABTOPH JOCIiAWIN TEPMiHOIOriI0 piHAHCOBO-KpEUTHOI
CHCTEMHU SIK Y HalliOHAJIbHOMY, TaK i MibKHapogHOMY AuCKypci. Po60Ta BUKOHAHA 3 ypaxyBaHHSIM Cy4aCHUX METOAOJIOTIYHUX

migxoiB.
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