O6J1ikoBa kKapTka HIJIKP

Jep>kaBHuMH 06ikoBHI HOMep: 0223U002365
Jep>kaBHuUM peecrpaniiinuii Homep: 0120U100884

Bigkpura

Dara peecrpaunii: 15-02-2023

1. ETaniy BUKOHAHHS

Homep erany: 3

Hassa erany: opMyBaHHS METOZOJIOTIYHUX Ta TEOPETUKO-METOAUYHUX 3acajl OpraHizaliliHo-eKOHOMIYHOrO MeXaHi3My Coliio-
€KOJIOTO-€KOHOMIYHOT0 YIPaBJliHHS Cy0'€KTaMU rOCIIOAapChKoi AisiIbHOCTI Pi3HUX PiBHIB Ha 3acafiax ColiaabHO-€TUYHOTO

MapKeTHHTY 115 3a6e3T1e4eHHS! CTalloro PO3BUTKY
IToyaToxk eramy: 01-2022
3akiHueHHs eTany: 12-2022

Bup, 3BiTHOTO ZOKyMeHTa: OCTaTOYHUH 3BiT

2. BukoHnaBsenp

HasBa opranisanii: CyMCbKuil HalliOHAJIbHUI arpapHUil YHiBEpCUTET

Kogm, €IPTIOY /IIIH: 04718013

MigmopsaxoBaHicTh: MiHiCTEpCTBO OCBITU i HAyKu YKpaiHu

Agnpeca: Bys. 'epacuma KoHgpaTbeBa, 160, m. Cymu, Cymcbkuii p-H., CymcbKa 06:1., 40021, Ykpaina
Tenedon: 380542787641

Tenedon: 380542701012

E-mail: admin@snau.edu.ua

WWW: https://www.snau.edu.ua/

3. Bnacuuk peayabtatiB HIJIKP (mpoaykiiii)

HasBa opranisanii: CyMCbKuil HalliOHAJIbHUI arpapHUil YHiBEpCUTET

Kogm, €IPTIOY /IIIH: 04718013

Agppeca: Bys. 'epacuma KongpatbeBa, 6ya. 160, m. Cymu, Cymcbkuiil p-H., CymcbKka 0671., 40021, Ykpaina
ITignopsiaKoBaHicTh: MiHiCTEpCTBO OCBITH i HayKu YKpaiHu

Tenedon: 380542787641

Tenedon: 380542701012

E-mail: admin@snau.edu.ua

WWW: https://www.snau.edu.ua/

4. JI>kepesia Ta HanpssMU piHaHCYBaHHA

IligcraBa aJ1 NpoBeAeHHs POOiT: 34 - JOroBip (3aMOBJIEHHS) 3 LIEHTPAJIbHUM OPTaHOM BUKOHABUOi BIaJi1, aKaZieMielo HayK

(ro;10BHMMU PO3NOPSIAHMKAMU OI0IKETHUX KOIITIB Ha TpoBeaeHHs HIIKP)

KIIKBK: 2201040



Hampsm ¢inancyBaHHS: 2.2 - IPUKJIATHI JOCIiAKEHHS i pO3po6KU

J>kepesia piHaHCYBaHHS

I>xkepedio dinancyBaHHS: 7713 - KOIITU JEP>KOIOAKETY

daxTuynmii o6csar pinancyBaHHs 3a 3BiTHMH eTtam: 740.000 Tuc. rpH.
5. HaykoBo-TexHi4Ha poooTa

Hasga po6oTH (YKp)

COU,iaJIbHO—eTI/I‘IHI/IIZ MapKETUHT gK iHCprMeHT 3a0e31e4eHHs CTaJIoro PO3BUTKY

HasBa po6oTH (aHrJ1)

Social and ethical marketing concept as the tool for ensuring sustainable development

Pedepar (yxp)

