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Po3po6ka pekOMeHZAIl[iii MO BIPOBAMKEHHIO MPUHIUINB COL{aJbHOI BigMOBINAZbHOCTI B MAapPKETUHIOBIN IisTIBHOCTI
MaIIMHOOYAIBHOTO MiAIPHEMCTBA

Hasga po6oTH (aHrJ1)

Development of recommendations on implementation of principles of social responsibility in marketing activity of machine-
building enterprise

Pedepar (yxp)
OG’eKT [MOCHiIKEHHS - IPOLieC YIpPaBliHHA PO3BUTKOM COLiaJbHO-BiANOBINAJIPHOIO MApKETUHIY i SIKOCTi yIpaBiliHHS
NpUOYTKOM MAIIMHOOYHIBHOTO MiANpueMCTBa. MeTa POOGOTM - PO3pOOKa MPaKTUYHMX PEKOMEHJALi 3 MigBULIECHHS

€(pEKTUBHOCTI [iJIbHOCTI MAIIMHOOYAIBHOTO IiAIIPUEMCTBA Ta KOHKYPEHTOCIPOMOXKHOCTI MPOAYKIi, 10 BATOTOBJSIETHCS, 3a
PaxyHOK BMKODUCTAHHSI Cy4aCHUX TEXHOJIOTIM i 06JaJHaHHSl y BUPOOHHULTBI Ta 3aBOSKM BUKOHAHHIO NPUHLMIIIB COLiaylbHOI
BiZITIOBiJaJIbHOCTI B MAapKEeTUHIOBIN [isSJIbHOCTI MalIMHOOYiBHOTO mifnpueMcTBa. [IpeameT MOOCHIIKEeHHS - TeOpeTUYHi
MOJIOKEHHS, METOJANYHI Ta MPaKTUYHi MigXoau 4O (pOPMYyBaHHS i PO3BUTKY COLiaJIbHO-BiMOBiJaIbHOTO MApKETUHTY Ta SIKOCTI
yIpaBliHHA OPUOYTKOM MAIIMHOOYAIBHOIO IMigNpUEMCTBA. MeTOAM MOCIHifKEHHSI Ta amnaparypa - CHUCTEeMHMH Mifaxig,
MoHorpadiuHuil; genykuii Ta iHAyKuii; aHamizy Ta cuHTe3y; 6araToOBMMIpHUI (AKTOPHUI aHajli3; METOJ, eKCHEepPTHUX OLHOK;
TaKCOHOMIYHMII ~aHajli3; CTaTUCTUYHUI aHali3. J[loBeJeHO HeoOXimHICTb INpuU po3poblli MaApKETUHTOBOi  CTpaTerii
MAaIIMHOOYAIBHOTO MiJIPUEMCTBA BPAaxOBYBaTU iHTepecH i MOTpebU He TijbKU KII€HTa, ajle I HABKOJMIIHbOIO CEepeloBULIA,
CyCIiZIbCTBA B 1iIoMy. BU3HaueHO BIUIMB COLjaJIbHO BifTIOBiIQJIPHOTO MAapKETHMHTY Ha (iHAHCOBI pe3yJbTAaTU MAisSJIbHOCTI
HiANpueMCTBA B KOPOTKOCTPOKOBIi1 i JOBrOCTPOKOBIl NepCNeKTUBi. BUXoAsuu 3 11bOro, BUBHAYEHO HaNOiibll epeKTUBHI MIsIXU
PO3BUTKY MAIIMHOOYiBHOTO MiATIPUEMCTBA B JOBTOCTPOKOBOMY Iepiofii. OGIPYHTOBAHO BIJIMB 3MiHM B TEXHOJIOTIYHOMY IIpOLECi
BHMPOOHUIITBA MAIIMHOOYAiIBHOI poayKuii Ha ¢iHAHCOBI pe3yJsbTaTU [is/IbHOCTI MiJIPUEMCTBA i 1Or0 KOHKYPEHTOCIIPOMOSKHICTb.
Po3po6sieHo rpakTHyHi peKoMeHalii o010 3MiHM B MapKETUHTOBIi1 cTpaTerii MalnHOOYAIBHOTO MiANIPUEMCTBA /1JIs MiIBUIIEHHS
KOHKYPEHTOCIIPOMOXKHOCTI MPOAYKLii, 10 BUMIyCKaeTbCcsl. OCHOBHI pe3yJbTaTH OOCIHIIPKEHHS peajli3oBaHO B HABYAJILHOMY
npoueci XHEY im. C. KysHeus Ta BIpPOBaJpKeHO B [isi7bHICT ToBapucTBa 3 0obMexeHow BimmosiganpHicTio "THXXEHEPHO-
TEXHIYHUI LIEHTP BAPIVC" (M. Jlninpo). MAPKETUHT, COLIAJIbHA BIJITIOBIJAJIbHICTD, [TPUBYTOK, ®THAHCH, BUTPATH,
MAMIVHOBYOIBHI ITIATTPHEMC

Pedepar (aHra)

The object of study is the process of managing the development of socially responsible marketing and the quality of profit
management of the machine-building enterprise. The purpose of the work is to develop practical recommendations for
improving the efficiency of the machine-building enterprise and the competitiveness of the manufactured products, through the
use of modern technologies and equipment in production and through the implementation of the principles of social
responsibility in the marketing activities of the machine-building enterprise. The subject of the study is theoretical provisions,
methodological and practical approaches to the formation and development of socially responsible marketing and quality of
profit management of the machine-building enterprise. Research methods and apparatus - systematic approach, monographic;
deduction and induction; analysis and synthesis; multivariate factor analysis; method of expert assessments; taxonomic analysis;
statistical analysis. The necessity to take into account the interests and needs of not only the client but also the environment,
and society as a whole, has been proved when developing the marketing strategy of the machine-building enterprise. The
influence of socially responsible marketing on the financial results of the enterprise activity in the short and long term is
determined. On this basis, the most effective ways of development of the machine-building enterprise in the long term are
determined. The influence of changes in technological process of production of machine-building products on the financial
results of the enterprise activity and its competitiveness is substantiated. Practical recommendations have been developed to
change the marketing strategy of a machine-building enterprise to increase the competitiveness of manufactured products. The
main results of the research are implemented in the educational process of KhNUEU S. Kuznets and introduced into the
activities of the Limited Liabi
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