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1. ETaniy BUKOHAHHS

Homep eTtamy: 1

HasBa eranmy: MapKeTHHTOBI JOCJIiIKEHHS] pUHKY O0JIa[IHAHHS 17151 IEPePOOKU M'SICHOI CHPOBUHU.
IToyaTok etamy: 11-2005

3akinueHHs etany: 12-2005

Bup, 3BiTHOTO JOKyMeHTa: bes 3BiTy

2. BukoHaBeup

Hasga opranisanii: [JoHenbK1il HalliOHAIBHMI YHIBEPCUTET EKOHOMIKY i TOpriBii imeni Muxarina TyraH-bapaHOBCbKOTO
Koz €IPIIOY /IITH: 01566057

MigmopsaxoBaHicTh: MiHiCTEepCTBO OCBIiTU i HAyKu YKpaiHu

Appeca: 50005, JHinponeTpoBcbka 061., M. Kpusuii Pir, Bys1. OCTpoBcbKOroO, 16

Tenedon: 337-96-79

Inme: 337-96-79

3. BnacHuk peayabtatiB HIJKP (mpoaykirii)

Hassa oprasnisanii: TOB "®upma B1-BA-JIT"
Kop, €IPIIOY /IITH: 23420124
Agppeca: 83000, m. [lJoHeLpK, Byl 'oppkoro, 146

IlizmopsaKOBaHICTh: MiCbKBUKOHKOM

4. JI>)kepesia Ta HanpsiMu piHaHCYBaHHA

ITizcraBa aJ1st IpoBeAeHHsI pooiT: 52 - TOroBip 3 BITYM3HSIHOIO OpraHisalieio (opranamu micresoi pagu, GoHIoM, acouialiiero,
KOHIIEPHOM TOILO)

KITKBK:

Hampsm ¢piHaHCcyBaHHS:
J>kepesia piHaHCYBaHHS
5. HaykoBo-TexHi4Ha poooTa

Hasga po6oTH (YKp)

MapKeTUHIOBI JOCTiI)KEHHS pUHKY 00JIafiHaHHS 1151 IepepOOKU M'SICHOI CUDOBUHHU.



Ha3zBa po6oTu (aHrJI)
Marketing studies of the market of equipment for processing meat raw stuff.

Pedepar (yxp)

P0o3p0o6sIeHO TEOPEeTUYHYy MOJE/Ib MapKETHHTOBOTO VIIPaBJIiHHS CTPAaTEriYyHUM 3MiHAMU Ha MiJIPUEMCTBI, SIK€ IPOAYKYE
obJIamHAHHS [JI1 TIEPEepPOOKM M'SICHOI CHUPOBUHU; PO3POOJIEHUNl aJrOPUTM OLHKA MAapKeTHMHIOBOI MO3WUIlii MiANpUeMCTBa,;
po3po6sieHa KOMITJIEKCHA CUCTEMa MapKETHHTOBOTrO YIPaBJiHHS CTpaTEeriyHMMU 3MiHaMM Ta pekomeHpanii 3 ii BIpoBaJKeHHs B

MPaKTUYHY AisJIbHICTb HiANPHUEMCTBA.
Pedepar (aHrI)

There has been designed theoretical model for marketing management of strategic changes at an enterprise manufacturing
equipment for meat raw stuff processing; there has been elaborated algorithm to evaluate marketing position of an enterprise; a
complex system for marketing management of strategic changes and recommendations on its application in enterprise practical
activity have been developed.

Inpexc YIK: 664:339.13; 664:659.1, 339.13:637.513.22 /.513.8

Kopgu Temarnunux pyopuk HTI: 65.01.14
6. HaykoBo-TexHiyHa npoaykuis (HTII)

7. Bi6sriorpagiyHuii onuc

5490

8. 3BiTHa JOKyMeHTaList

Po6oTa BUKOHYeTbCS 6€3 3BiTy

9. 3aKJII0YHI BiTOMOCTI

KepiBHHK opraHi3arrii:
IIy6in Onexcangp OneKkcaHOpPOBUY
KepiBHUKH po6oTH:

3apemoba IlaBno OnexkcaHgpoBuY

KepiBHuK Bigainy peectpanii HayKoBoi gisibHOCTi
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