O6J1ikoBa kKapTka HIJIKP

Jep>kaBHuUMH 06s1ikoBHI HOMep: 0304U004221
Dep>kaBHuUi peecrpanifinuii Homep: 0104U004148

Bigkpura

Dara peecrpamnii: 31-03-2004

1. ETaniy BUKOHAHHS

Homep eTtamy: 1

Hassa eramy: Po3po6ka HayKOBUX PEKOMEH ALl 1100 CTBOPEHHSI CUCTEMHU MiATPUMKYU NPUMHSTTSI MapKETUHIOBUX PillleHb
IToyaTok etany: 10-2003

3akinueHHs eTtany: 12-2003

Bup, 3BiTHOTO JOKyMeHTa: bes 3BiTy

2. BukoHaBeup

HasBa opranisanii: [JoHenbK1il Aep>kaBHUI YHIBEPCUTET €KOHOMIKH i Toprisii iM. M. Tyran-bapaHoBCchKOro
Kog, €IPIIOY /ITIH: 01566057

MigmopsaxoBaHicTh: MiHiCTEepCTBO OCBIiTU i HAyKu YKpaiHu

Appeca: 83050,M. [lonenpk, Bys. CHOBCbKa,31

Tenedon: 337-96-79

Inme:

3. BnacHuk peayabtatiB HIJKP (mpoaykirii)

Ha3zga opranisamnii: [IpuBaTHe nignpuemcTBo "[IpomMesnekTpo”
Koz, €IPIIOY /ITIH: 32458038

Appeca: 83055, m.Jlonenpk, Bys. 50-pivus CPCP, 134 /38
IlizgmopsimkoBaHicTh: [epkagmiHicTparis

Tenedon: 385-89-89,

4. JI>kepeJia Ta HanpsiMu piHaHCYBaHHA

ITincraBa aJjist IpoBeAeHHsI pooiT: 52 - 1OroBip 3 BITYM3HSIHOIO OpraHisanieio (opranamu micresoi pagu, GoHIoM, acouialiiero,
KOHIIEPHOM TOILO)

KITIKBK:

Hampsm ¢iHaHCyBaHHS:

J>kepesia piHaHCYBaHHS

5. HaykoBo-TexHi4Ha poooTa

HasBa po6oTHu (YKp)



Po3po6ka HayKOBUX PEKOMEHANii I[0J0 CTBOPEHHS CUCTEMU MiATPUMKY NIPUIHSITTSI MADKETUHTOBUX PilllEHb
Ha3zBa po6oTu (aHrJI)
Development of the scientific recommendations on creation of system of support of acceptance of the marketing decisions

Pedepar (yxp)

[TpoBeneHo aHani3 iHpopMalliltHOro 3abe3nedeHHss MapKeTUHIOBOI AisiIbHOCTI, 3aIpONOHOBAaHI MaTeMaTUYHi MoAeJi onTuMisariii
MapKeTUHTOBUX pillleHb, METOAM poOOTH 3 623010 Mojesiell, po3pobyeHa CTPYKTypa 6a3u AaHUX, BUpPilleHi MUTaHHS TEXHIYHOTO,

IIporpaMHoOTO 3a0e3re4eHHs CUCTEMU I'IiILTpI/IMKI/I I'IprIHF[TTH MapKETUHIOBUX piIHeHI)
Pedepar (aHrI)

The analysis of information maintenance of marketing activity is executed, the mathematical models of optimization of the
marketing decisions, methods of work with base of models are offered, the structure of a database is developed, the questions
technical, software of system of support of acceptance of the marketing decisions are decided

Inpexc YIK: 338.24, 658.011

Kopgu Temarnunux pyopuk HTI: 82.15.13
6. HaykoBo-TexHiyHa npoaykuis (HTII)

7. Bi6sriorpagiyHuii onuc

5490

8. 3BiTHa JOKyMeHTaNis

Po6oTa BUKOHYEThCS 6€3 3BITY

9. 3aKJII0YHI BiOMOCTi

KepiBHHK opraHi3samii:
Illy6in Onexcannp OnekcaHApPOBUY
KepiBHHKH pO6GOTH:

[Tanaryra Katepuna OsekciiBHa

KepiBHHK Bigziny peecTpanii HayKoBoi AisabpHOCTI

FOpuenko T.A.
YkpIHTEI