OO6’eKT [IOCHIIKEHHSI — MpOLleCU YIPABJIiHHS MiAIIPUEMCTBAMU B KOHTEKCTi KOHUeIMUil COljjaJlbHO-€eTUYHOr0 MapKeTUHTY, 10
nepezbadae rapMoOHI3allilo COIialbHUX, €KOJIOTIYHUX | eKOHOMIYHUX iHTepeciB TOBapOBUPOOHUKIB, CIIOXUBAYiB, CyCHilbCTBA Y
ninomy. Meta po60oTH — pO3pPOOUTU I HAYKOBO OOI'PYHTYBAaTH TEOPETHKO-METOHOJIOTiuHi i MeTonuyHi 3acamu (popmMyBaHHS i
MPaKTUYHOTO BIIPOBAIKEHHSI OPraHi3allilHO-€KOHOMIYHOTO MeXaHi3My COIL[j0-€KOJIOrO-€KOHOMIYHOTO YIPaBJiHHS CyO'€KTaMu
rOCIOJIapChKOi JisIIbHOCTI pi3HUX PIiBHIB HA 3aCaiax COLiaJbHO-ETUYHOIO MApKETUHTY SK iHCTPYMEHTY 3a0e3lleYeHHs! CTajoro
PO3BUTKY. B OCHOBY IIPOEKTY MOKJIaZIEHO aBTOPCHKY i/I€10 PO MOXKJIUBICTD COIi0-€KO0JIOr0-€KOHOMIYHOTO YIIPaBJIiHHS Cy0'€KTaMH
FOCIIOJAPCHKOI AiSJIBHOCTI Pi3HMX PiBHIB HIJIIXOM 3aCTOCYBAaHHSI METOXIB i iIHCTPYMEHTIB COLIiaJIbHO-€TUYHOTO MAapKETUHIY JJIf
3a0e3nevyeHHs] CTajJoro pPO3BUTKY YKpaiHu. PO60YOIO TiMOTE3010 MPOEKTy € Te, IO PO3POOKU IMPOEKTY Y CYKYIHOCTI AanyTh
MIPUHIMIIOBY MOXJIMBICTh TOYHIIIE OOMpaTH, YIOCKOHAJIOBATH i peanizoByBaTH e(eKTHBHI iHCTpyMEHTH, MeTogu Ta (popmu
COIiaJIbHO-€TUYHOTO MapKeTUHIY, cOPMYBaTH Ha iXHill OCHOBI 3acajiy OpraHi3aniliHO-eKOHOMIYHOIO MeXaHi3My COI[i0-€KO0JI0ro-
€KOHOMIYHOTO yIpaBJliHHS Cy6’€KTaMU TOCIOAAPCHKOI IistbHOCT] pisHUX piBHIB. [IpakTyHa peasisallis 3a3HaYEHOTO MeXaHi3My
Ha6yM3NUTh YKPAiHCbKYy €KOHOMIKYy IO [OCSITHEHHs TIJIO0aJIbHUX Iiijieil cTajoro po3BUTKy. OTpUMaHi HAyKOBi pe3yJsbTaTH,
BUCHOBKM i peKkomeHpalii MPOEKTy y CYKYIHOCTi 30Di€HTOBaHi Ha PO3B'SI3aHHS BaKJIMBOI HAyKOBO-IIPUKJIALHOI NpoGjeMu
pPO3pO6JIEHHS], HAYKOBOI'O OOIPYHTYBaHHS i BIPOBA[KEHHS! MEXaHi3My COIi0-€KOJIOTO-€KOHOMIYHOTO YIPaBJIiHHS CY0€KTaMu
rOCIIOJAPChKOI MiSJIbHOCTI BCiX PIiBHIB Ha 3acajiax CoOLiabHO-€TUYHOTO MApKETUHTY MJIs1 3a0e3IEeYEHHSI CTajlor0 PO3BUTKY.
CTAJIN PO3BUTOK, TPIHBOIIIHT, 3EJJEHVI MAPKETUHT, LIMPKYJIIPHA EKOHOMIKA, TTOBOJIPKEHHSA 3 BIIXOJAMU

Pedepar (aHrI)

