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5. HaykoBo-TexHi4Ha podoTa

HasBa po6oTHu (YKp)

BrisimB MapKeTHMHIOBOTO CTPATETiYHOrO YIIPaB/IiHHS Ha KOHKYPEHTO3LATHICTD MiANIPUEMCTBA

Ha3zBa po6oTH (aHrJI)

The impact of marketing strategic management on the competitiveness of the enterprise

Pedepar (yxp)

OG6'eKTOM [OCTIIXEHHSI € MPOLeCH CTPATEriYHOro YIpPaBJIiHHS KOHKYPEHTO3[ATHICTIO MiJIPUEMCTB, SKi IisecrnpsMoBaHi Ha
nifumeHHs: e(eKTUBHOCTI ix ¢QyHKIioHyBaHHS. [IpeaMeTOM [OCIiIKEHHS € TeOpPEeTHKO-METOZOJIOTIYHi, HayKOBO-IIPAKTUYHI,
KOHIIENTyaJbHi OCHOBU (DOPMYBAHHSI CTPYKTYPU CHUCTEMM Ta CTPYKTYPHO-JIOTiYHOI MOJE€Jli MapKeTHMHIOBOTO CTPaTEriYHOTro
yIIpaBJIiHHSA KOHKYPEHTO3[aTHICTIO MiApUeMCTB. MeTo po6oTu € cucrteMarusalis i GOpMyBaHHS TEOPETUKO-METOZOJIOTIYHUX,
KOHIENTYyaJIbHUX OCHOB Ta IPAKTUYHMX PEKOMEHJalill IoJ0 NO6YJOBM Ta BIPOBAKEHHS! CTPYKTYPHO-JIOTIYHOI Mopesi
MapKEeTHHTOBOIO CTPATEriYHOro YNpaBJliHHS KOHKYPEHTO3JATHICTIO MiJIPUEMCTB B YMOBAX MOCUJIEHOI KOHKYPEHTHOI 60pOThOHM
Ta BIUIMBY 0araTbOX 3OBHIIIHIX YMHHUKIB Ha BeJeHHs Oi3Hecy. MeTonu AOCIiIPKEHHS! — 3arajJlbHOHAYKOBI i cHeljasbHi MeTOAU
JOCTIIKEHH, 30KPEMA, aHaJli3y i CUHTEe3yY, [AialleKTUYHMM, iIHAYKUIl i1 AeAyKilil, CEeMaHTUYHOIO Ta CTPYKTYPHO-JIOTIYHOIO aHaJi3y,
abCTpaKTHO-JIOTIYHMM, TOPiBHSJILHMANA aHasi3, rpadiyHuil Ta TabamdHuil. OOGIPYHTOBAHO B3a€MO3YMOBJIEHICTh MAapPKETUHTOBUX
CTparerii B YIpPaBJiHHI KOHKYPEHTO3LATHICTIO IifIIPUEMCTB; AOCJIIKEHO METOAM Ta MOJIEJi MAapKETUHIOBUX CTpPATerii
MNiABUIIEHHS KOHKYPEHTO3JATHOCTI CYy4aCHUX MiATIPUEMCTB; y3arajbHEHO NPUHUMNM Ta KpuTepii QopmyBaHHS
KOHKYPEHTO3[AaTHOCTI Ha OCHOBi (OPMYyBaHHS MapKETUHTOBUX CTpaTeriil; MoOyJO0BaHO CTPYKTYPHO-JIOTIYHY MOAEb
MapKETUHIOBOIO CTPATEriYHOIrO YIPABJIiHHA KOHKYPEHTO3JATHICTIO MifpueMCTB. TeopeTW4yHi Ta IPaKTU4HI pE3yJsbTaTH,
BUCHOBKM Ta IPOMNO3ULii [OCIIIP)KEHHS MOXYTb OyTH BUKOPUCTAHi B TOOYZOBI MapKETHMHIOBOI CTpaTerii ympaBiiHHS

KOHKYPEHTO3[aTHICTIO MiJIpUeEMCTBA Ta MiABUIIUTU €(PEKTUBHICTb iX HisSJIbHOCTI.
Pedepar (aHrI)

The object of the study is the processes of strategic management of competitiveness of enterprises, aimed at improving the
efficiency of their functioning. The subject of the study is the theoretical, methodological, scientific and practical, conceptual
foundations for the formation of the system structure and structural and logical model of marketing strategic management of
enterprise competitiveness. The purpose of the study is to systematise and formulate theoretical and methodological,
conceptual foundations and practical recommendations for building and implementing a structural and logical model of
marketing strategic management of enterprise competitiveness in the context of increased competition and the impact of many
external factors on business. Research methods - general scientific and special research methods, in particular, analysis and
synthesis, dialectical, induction and deduction, semantic and structural-logical analysis, abstract-logical, comparative analysis,
graphical and tabular. The interdependence of marketing strategies in managing the competitiveness of enterprises is
substantiated; methods and models of marketing strategies for improving the competitiveness of modern enterprises are
studied; the principles and criteria for forming competitiveness based on the formation of marketing strategies are summarised;
a structural and logical model of marketing strategic management of enterprise competitiveness is built. The theoretical and
practical results, conclusions and suggestions of the study can be used in building a marketing strategy for managing the
competitiveness of enterprises and increase the efficiency of their activities.
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