The object of research is enterprise management processes in the context of the concept of socio-ethical marketing, which
involves the harmonization of social, ecological and economic interests of producers, consumers, and society as a whole. The
purpose of the work is to develop and scientifically substantiate the theoretical-methodological and methodical foundations of
the formation and practical implementation of the organizational-economic mechanism of socio-ecological-economic
management of subjects of economic activity at various levels on the basis of socio-ethical marketing as a tool for ensuring
sustainable development. The basis of the project is the author's idea about the possibility of socio-ecological and economic
management of subjects of economic activity at various levels through the use of methods and tools of social and ethical
marketing to ensure the sustainable development of Ukraine. The working hypothesis of the project is that the development of
the project as a whole will provide a fundamental opportunity to more accurately select, improve and implement effective tools,
methods and forms of social and ethical marketing, to form on their basis the foundations of the organizational and economic
mechanism of socio-ecological and economic management of economic entities activities of different levels. The practical
implementation of the mentioned mechanism will bring the Ukrainian economy closer to achieving the global goals of
sustainable development. The obtained scientific results, conclusions and recommendations of the project are focused on
solving the important scientific and applied problem of development, scientific substantiation and implementation of the
mechanism of socio-ecological and economic management of subjects of economic activity of all levels on the basis of socio-
ethical marketing to ensure sustainable development . SUSTAINABLE DEVELOPMENT, GREENWASHING, GREEN MARKETING,
CIRCULAR ECONOMY, WASTE MANAGEMENT



Inpexc YIK: 330.34; 330.35

Kopu TemarnuHux pyopuk HTI: 06.52.13
6. HaykoBo-TexHiyHa npoayKkuis (HTII)

HTII1

HaszBa npoaykuii (yKp): YIIpaBiiHHS CTpaTerisMu BUNEPEIKalo4uoro HAayKOBO-TEXHOJIOTIYHOTO PO3BUTKY MiAIPUEMCTBIi

HasBa npoaykuii (anrJ): Management of strategies of anticipatory scientific and technological development of the enterprise
OuiKyBaHi pe3yJIbTaTH: AHAJIITUYHI MaTepiaau

T'asmysp 3acTocyBaHHS: EKOHOMIKa

Onuc npoaykuii (ykp): Po3po6ieHHs1, HAyKOBE OOI'PYHTYBaHHS TEOPETUKO-METOAOJIOTTYHUX Ta METOAUYHUX 3aCa, YIIPaBJIiHHS

CTpaTeTisIMK BUIIepePKaloyoro HayKOBO-T€XHOJIOTIYHOTO iHHOBALITHOTO PO3BUTKY MiIPUEMCTB.
ConianpHO-eKOHOMIYHA cripsimoBaHicTh HTII: cranuii po3BUTOK

Cragis 3aBepmenocti HTII: 3git mo HIJIKP

Buposam>xkenns: HTII: He BipoBamkeHO

CTpOKH BIIPOBaA KEHHS:

Bupo6uuk npoaykuii: Cymcpkuii HAY

Cno>kuBayi NpoayKIii:

IepcrneKTHBHI pUHKH:

IIpaBa iHTe/IEKTYasIbHOI BJIACHOCTI: 3a 0rOBOpamMu

®opmu Ta ymoBH nepegadi npogykuii: [Ipogax mponykuii, HaBuanHs nepcoHany, Crinbnai HIJIKP, CriiibHe BUPOGHUIITBO
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KinbKicTh CTOPiHOK B 3BiTi: 153



Mosga 3BiTy: YKpaiHCbKa

KinpkicTs ¢aiisiB y 3BiTi: 1
9. 3aKJII0YHI BiLOMOCTi

IlepeJiik 0ciO-BHKOHABIIiB

Innamenko Hatanis CepriiBHa (z. e. H., 011,)
I'pumenko Onena QenopiBHa (K. €. H., 1011.)
Jlapuka FOpiit Bonogumuposnd (K. 10. H., JO11.)
[Tpoxonenko KarepuHa ['eHaniiBHa

IlleBuyenko TetsiHa IBaHiBHA (K.€.H., C.H.C.)

KepiBHHK opraHisamii:
Jlagyka Bonogumup IBaHOBMY (1. C.-T. H., mpodecop, aKaz.)
KepiBHHKH p0o6OTH:

T'onumeBa €srexis OsekciiBHa (K. €. H., JO11.)

KepiBHUK Bigainy peectpanii HayKoBoi AisibHOCTi
YxpIHTEI

IOpyenko T.A.



